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Ripping the Hide Off Tradition 


HAT shall we do with the slogan “There is noth- 

ing like leather?” Shall we say that the 
inventive genius of man stops with the variable material 
furnished by Nature, a byproduct of the meat you put 
in your stomach? Forgetting the skins of young ani- 
mals raised quickly for food, and the leather for uppers 
produced therefrom, is not the sole of the shoe a most 
important object for the intelligent consideration of 


an industry that makes its livelihood on the sale of ~ 


foot coverings to the public? 

Rest assured that if sole leather had not been a 
cheap and available material in all the ages men’s 
minds would have developed a fabricated or com- 
pounded sole ere this. Now by the inevitable there has 
appeared a sole material—not leather—that gives prom- 
ise of lightening the shoe man’s burden for all time. 

It is as if, to use the analogy of tradition, a me- 
chanical animal, man made, had appeared. Feeding 
it with a tub of selected substances, blending them, 
or digesting them as it were, and by heat and the chem- 
ical actions therefrom, the same mechanical animal 
produces a wonderful covering for man to tread upon. 
And in the glory of accomplishment by machinery the 
weight and substance of the stock is produced as de- 
sired in quality and in queatiy. Who is there but 
can say “this is real progress.” 

Now—this sole material has been achieved; not in 
its ultimate perfection, perhaps, for nothing is perfect 
in all the varied requirements of mankind, but emi- 
nently useful. If no other improvement were ever 
made in “fibre” soles, as they now exist they would 
continue and increase in demand solely’ upon their 
merits. This is evident if you but stop to consider 
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that in the early days of 1915, with production in one | 
plant less than four dozen pairs per day, in two short | 
years this same plant arrived at a production of syn- | 
thetic soles of one million pairs in one month. 

It has been statistically cited that eight per cent | 
of the entire shoe production last year was upon | 
fibre soled footwear, and if repairs were included | 
twenty per cent would be a fair sole census for that | 
year. 
Now, with achievement comes attendant evils. What 
shall be considered the standard in the sole materials 
of this new era? The cleverness of competitive minds 
produces soles by different formulas, so that a fixed 
ingredient base cannot be set as the standard. 

The answer is in the integrity of the makers of 
these soles—and as a sign of their honor they have 
placed upon their products trade names and marks_ 
indicative of their standing back of their goods. This, | 
then, is your safeguard against the horde of imitators | 
for cheapness and “price”’—look upon the sole you| 
get for the mark of the maker. He is then held re-} 
sponsible, and merchant and manufacturer can ther 
quickly trace merit or demerit. 

As you look to the organization back of the sampl | 
shown you in your order-selection for the furnishiny | 
to you of quality in workmanship, look also upon th:| 
sole itself, for it is the most important part of th} 
wear of a shoe, for the name of the maker of that vita 
part upon which the wear of the shoe depends. 

If leather for soles is a traditional custom with yor | 
remember we are in an age within which liberty ¢_ 
thought and action must prevail—start with the sol | 
and gain conviction that they are here to stay. : 
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THIRTEEN CENT HIDES 
AND SHOE PRICES 
HE price of hides is not responsible for the high 
price of shoes. This statement, attributed to 
Vice-President White of Armour & Co., must be con- 
sidered as coming from one able to gauge the reaction 
of raw material prices on the finished commodity. 

It is understandable that a merchant should com- 
pare the current price of country hides paid by his 
local butcher with the “Recorder’s” leather market 
report—but does he reflect on how long it takes for 
that hide to get from the butcher to the hide buyer, 
thence to the tanner, and thence to the leather stores 
in the centers where shoes are made? 

At the Ohio Shoe Merchants’ Convention this month 
it was stated that butchers are paying 13c for hides, 
but the market is not based on the butcher’s price. 
Winter take-off means poorer grades; slaughter cuts 
make waste; handling and re-handling, storage and 
transportation, and a profit for each, enter into the 


price of green country hides in the great leather market.. 
Thirteen-cent hides may be thirteen-cent hides, but , 


not for long. Much longer is the time it takes for the 
farmer’s cowhide to get into the shoe that you sell to 
the butcher. Your shoe manufacturer bought not a 
cheap hide, but a highly processed and graded product, 
at current prices for the grade of leather, many months 
after the farmer killed his cow. 


IS SHOEMAKING 
AN ART OR A TRADE? 


I‘ the making of women’s shoes an art or a trade? 
The question was asked in a most commonplace 
way ina Lynn shop the other day. It provoked a most 
uncommonplace discussion. And the issue may go 
to the merchants for a final decision. 

The gist of the argument was that shoemaking was 
a trade when shoes were of the bread-and-butter 
styles, but that it has become an art since style has 
become its most conspicuous part. 

The issue is worth the while of shoe merchants to 
debate. If the making and the selling of women’s 
shoes is an art, then it is no longer to be bound by the 
rules of trade. It is worthy of the rewards of artistic 
effort. If it is a trade, then it is to be followed in the 
spirit of trade. 
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CUSTOMERS AS 
STYLE MAKERS 


| discussing the elusive matter of style, one of the 
prominent retail men in Philadelphia whose store is, 
by the way, a style center, said that in his view style is 
formed by the thinking consumer and substantiated by 
the following trade: The manufacturer, the pattern 
maker and the shoe merchant himself are only in the 
position of pupils and adopt the suggestion that comes 
to them from a relatively small portion of the shoe- 
wearing public. To illustrate this a customer who is 
in the thinking class and has been identified as such 
comes into the store and says, “That is a nice oxford. 
I think it would be particularly pretty if made up in 
black satin. I wish you would have a pair made for 
me.” The shoes are made and delivered. The mer- 
chant, speaking to several of his other thinking clients, 
makes mention of this particular shoe, with the result 
that several other special orders are placed for it. Find- 
ing this satisfactory, he orders a few of those shoes and 
the following trade buys them, and from here the in- 
formation spreads and the satin oxford or whatever it 
may be becomes a style factor. : 


HE WHO TRAVELS 
AND WAITS 


OULD you 4atraveling go— remember —train 
schedules are no longer gospels of service to the 
public, but snares and delusions. Pity then, the travel- 
ing man who journeys over the tracked country for 
orders for shoes. Give him of your patience, for per- 
chance he has been through some of the following 
experiences. 


“Annulment of so many passenger trains is going to 
make it very difficult for a shoe traveling salesman 
during the Spring to cover his territory. In other 
words, his customer contact is going to be below par, 
and, therefore, the average manufacturer should more © 
than ever use advertising to overcome the handicap 
imposed by adverse traveling conditions. I tried to 
get from Huntington to Columbus and found I could 
not get a train from Huntington until the next day at 
noon, and I went to Fost Wayne, and because the 
traction car was delayed an hour I missed the only 
train out to Columbus that night at six o’clock, and 
there was not another train out of Fort Wayne to 
Columbus until the next morning at seven, which went 
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first to Crestline, Ohio, where a change would have 
to be made’ to the Hocking Valley R. R., arriving at 
Columbus at four o’clock Friday afternoon. Finding 
there was a midnight train from Chicago out to Co- 
lumbus, which went through Logansport, Indiana, at 
one o’clock in the morning, I went to Logansport, 70 
miles on a train that was due there two hours before 
the Chicago train arrived; but my train managed to 
be delayed and arrived at 2.15 P. M., causing me to 
miss the Chicago train to Columbus, and thereupon 
I waited for a 3.45 A. M. train to Cincinnati, where 
I arrived Friday morning at eleven o’clock. 

“This is just a sample of what shoe traveling men are 
going to be up against—and what I, as an early bird 
experienced.” 


. 


A GENERAL READJUSTMENT 
OF OVERHEAD COST 


“(\VERHEAD?” is relatively a fixed charge in fac- 

tory and store; its distribution in business varies 
with production or sales. The shoe merchant thinks of 
reducing the labor item of “overhead” when sales 
slump in times of stress. When factory production is 
affected by extraneous conditions such as fuel, transpor- 
tation or skilled labor shortage, “overhead,” when it 
cannot be materially reduced, must be readjusted. 
That is what many shoe factories are doing today, 
and it is an important factor in the cost of shoes. 

Factory overhead has been estimated at 10 per 
cent on a thousand pair unit, as a national average. 
If, in the fact of a tremendous demand, other con- 
ditions force a reduction in output, the percentage of 
overhead per pair increases, probably equalling or ex- 
ceeding the saving in upper stock costs on the current 
market. 

The close buyer takes a more or less justified pride 
in his ability, but this pride too often blinds him to the 
distinction between price and policy. Today shoe buy- 
ing is a matter of policy—and it is good policy to have 
them in the store when you think you need them—or 
a little before. 


A STRAIGHT-FACED 
OCCUPATION 


OME newspaper chap cobbled up a joke out of 
the official statement that “the British Govern- 
ment had restricted the making of shoes for women 


‘ with uppers of more than a specified length,” the point 


of his alleged humor being in the grammatical cus- 
toms of our language, which is a language of position, 
requiring prepositional phrases to trail into the verbal 
procession immediately after the words they qualify. 
A young shoe salesman caught the point, and remarked 
upon his intention of springing the joke on customers. 

Not on your life, young man! Get this thought; 
the selling of wearing apparel of any kind is a straight- 
faced occupation, and not a field for doubtful or ill- 
placed jokes, nor for ill-timed grins or anything else 
but the straightest of business. Especially in selling 
to women; remember at all times that you are being 
called upon for professional service, and that you are 
trusted to maintain professional respect for the person 
you are serving. 

And it makes no difference who or what the woman 
is, either. In fact, the wrong kind of woman is the 
most dangerous of all, for she will have no restraints. 
of delicacy in resenting an insult, or a supposed slight. 
One of the worst scenes we ever saw in a store was. 
stirred up by a creature whose appearance advertised 
her character a block away. Her character didn’t com- 
pensate a poor clerk and a number of decent customers 
for a scalding torrent of abuse, which she cut loose 
with because of a fancied impertinence. 

No matter who it is, a woman is theoretically and 
for business considerations a lady while in the store. 
No other idea is permissible for a moment. And every 
man-customer is a gentleman. And jokes are only to- 
be handled ‘as dynamite is handled—with great care, 
and by experienced hands. This is not to say that 
any salesman need cultivate the general air of an 
undertaker’s assistant, nor yet the austere frostiness 
of a bank president; but beyond pleasant salutation. 
and courteous attention to the customer’s statement of 
wants a minimum of opinion, or joking, will be sufficient. 
The salesman will do well to forget all about the 
“women with uppers of a specified length” during busi- 
ness hours. And he will do well also to cultivate the: 
stoical calm of the London bus-man, as evinced in his 
classic remark to the fussy old lady coming down the 
steps. It is reason enough for him to know that it is. 
not professional to do otherwise. 
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Blossoming into Styles for Easter 


Every Indication Points to a Phenomenal Spring Business in the Shoe 
Stores of America 


Women’s 
Oxfords 
for 
Fall Selling 


Ribbed 
W ool 
Hosiery 
and Tan 
Calf 
Leather 


Our fashion expert in New York covers the costume and footwear vogues of the present. 


N° sooner was the slightest evidence of Spring 
on hand.than many women blossomed out not 
only in straw hats, but many in spring suits and foot- 
wear and all the other accessories necessary to complete 
a Spring toilet. After being wrapped up in fur coats 
and heavy garments they welcomed the oportunity 
of making a change, and, consequently, a number of 
the fashionable restaurants and hotels presented an 
unusually attractive appearance during the pleasant 
days of the past month. 

As was expected, the tendency for Spring is for 
subdued, quiet effects and no attempt is being made 
by well dressed women to wear bright colors, except 
perhaps, in the trimming on their hats or sometimes 
the hat itself is of some bright color to relieve the dark 
costume. 

The shoes also lend a touch of brightness and many 
colored top shoes in beaver, beige and pearl gray 
and occasionally white are noted. There seems to be 
a tendency, however, to wear low shoes, and oxfords 
were noted on many women who are particularly 
fastidious about their clothes. 


Patent Oxfords 
with Louis Heels 

These oxfords were of patent leather in many in- 
stances, some being in black patent and a number 
in brown patent leather. Oxfords of suede in black, 


dark brown and dark gray were also noted with some 
of the smart afternoon gowns. 

Boots with kid vamps and cloth tops look very 
smart, the vamp usually being of vici or patent leather, 
with the top of gray, brown or beige. 

The oxfords are of two distinct types, however, some 
having the low, flat heel suitable for walking and others 
with a Cuban or French heel, particularly adapted for 
dress occasions. 

The oxford, however, is by no means supplanting 
the pump which will follow on later in the season, 
and pumps of all kinds and for all occasions are an 
important part of every well dressed woman’s wardrobe. 


Hosiery in Silk 
and in Wool Weaves 

With the popularity of pumps and oxfords much at- 
tention is being given to the stockings, and while plain 
silk stockings in matching shade to the shoe are always 
correct and smart, a number of novelty stockings are 
being worn which look very well on women who have 
small, sli mankles, but they should be tabooed by those 
who are not so fortunate. 


Southern Resorts Show 
Many Pretty Shoes 

The, Winter resorts have been crowded with guests 
from all over the country, and according to advices 
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received from Palm Beach, Coronado Beach, Santa 


Barbara, Miami and other well known resorts, the - 


women were as attractively gowned as ever. Some 
instead of flittering away their time gave teas, lunch- 
eons and bridges for war relief work, and others were 
busily engaged in knitting, but this did not deter them 
from wearing many charming frocks. 

The notable absentees from the Winter resorts are 
the younger men, and consequently large formal dances 
were not given to any extent, and the dancing was con- 
fined to semi-formal affairs. This naturally meant 
that the evening clothes were not as elaborate and 
elegant as they have been in some other seasons. 


Shoes of 
Metallic Materials 


The older matrons seem to favor dinner dresses 
with long transparent sleeves and frequently in dark 
colors, principally black and occasionally navy and 
wine. With some of the dark dresses, however, shoes 
were made of cloth of silver and cloth of gold or 
metallic lustres. When the slipper was of matching 
shade to the gown it was frequently beaded in artistic 
design or ornamented with a small rhinestone buckle 
or small rosette. 


A Great Outdoor 
Season Ahead 


Golf continues to be a very popular sport at the 
Winter resorts and the golf links are particularly well 
patronized by women this season. The costumes worn 
consist usually of a woolen or worsted skirt in plaid, 
check or striped with a silk sweater to correspond. 
Occasionally a velveteen coat is a part of these 
costumes. 


For Tennis 
More Style 

Tennis is also again one of the sports that is finding 
favor, and the tennis costume consists usually of a 
white or bright colored jersey skirt also worn with a 
sweater or sport coat. The light shoes, particularly 
of white or white trimmed with colors, are considered 
the most desirable, and are being worn by the smart 
younger set. 


Bathing Boots 
More Popular 

The bathing costumes at the Winter resorts are 
again unusually attractive, many practically being 
beach costumes that would not stand a good wetting. 
With costumes of this kind the very high boot is 
usually chosen, and is of satin in either matching 
color to the suit or sometimes to the trimming of the 
suit. A good combination is to have the bathing shoes, 
belt and cap one color and the suit another. Bathing 
shoes may be garish and still be smart, which cannot 
be said of every kind of footwear. 
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In accordance with the spirit of the times, prac- 
tically all young women have adopted a sensible mode 
of dress for shopping or for Red Cross and other forms 
of relief work. When engaged in missions of this kind 
their clothes are usually of the tailor-made variety. 
It is, therefore, not surprising to note that practically 
every girl and young woman possesses at least sev- 
eral pairs of high shoes with low, flat heels, giving 
the appearance of practicability more than beauty. 


Rapid Rise inQ.M.C. 
H. E. Edwards Gets Captaincy on Shoe Inspection 
Record. 

Of more than passing interest to the shoe trade is 
the recent promotion of Second Lieutenant H. E. Ed- 
wards of the Quartermaster’s Corps to the rank of 
captain. Captain Edwards is connected with the Shoe 
Inspection Branch of the Boston Depot, under Colonel 
George McK. Wil- 
liamson. 

At the outbreak 
of the war Edwards 
connected himself 
with the Quarter- 
master’s Corps in 
the capacity of a 
civilian inspector 
of army shoes, and 
since that time has 
been accorded 
many promotions. 
He enlisted in June 
and was assigned 
to the same work 
with the rank of 
sergeant. In Sep- 
tember he was 
commissioned sec- 
ond lieutenant. His 
promotion last 
week to a captaincy was unusual, because the rank of 
first lieutenant was waived. 

Since leaving school, Captain Edwards has been con- 
nected with the shoe industry in various capacities, 
and accumulated a knowledge which has made his 
promotion possible. He was well known in. the shoe 
trade prior to his associating himself with the 
Quartermaster’s Corps. 

There are now about four hundred civilian inspectors 
in the twenty-one New England factories producing 
army shoes. Shoes have been received at the rate of 
400,000 pairs per week during many weeks of full 
production. 

Captain Edwards is the son of T. J. Edwards of 
Boston, who is well known in the shoe industry 
throughout the country as a maker of shoe stamps and 
dies. 








CAPT. H. E. EDWARDS, Q. M. C. 
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Twinkling toes on 
Parisienne 
Slippers 
- Ornaments 
in 
vogue 


Federal Rubber Co. delegation to American 
Bowling Congress at Cincinnati 


Bathing footwear at Palm 

Rhinestone buckle pumps on a fair Parisienne g ; Beach—ere long the demand 

. LIE ae Nas ~will come at more Northern 
Piatt oe beaches 





Fair shiners on Sixth Avenue, New York 
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Worth translating: “Le 
coup de botte Americain qui 
va faire degringoler le cra- 
peau boche de l’univers, sur 
lequel il grimpe”’ 


At right: American Y. M. 
Cc. <A. workers near the 
front. 























Below: “Jeff” Smith: 
middleweight champ, 
now boxing 

instructor at 

Camp Dix, 

shows his 

text books 


























“Trench feet” 
treated in front 
line trenches. 
British official 
Photograph 

















Douglas 
Fairbanks 
trifling with 


Canyon 


Good fitting shoes 
essential in this 
movie stunt for 
Red Cross Benefit 
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Modern Taxation 


Principles and Methods, also State, National and Foreign Experiences 
and Problems, with a Review of Current War Taxes, and 
an Outlining of Future: Possibilities as Affected 
by Present Economic Tendencies 


Copyright, 1918, WALTER C. TAYLOR, of the “Boot and Shoe Recorder” 


CHAPTER VII. 
A Weekly “Recorder” Feature 

The power to tax is the power to destroy.” Our 
great chief justice, Marshall, spoke with due considera- 
tion and full earnestness when he said that. To destroy 
what? How should this great power be used? Cer- 
tainly, no good results could follow its being used to 
destroy thrift, or energy, or ability, or public confidence, 
or to impair them, or to handicap them unduly. 

The term “handicap” is not inappropriate, as applied 
to the income tax. It does impose progressive handi- 
caps on the stronger players in the great competitive 
field of business. 

It will be well to rest with the present scales of 
penalization, until they are tested, rather than to 
yield to extreme counsels in favor of radical action. 

The estimating of the war tax is done in the same 
manner as we have described for the tax of 1916, except 
that the exemption is only $1,000 ($2,000 for a married 
person). The “normal” rate is the same, 2 per cent, 
but the surtax begins at $5,000 and climbs much faster 
than in the law of 1916. 

As stated, both these laws apply to incomes above 
the prescribed amounts for 1917 and each year there- 


after. They require separate calculation for entire © 


accuracy to the smallest detail; but the following table 
exhibits the rates and total for the successive sums 
indicated: 
Tax rate 
Under 1916 War 
Amount of Taxable Law (which Income Total 1917 
Income continuesto “Tax Tax rate 
apply 

(1) (2) (3) (4) 

From $2,000 to $4,000 : 2% 2 
4,000 > 
5,000 
7,500 
10,000 
12,500 
15,000 
20,000 
40,000 
60,000 
80,000 
100,000 
150,000 
200,000 
250,000 
300,000 
500,000 
750,000 
1,000,000 
1,500,000 
2,000,000 


RQ 


ODO NIDA i & WDD DO DY PFD 


It should be noted that the percentages in the right- 
hand column do not indicate the rate on the whole 
amount, but for the last step. The man of millions is 
entitled to his first $2,000 free of tax, a 2 per cent rate 
on the next $2,000 up to $4,000, 4 per cent on the next 
$1,000, up to $5,000 and so on through. 


Different 
Exemptions 

These two taxes apply to the incomes of all individ- 
uals, whatever may be their sources of income, with 
minor exceptions. It should be borne in mind that the 
war tax law exempts only the first $1,000 for a single 
man, $2,000 for a married man. (There are also small 
exemptions, not fully settled upon, for dependent 
children.) 

The war tax also adds 4 per cent tax on the income 
of all corporations, in additién to the tax previously - 
levied. 


The “Excess 
Profits” Tax 

Furthermore, there is in the war tax law an “EX- 
CESS PROFITS” tax of somewhat peculiar design. 
Briefly, EVERY BUSINESS, whether corporation, 
partnership or individual, is taxed upon the amount 
by which its annual profits now exceed the AVERAGE 
of its profits in the three years 1911, 1912 and 1913. 

Did you make any money in those three years? 
Are you making now over $3,000 in a corporation, or 
$6,000 as a partnership or individually? If so, you 
are interested in this tax also. 

The plan of the law is this: First, there is the 
exemption as stated, $3,000 for a company, and $6,000 
for a partnership or individual. Then, take your aver- 
age percentage of profit in the three years mentioned, 
not below 7 per cent, but not over 9 per cent, and 
subtract it from the profit you are making, or will 
make, in the year 1917 (that is, you are allowed 7 per 
cent anyway); on this excess, the government levies 
a tax of 20 per cent of the profits from 9 per cent to 
15 per cent; 25 per cent of profits from 15 per cent to 
20 per cent, and so on, up to profits of 33 per cent and 
up for 1917, from which Uncle Sam will take 60 per 
cent. 

+ (Continued on page 119) 
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THE MAKING OF SYNTHETIC SOLES FOR SHOES. 
Interior of Neolin plant of the Goodyear Tire & Rubber Company at Akron, Ohio 


New Standards in Shoe Materials 


Plans for Summer and “Fall*Stééks on Basis of Merit of Materials in Service 


HE comprehensive phrase “shoe and leather and 
allied industries” has a new meaning today, for 
the expansion of industries alled to shoe production 
has set a new pace-in sound industrial development. 
Today the shoe merchant needs not only to look into, 
and through, but around his business. Knowledge 
of the new standards in shoe materials is essential in 
serving the customer, and around his business there 
have grown up factors of service worth knowing inti- 
mately. Merchants recognize that the demand today 
is running more strongly for shoes of service, and 
from this service the sole is. inseparable. 
The consumer must have shoes with soles of proper 
weight and strength, whether of leather or other ma- 
terials, and good leather soles are practically out of 


the market as a result of the government’s require- 
ments. Sole leather of nine-iron and upwards has been 
reserved for the use of the government, with the ex- 
ception of scratched soles; and even the number of 
these available for civilian shoes is being restricted 
through the government’s acceptance of these soles in 
hobnail boots. 


How a Serious Situation 
Was Relieved 


WNOthiig but the advent of the synthetic sole and 
the fibre sole could have mitigated this serious situa- 
tion; and leaving aside the feature of intrinsic merit, 

(oCntinued on page 47) 
































Top: Where Textan 
is made; buildings of 
B. F. Goodrich Rub- 
ber Co., Akron, Ohio. 

Left: Fibre sole 
plant of Cincinnati 
Rubber Mfg. Co., Cin- 
cinnati, Ohio. 

Tyer Rubber Co., 
Andover, Mass., mak- 
ers of Leatherex. 

Neolin building of 
Goodyear Tire & Rub- 
ber Co., Akron, Ohio. 


WHY MATERIALS OTHER THAN LEATHER ARE HERE TO STAY 























Top (right) Where 
Vulcan soles are made 
by Vulcan Leather 
Fibre Co., Boston. 
Marathon Tire & 
Rubber Co., Cuya- 
haga Falls, Ohio, mak- 
ers of Marathon soles. 

Rex - Hide soles, 
made at East Brady, 
Pa. 
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Consumer Demand for Fibre Soles 
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Some Points in a Frank Discussion of Manufacturing and Merchandising 


If a fairly satisfactory substitute for leather soles 
has indeed been developed, it goes without saying that 
every man connected with the shoe trade is vitally 
interested in knowing just what degree of perfection 
has been reached in the composition and adaptability 
of the new product, not only to the manifold processes 
of shoe manufacturing, but also td the every-day grind 
of wear and tear, to which all shoe soles are exposed. 
The very fact that the fibre sole has managed to live 
through the radical fluctuations in production and 
demand that have taken place during the past eighteen 
months, is sufficient proof that the shoe industry feels 
the need of something as good as leather—or better, if 
possible—from which to make our shoe soles. 


First Handicaps 
in Marketing 


Let me recall to you briefly a few of the rapid-fire 
changes that the fibre sole has experienced within the 
past eighteen months. 

First, there was a period in the Summer and Fall of 
1916 when every shoe manufacturer in the country 
seemed possessed with the idea of placing all the orders 
for fibre soles that any sole manufacturer could be 
persuaded to accept. 

Why, we used to dodge shoe manufacturers when 
we saw them coming down the street, for we knew that 
they would either try to place another order with us, 
or make a kick because we hadn’t delivered their last 
order—and we didn’t want either the order or the kick, 
because we had more orders than we could fill anyway, 
and we were having our own troubles with the 
machinery manufacturers trying to get molds and other 
equipment, so that we could hope, some day, to manu- 
facture soles somewhere near as fast as we could sell 


them. 


Meeting the Original 
Consumer Demand 


Three or four big manufacturers of fibre soles were 
running national advertising campaigns; retailers 
everywhere were hungry for fibre-soled shoes. Con- 
sumers were beginning to inquire in the shoe stores 
for shoes with those “new-fangled soles” that were 
advertised in all the magazines. Leather prices were 
going up and up. Altogether, it looked like the fibre 
sole had leather on the run. 

No one will ever know just how strong the consumer 
demand for fibre-soled shoes actually was during those 
early weeks of 1917. Retailers’ opening orders for 
fibre-soled shoes were more than sufficient to keep the 
sole manufacturers running to capacity, and the manu- 
facturers were far too busy trying to fill orders to give 
any thought or study to the consumers’ opinions just 
then. 


Problems 


By C. F. HOWARD, of the United States Rubber Co., before the annual meeting of the Maine Retail Shoe Merchants Association 


Educating the Retail 
Shoe Salesman 


When we did find time to get out among retailers 
and inquire from store to store how fibre-soled shoes 
were going, we got an awful jolt. Retailers, many of 
them, had the choes in stock. Customers, we knew, 
were going into those stores at least willing to have the 
salesmen sell them fibre-soled shoes, but shoe sales- 
people themselves were absolutely ignorant of the whole 
fibre-sole proposition—how- and why to tell their 
customers the very real advantages of fibre soles over 
leather soles. 

Now don’t understand that I am blaming the sales- 
man. Certainly it is not his fault if he has not been 
told why and how and when to sell shoes with fibre 
soles. Primarily, it is up to the sole manufacturers 
themselves to provide this information in readable 
form, and then it is up to the retailer to see that his 
people do actually read it. 


Equipment for 
Making Fibre Soles 


Life would be dull, indeed, if we had no more 
difficulties to meet. The joy of living comes largely 
from finding the right solution to the day’s problem. 
We began to see, slowly at first, a danger harder to 
combat, because it grew up among ourselves, the fibre 
sole manufacturers. 

You may be surprised to know that a manufacturer 
can start making fibre soles with very little equipment. 
Anyone who owns three or four pieces of rubber- 
working machinery can make anywhere from a dozen 
to three or four hundred pairs of fibre soles a day. And 
it may startle you to know, also, that you can make 
a fibre sole out of most anything that you can grind up 
and squeeze into a mold. 


Poor Soles “At a Price” 
a Handicap 


Naturally, the surplus of orders over production 
during the latter part of 1916, and the first of 1917, 
attracted many firms and individuals into the, business 
of making fibre soles. Several of the biggest rubber 
companies went into it in a large way, and two or three 
smaller concerns (at least one of whom had been 
making fibre soles in a small way for several years), 
enlarged their manufacturing facilities. Then, one by 
one, others drifted into the making of fibre soles until 
it began to look like we would soon be in the same 
condition as the moving picture business, as described 
by Abe Potash, of the well-known firm of Potash and 
Perlmutter. “Everybody,” says Abe, “has two busi- 
nesses—their regular business and the moving picture 


business.” 
The danger was not that too many manufacturers 
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would get into the fibre sole business, but that all of 
these manufacturers might not be willing or able to 
produce fibre soles that would give satisfactory service. 

We prepared a series of circular letters, which we 
mailed to every shoe retailer, every jobber and every 


(1) Laying a one-piece fibre filler in a shoe to carry a non- 
leather sole. 


manufacturer in the United States, emphasizing the 
necessity of insisting on fibre soles of known quality, 
and, at least, one other large manufacturer of fibre soles 
carried on a similar campaign. 

Fibre sole orders are not going begging today as they 
were a year ago, so there is not so much attraction in 
the fibre sole field for unscrupulous manufacturers to 
put out inferior soles at cut prices. But that danger will 
always exist, and it rests with shoe merchants them- 
selves to ensure the future of the fibre sole by insisting 
that shoes be equipped with soles of undoubted 
qaulity. 


Standards for Attaching Fibre Soles 


Detailed Specifications for Use in Factories 


“New materialsk—new methods,” whether in the 
stitching or making rooms. Proper handling of non- 
leather soles of merit insures satisfaction, but such soles 
must be handled in a somewhat different manner from 
a leather sole. 

The following specifications for Goodyear welts, 
McKays and turns, prepared after considerable experi- 
menting and consultation with leading shoe manu- 
facturers, are published by courtesy of the makers of 
“Rinex” soles, the United States Rubber Company: 
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Goodyear 
Welt Shoes 


PREPARING SOLE: Preferably the upper side should be 
buffed; as a substitute it may be washed with gasoline to prepare 
surface for cementing. 

PREPARING SHOE BOTTOM: A bottom filler consisting of 
granulated cork, leather’ dust and cement to form a strong sheet 
should be used. It should not contain any tarry or asphaltic ma- 
terial; a sheet of fibre board may substitute for the above filler 
if it is cut so as to completely fill the bottom of the shoe. 

SHANK: Either wood or steel may be used, but if the latter 
it should be covered with fibre or leather board. 

CEMENTING: Soles should be laid about an » hour after ce- 
menting and applying the bottom filled. 

STITCHING: 6 to 7% stitches per inch, using coarse thread; 
7 to 9 stitches per inch, using light thread. 

Do not shorten stitch at toe. Draw lock just below the upper 
surface. 

AWL: File to a perfectly round point. Use a size about four 
points larger than the needle. A success has been made using a 
chisel awl, but we recommend the round point. 

THREAD: Use cotton; soft loose twist rather than hard twist; 
a large size as compared with awl and needle. Use only light ten- 
sion on thread. Remove nearly all wax from thread. 

FUDGING: Use at least 1-9 inch welt if it is to be fudged. 

MIDDLE SOLE: The use of a middle sole, preferably of 
leather, for strengthening and stiffening the shoe, will be con- 
sidered as one of the most improved methods of construction. 


McKay | ; 
Shoes 


PREPARING SOLE: Preferably the upper side should be 
buffed; a#a substitute it may be washed with gasoline to prepare 
surface for cement ting 

PREPARING SHOE BOTTOM: A bottom filler consisting of 
granulated cork, leather dust and cement to form a strong sheet 
should be used. It should not contain any tarry or asphaltic ma- 
terial; a sheet of fibre board may substitute for the above filler 
if it is cut so as to completely fill the bottom of the shoe. 

SHANK: Either wood or steel may be used, but if the latter 
it should be covered with fibre or leather board. 

CEMENTING: Soles should be laid about an hour after ce- 
menting and applying the bottom filler. 


Right and Wrong Awl to Use 














Chisel point square 


Round shank, 
shanked. 


diamond pointed, 
recommended. 


STITCHING: Approximately 3 to 3% stitches per inch should 
be used. There need be no deviation from the general practice of 
stitching leather with the exception that we would recommend the 
use of a slightly lighter cotton thread in order that the channeled 
lip may be more easily laid down perfectly smooth. 

AWL: _Awl should be filed to a round point. 
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THREAD: Cotton; soft loose twist rather than hard twist. 

MIDDLE SOLES: The use of a middle sole, preferably of 
leather, for strengthening and stiffening the shoe, will be considered 
as one of the most improved methods of construction. 


Turn 
Shoes 


Our specially designed style of soles for use on turn shoes is $0 
made with a molded fabric reinforced channel that this sole is fur- 
nished the shoe manufacturer ready to be stitched onto the shoe 


(2) Ready for the fibre sole. 


without any deviation whatever from his regular methods of stitch- 
ing, with the further advantage that the sole is made to conform 
to any style last and does not require the usual prepaaration of 
channeling or the finishing process of trimming. 


How to Tell a Quality Fibre Sole 


Essential Points for Merchants’ Information 
By R. H. VARNEY, of B. F. Goodrich Co., Akron, O. 


How to tell a “quality fibre sole” is not a simple 
matter to explain. 

The first point in determining a quality fibre sole, is 
its appearance. Does it look like a quality sole? You 
undoubtedly frequently see, as we do, soles know as 
black soles, but really are gray or slate colored. They 
are anything but pleasing to the eye. Therefore, in 
producing Textan we developed a. material which is 
unique in the fibre sole field, in that it has the clearness, 
the richness and brilliancy. of a quality product. 


Examining Soles to 
Assure Quality 


The next point is, does it feel like a quality fibre sole? 
This obviously is determined by manipulating the sole 
in the hand to ascertain its stability, its rigidity, its 
strength, etc. A quality fibre sole is never limp or 
lifeless, spongy or soft, hard or brittle, neither is it 
stretchy. Of course, it is very difficult to determine 
these points after the sole is applied on the shoe, and, 
therefore, the ideal way for a shoe salesman to sell 
fibre soled shoes is to carry a sample of the sole used 
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on his line. Then, in turn, the shoe retailer should also 
have a sample of the sole. This, of course, would serve 
as a fine basis for a sales talk on the part of the 
shoe clerk to the consumer. 

Accordingly, we now have a stub-proof Textan sole 
with a tip on the toe, which, by the way, is made in 
a different color than the sole proper. 


Proper Stitching 
a Big Factor 


The matter of stitching fiber soles is a process which, 
to our minds, had been grossly misrepresented to the 
trade. In substance, we refer to statements such as, 
“stitched exactly like leather.” Viewing the fibre sole 
and the shoe industry as fairly as possible, we can 
detect no logical reason why this c]aim should be made. 
On the other hand, it is obviously apparent to even an 
uninformed individual that fibre and leather soles are 
entirely different. This point, we believe, has been 
recognized by the United Shoe Machinery Company 
and by every shoe manufacturer who is making a big 
success of fibre soles. This is very well illustrated by 
the fact that in sewing leather soles you use a chisel 
cross-cut awl, strong tension, and nine or ten, or even 
more, stitches per inch. However, in sewing fibre soles, 
it is our recommendation that a round awl be used; that 
the tension be light, and that it be sewed not more 
than eight stitches to the inch. 


The Factors of Uniformity and Wear 


By M. N. DAVIS, Rex-Hide Rubber Mfg. Co., East Brady, Pa. 


Fibre soles or any other similar artificial material 
that may be devised for shoe soles, can be made abso- 
lutely uniform as to appearance, thickness, and wearing 
qualities. Some of the fibre soles, which are now on the 
market, of course, are inferior to other grades. How- 


(3) No sole moulder necessary—only a beater needed. 

IW. ISESIV DOK i ° a. % a 3 oh 
ever, it is true that even in their inferiority, they are, 
nevertheless, uniform. That is to say, any make is 
generally uniformly good or uniformly bad, and almost 
always of uniform shape, thickness, and appearance. 
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The quality of the sole depends upon the manufacturer’s 
knowledge of the requirements of a good sole, and, also, 
the quality of, and the manner in which the ingredients 
are incorporated. It is very possible for a manufacturer 
to use high-priced materials and still produce an inferior 
sole, as the ingredients may be not at all suitable. The 
manufacturers of high-grade fibre soles are those who 
have made careful investigations of working condi- 
tions in the shoe factories of the country, and have 
also studied the conditions which the shoe sole is sub- 
jected to in wearing. They have, in this way, gathered 
together first-hand information regarding the short- 


Improper filling—not enough for fibre soles. 


comings of the inferior grades of fibre soles, and have 
adopted methods which are calculated to best overcome 
those objectionable features. There is an earnest effort 
on the part of these manufacturers to build a shoe sole 
which has qualities essential to good and economical 
workmanship in the shoe factory; one that will have a 
nice appearance on the finished shoe, and give maximum 
service to the wearer. There has been considerable 
objection to the thin shank, which was, up to a short 
time ago, common to all fibre soles. Practical service 
and tests by the research and development departments 
of the manufacturers have demonstrated the fact that 
the greatest strain on the sole of a shve comes in the 
shank, and it has been considered of sufficient impor- 
tance for several of the larger manufacturers to bring 
the thickness of the shank up nearer to the thickness 
of the fore part of the sole. It seems to be the opinion 
of those best informed that the shank should be but 
two irons thinner than the fore part. It also has been 
found that a comparatively firm and stiff composition 
makes for a much more satisfactory sole. The first 
fibre soles were very soft and flabby. The later soles, 
which are strong and firm, will work up better in the 
shoe factory. They will channel as wel! and as easily 
as leather. 

The first soles were generally made fairly rigid 
lengthwise and more flexible crosswise. This theory 
has been proven wrong, as the bending motion of the 
foot requires that the flexibility of the sole should be 
lengthwise, and to avoid spreading, it should be stiff 
crosswise. This is accomplished by running the bulk 
of the.fibres.crosswise.. There, of course, is no elasticity 
in the fibre body, but this elasticity is contained in the 
binder properties. There is a danger of the soles break- 
ing across if the fibres run lengthwise. Because of their 
non-elasticity, the bending motion of the foot tends to 
break the fibres. Another strong argument from the 
shoe retailer and wearer for a strong and firm sole, is 
that the rough spots in the road are not so easily felt 
through the bottom of the shoe.’ 

Another feature, which is adopted by at least one 
fibre sole manufacturer, and which is of great impor- 
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tance to the shoe manufacturer, is to furnish the soles 
with a rough surfaced back, for easy and permanent 
cementing. One of the prime essentials for a good 
sole is its resistance to abrasive wear, and in order for 
the shoe manufacturer to get a good union of the fibre 
sole to the shoe with cement, it is necessary that the 
back of the sole be roughed up. If he is using a smooth- 
back sole, it is necessary for him to buff or rough the 
sole up in some manner. This is very difficult to do 
with a sole that is made to withstand abrasion, and 
one that will easily buff up, it is reasonable to believe, 
will not wear well, because it will not withstand the 
abrasive wear to which it is subjected on road or pave- 
ments. A sole that will easily buff up rough is inferior, 
because it lacks this essential: Resistance, to abrasive 
wear. Therefore, some of the soles which are now 
furnished, and which can be easily roughed up, regard- 
less of the quality of their ingredients, are inferior. 
Hence, it should be apparent that the manufacturer 
who is making a high-grade sole, which will withstand 
abrasion, and hes a moulded rough back, has made a 
long stride. This is also important to the shoe retailer 
and the shoe wearer, as soles which do not have a good 
union with the shoe often become loose and flabby on 
the bottom of the shoe, and do not give satisfactory 
service. 

The fibres used in making soles vary in quality and 
nature, but are practically confined to leather, hemp, 
jute, ramey, and wool fibre. Sea Island or Egyption 
cotton fibre is considered to be the best for soles, as they 
are much longer and will withstand the heat necessary 
for vulcanization better than any other. 

Some very interesting tests have been carried on 
by a prominent sole manufacturer, one of which con- 
sisted of an abrasive test. This test was conducted by a 
machine so arranged that a sand blast was directed 
against the edge or rim of a revolving drum. Around 
the edge of this drum was placed alternately, samples 
of sheet steel and their make of fibre soles. The sand 
blast was operated at a pressure of 70 pounds for one 
hour and thirty-five minutes, after which the samples 


Proper filling with one-piece fibre filler. 


showed the following losses in weight, due to the 
abrasive action of the sand: 


eg errr ree ee 54 grams 


In other words, the sheet steel wore away 22 times 
as fast as the fibre soles. 

Fibre soles have already established themselves, and 
research and development work is still going on which 
gives promise of far greater improvements. 


Fibre soles are a staple; treat them as a novelty 
and you discourage their sale. 
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Soles from the Merchants’ Viewpoint 
Factors in Buying and Selling Fibre Soled Shoes 


By ASHLEY KKENNEDY, of the Cincinnati Rubber Mfg. Co., 
Cincinnati, O. 

We cannot be satisfied with the shoemaking standard 
of the years gone by. Canvas and duck are successfully 
used as a new standard of lining. There is no need 
now for boxes and counters constructed of the heavy 
material, of which they were at one time made. If 


Flat counters for turn work. 


cloth is good enough for the tops of high shoes, it is 
good enough for low shoes. . Cork is commonly used for 
filling, nor is this filler termed a substitute. 

For contact with the ground, a fibre sole, properly 
handled, is a better material than anything else than 
can be used for shoe bottoms. Laboratory tests have 
shown that fibre soles will nnot burn or draw the feet. 

Fibre soles are not a panacea for the shoe business. 
There are certain types of shoes on which fibre soles 
cannot be used, and yet other on which they should not 
be used. Fibre soles do not belong (ner can they be 
successfully so used) on women’s and children’s turns 
or on blind light-edge welts, or light-edge McKays 
made in imitation of turns. However, fibre soles should 
be used on all women’s shoes when any degree of 
service is expected from them. Women’s welts and 
McKayts, which carry heels up to twelve-eighths or 
the military type of heel, should be fibre soled. 

It is impractical to use fibre soles on certain types of 
men’s heavy work shoes, but they should be used on all 
men’s medium, cheap dress and semi-dress welts, and 
on certain kinds of loose-nailed, fair-stitched work 
shoes. Boys’ and children’s shoes in the same classi- 
fication should be fibre soled. 

To sum up, over 45 per cent of this country’s yearly 
shoe production should carry fibre soles. 


Each Behind His 
Own Product 


A merchant should use the same judgment in stock- 
ing fibre-soled shoes, as he does when buying shoes 
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soled with other materials. A shoe manufacturer’s 
reputation is no better than the goods he makes, grade 
for grade. When a merchant buys shoes, he does so 
on his own judgment and the reputation of the shoe 
manufacturer. Jf the samples show a certain kind of 
sole, that means that the shoe manufacturer’s name is 
signed to its quality, just as it is to the quality of the 
back stay, lining, counter, or box. The shoes is 
matched, or ought to be. The sole manufacturer signs 
his name to the quality of his product sold to the 
shoe manufacturer. Reputation again. 

It is a duty merchants owe to themselves as pro- 
gressive business men, and to the scheme of conserva- 
tion which is necessary to win the war—to buy and to 
efficiently merchandise as many fibre-soled shoes as 
they possibly can. 


Fibre Soles 
Good, Bad, and Indifferent 
By I. H. SAWYER, Vulcan Leather Fibre Co., Boston 


Sole leather is called sole leather regardless of 
quality—good, bad, or indifferent, but the wearer of 
the shoes depends upon the name of the manufacturer 
or the dealer as to whether he gets quality of sole, as 
well as everything else in the shoe, according to the 
price he pays. The tanner would not think cf naming 
or branding a very poor quality of sole leather, and 
advertising and pushing the sale of same, expecting to 
make a success. The manufacturer of a so-called fibre 
sole of unsatisfactory quality is just as foolish. 


Difference Between 
Rubber and Fibre Soles 


Fibre soles should not be compared or conflicted 
with rubber soles. Rubber soles have been made dnd 


The Munson last and its fibre counter 


attached to both rubber and leather boots and shoes 
for as long, or longer, than the middle-aged man can 
remember. The rubber boot and shoe of good quality 
has its place, for which it is well adapted, but where 
rubber soles have been attached to leather shoes, more 
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or less, for years and years, they have never developed 
into any great success, the rubber material being such 
that it cannot be sewed, worked, and finished like 
leather. 

Good fibre soles are giving satisfaction to the con- 
sumer, the deale:, and the manufacturer. They have 
come to stay, but a good fibre sole cannot be produced 
for a very cheap price any more than good sole leather, 





ALUMINUM HEELS. * 
A specialty in brown, 
black (dull or patent), 
ivory white, gray and nat- 
ural and aluminum pol- 


ished or silver. 
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but the good fibre sole can be bought at a much lower 
price than good sole leather, and will wear longer and 
will give better satisfaction in many ways. 


Heels and Top Lifts of Fibre 
By C. E. GAFFNEY, H. E. Locke & Co., Boston 


We have at last perfected a Loxsol heel that we are 
enthusiastically regarding. It is more resilient than 
leather, but not soft and squashy as rubber. It wears 
well and feels better. It holds its shape better. 

It is made in two parts, as is leather, a base and a 
top lift, and so can be repaired and relifted. 

It can be put on in the factory on tie nailing 
machine and the top lift spanked on and slugged, or 
not, as desired. They show the layer, which seems to 
appeal more than the plainness of one-piece heels. 

We believe, from indications, that there is a field 
for these lifts on all types of shoes. They stand wood 
or steel pegs and slugging. The harder the stock, the 
more the slip. 


The Synthetic Sole for Shoes 


By H. L. POST, Manager Sole and Heel Department, The Goodyear 
Tire & Rubber Co., Akron, O. 

The qualifications of Neolin soles in modern shoe- 
making, are, of course, well known. Their comfort, 
long wear, waterproofness, and other virtues are no 
longer a matter of contention, being practically con- 
ceded by everybody at the present time. 


W eights 
of Soles 


We recommend a 10%-iron sole for street shoes only, 
and have eliminated entirely the 9-iron sole for men. 
In the manufacture of Neolin soles, we are not handi- 
capped, as are the manufacturers of leather soles, by 
being compelled to choose from material which ‘is 
limited in variety and weights. It is therefore possible 
for us to furnish the proper thickness, regardless of any 
limitation in the supply of various weights. For the 
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average service shoe—for service as a street shoe and 
semi-dress shoe, a 12-iron sole is to be preferred. For 
work shoes nothing less than a 12-iron sole should be 
used in any case, and a 14-iron sole for heavy work 
shoes is the weight which should be used. For women’s 
shoes we are making both a 7 and 9-iron sole, the 7- 
iron to be used only for light, dressy shoes, the 9-iron 
sole to be the standard substance for medium weight 
shoes. For boys nothing less than a 10%-iron sole 
should be used, and for children’s shoes a 9-iron is the 
lightest sole which should be used. 


Stitching, Filling 
and Finishing 


The sole should be stitched with a diamond pointed, 
round-shanked awl, the shoe should be filled with a 
one-piece filler, and the soles should be finished on the 
bottom with the same care that a leather sole is finished, 
and in all cases the edges should be prcperly finished. 
This is not working a hardship upon the shoe manu- 
facturer. The preparation of Neolin soles for applica- 
tion to the shoes is much simpler than leather soles, and 
the slightly increased cost of applying a one-piece filler 
is more than offset by the saving affected in having the 
sole come into the factory:ready for application. The 
present method of stitching leather with a chisel pointed, 
square-shanked awl, is not a method adopted because 
such an awl gives the best results in stitching, but be- 
cause this peculiar type is made necessary, since the 
leather requires a tearing effect from the awl in order 
to perforate the material. Where this tearing effect is 
not necessary, it is obvious that with Neolin soles an 
awl which will punch a smooth, instead of a jagged 
hole, is to be preferred, and, in the interests of the con- 
sumer, the manufacturer should stitch the soles to 
enable him to give to the consumer all the service which 
is built into the soles by ourselves as manufacturers. 

So far as stitching is concerned, it is as vital as any 
other item. Unfortunately, in a great many cases, the 
manufacturer has, in order to save money, let the shoes 
go out entirely unfinished when Neolin soles were ap- 
plied. This works as a decided injustice to the retailer, 
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Top lift invention to prevent 
Louis heels wearing down. A 
metal base with fibre insert—per- 
fected by Miss Henne, of Wm. 
Henne & Co., Brooklyn, N. Y. 
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because a partly finished shoe meets with sales re- 
sistance, while a well-finished shoe is its own salesman. 
It would be better for the retailer that he did not buy 
Neolin-soled shoes at all, rather than to neglect to 
specify that the soles should be properly finished. If 
he is a good merchant, he will see to it that the material 
comes into his store finished in such a way as to be 


readily salable. 
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Quality 
of Sole 


In stocking Neolin-soled shoes the merchant should 
be guided by the demand for the types which he car- 
ries. It is obvious that a sport shoe has only a limited 
sale, and if he stocks Neolin-soled shoes as sport shoes 
only, he will, naturally, only get limited results. It 
is, therefore, advisable for the retailer to stock Neolin- 
soled shoes in the styles which have proved the most 
popular sellers. When this has been done, he will find 
a gratifying response from the consuming trade. In 











BIG TOEISM IN JAPAN. 


The coolie buys a pair of rubber) soles and sews a cloth 
upper thereon 


selling, the retailer should not sell upon demand only, 
as has been the common fault among them.’ He should 
consider that no material is expected to sell itself, and 
that the merchant should put an honest effort behind 
the sale of Neolin-soled shoes, just the same as he 
does with other shoes. 


How the Merchant Is 
to Tell Quality Soles 


With leather soles the merchant can easily tell the 
texture of the sole by a glance and by handling. This 
is not true of soles other than leather. Outward appear- 
ance is, in many cases, deceptive—use is the only thing 
which will tell the story regarding quality of soles other 
than leather. It is, therefore, essential that every sole 
be plainly branded by its trade name, so that the cus- 
tomer will know what he is getting and who is standing 
back of it. 


Tremendous Decrease 
In Importations of Hides and Skins 


Imports of cattle hides for seven months ending 
January, 1918, were 184,800,841 pounds, against 216,- 
110,139 pounds in 1917, and 245,132,257 pounds in 
1916. Only 9,751,746 pounds of raw calfskins arrived 
during the seven months’ period, against 32,933,941 
pounds in 1917, and 30,877,150 pounds in 1916. Im- 
ports of raw goatskins fell to 32,426,676 pounds during 
the seven months’ period in 1918, against 51,561,328 
pounds in 1917, and 47,392,012 pounds in 1916. Im- 
ports of horse hides, colt and ass skins were less than 
half during the seven months’ period than! in 1917, but 
only a trifle under those of 1916. We imported 36,387,- 
034 pounds of raw sheepskins in seven months ending 
January, 1918, against 54,200,322 pounds in 1917, and 
53,958,625 pounds in 1916, 
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Cork Innersole Material 
By A. K. BARNES, Armstrong Cork Co., Pittsburgh, Pa. 


Korxole is composed chiefly of pure ground cork and 
a binder, rolled under great pressure between two 
facings of eight-ounce cotton duck. The cork itself is 
cut right into the duck, making a material that will 
stand any strain to which it may be subjected, in either 
the manufacture or the wear of the shoe. 

In making shoes, Korxole is used in its original form, 
being died out or rounded out from the roll in which it 
is shipped. The material is always uniform in quality 
and in thickness, which is of considerable advantage in 
manufacturing. For use in welt shoes, it is taped and 
gemmed by any of the popular processes, and we, our- 
selves, are manufacturing a complete set of machines 
for this purpose, and installing them in factories where 
Korxole is used. 


Flexibility and 
Water Repellency . 


The greatest advantages of Korxole over leather, as 
far as the shoe merchant is concerned, are its great 
flexibility, its water repellency, the fact that it will re- 
tain its shape and help the shoe stay in shape, and the 
wonderful durability, which is proven by the number 
of times it can be resoled. In addition to these points, 
Korxole offers more comfort to the wearer, because it 
conforms to the shape of the foot, due to the naturally 
resilient qualities of cork, and also because Korxole 
retains its flexibility as long as the shoe lasts, without 
becoming brittle or cracked as leather does. 


Shoe Linings 
By FARNSWORTH, HOYT & CO., Boston 


The term “shoe lining” is a misleading one, and is 
undoubtedly as much responsible as anything else for 
the poor materials which are being used in this part 
of the shoe. A “lining,” such as used in articles of 
clothing, is little more than a finishing touch to cover 
the raw seams of the garment. There is very little 
strain upon it and only a limited amount of wear, as 
evidenced by the light-weight satins, silks, etc., which 
are used for the purpose. 

But a shoe lining, so called, is an entirely different 
proposition, for the wear upon the upper of a shoe is 
90 per cent strain, the foot being constantly forced 
against it in the action of walking. As the lining is 
next to the foot, it is the first to receive this strain, 
and is really a reinforcement for the leather rather than 
a lining, in the generally accepted sense of the term. 
But due to the fact that this part of the shoe has always 
been called a “lining,” its function has been confused 
with that of other materials known under this name, 
which are really nothing more than linings, and the 
shape and wearing qualities of the shoe have suffered 
accordingly. 

The fabrics ordinarily used for shoe lining purposes 
are, in proportion to the amovnt of strain which they 
must bear, no different in strength and wearing qualities 
than garment linings, and the strain upon the upper of 
a shoe is ten times greater than that upon a coat or 


‘other garment: 


A good shoe lining stretches less than half as much 
as a good grade of calf upper stock. This means that 
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the stretching of the leather is reduced 50 per cent as 
long as the lining retains its strength and wearing qual- 
ities. It is this stretching of the leather which weakens 
it so that it eventually breaks out, and it also throws 
the shoe out of shape. If a shoe lining will delay this 
stretching and breaking (as has been proved), then the 
shoe will wear longer and keep its shape better and a 
cost of from 4c to 8c per pair is but a small amount to 
pay for the extra service. 

The mission of bringing the quality of shoe linings up 
to the proper standard is squarely up to the shoe deal- 
ers of the country and the present time is a particularly 
propitious one. The shoe manufacturer, figuring his 
shoes in the keenest kind of competition cannot afford 
to stand the cost of better linnings, but the shoe dealer 
can add this cost into the advance which he is obliged 
to make to the wearer, and will be doing the wearer a 
favor which is sure to be reflected in larger sales, for 
where is the man or woman who, if familiar with the 
real conditions, would not be willing to pay a few cents 
more per pair for shoes that would give from 50c to 
$2.00 worth more of service! 


Fabrics for Boots, Boot Tops, Pumps 
and Oxfords 


By WILLIAM F. PETERS, Pres. Peters Mfg. Co., NewYork 


Shoes, like hats, dresses, hosiery and gloves, should 
be styled on Fifth Avenue, made anywhere. 

Milliners, dressmakers, hosiers, glovers order their 
goods a season in advance, usually, (during pre-war 
time), sending their buyers to Paris; something along 
this way of doing business will have to be adopted, in 
fact, has been adopted, by our leading shoe factories. 

Fabrics, laces, ribbons, buttons, trimmings are de- 
cided upon by the weavers and makers a season 
ahead of the garment makers and milliners; weavers 
of high class shoe fabrics, like ourselves, are working 
along that line. 


Serviceability 
First Requisite 


Style, change, newness, colorings are just as essential 
in the production of new lines of shoe fabrics as in 
dress fabrics, but require more science because the 
action of the human foot requires serviceability in a 
shoe fabric that is unnecessary in the garment cloths, 
and right there is the fork in the road which misleads 
many shoe manufacturers, produces many unservice- 
able fabric shoes, many heartaches. 


Fallacy of 
“All Wool” 


The shoe manufacturer, like the clothing manufac- 
turer, both for men’s and women’s clothes, has for gen- 
erations blindly, incorrectly, accepted as gospel, the old 
saying, “All wool and a yard wide,” insisting that every 
garment from the red flannel underwear of our grand- 
fathers and grandmothers, including heavy blue knitted 
socks, should. be pure wool; this absurd doctrine has 
been carried to the nth degree by such fadists as Dr- 
Jaeger, the German, who preached that the human, like 
the sheep, should wear only wool, nothing but wool, 
upon his or her body, forgetting that the sheep wears 
only one coat, all the year round, in all weathers. 
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The sale of thin cotton undergarments, like B.V.D.s 
for men, and silk underwear and hosiery for women, 
millions of dollars’ worth, has brought no light to the 
followers of that creed. 

Even our government has taken a hand -and asked 
that all wool be saved for the soldiers’ overcoats. 

Therefore, the problem before the shoe manufacturer 
today, March, 1918, is to find new cotton fabrics that 
will sell because attractive, not because cheap, for style, 
not cheapness, sells shoes and satisfies the ladies. 


How Fabrics 
Are Backed 


Proper fabrics for shoes, for many reasons, cannot 
be woven thick, bulky, boardy; they must be thin, 
lightweight, but very strong and elastic and properly 
backed with a thin gutta percha film not over 3-1000ths 
of an inch thick, porous to air; backing is a complex 
science in itself; airtight rubber should never be used. 

Shoe fabrics should be so woven and finished that 
every woman can scrub them, in the kitchen or bath- 
room, with a common 10c brush, a cake of Ivory soap 
and a mug or bowl of cold water. A basic necessity in 
every shoe fabric. 


How Shoes 
Are to Be Cleaned 


Many shoe factories have not yet changed their sys- 
tem from the old staple black and russet times, before 
white and delicate colored leathers and fabrics came 
into fashion. White and light colored shoes require 
absolutely different handling from blacks and russets 
and staples; the same liquid cements cannot be used. 
The oxalic acid bottle and the gasoline can must be 
banished from the factory; white wash and liquid 
cleaners abolished. Retailers should buy white and 
delicate colored shoes only from makers whose factories 
have been organized to do this work. Light shoes are 
new to the ladies. Merchants should teach how to 
clean them. 

The complete change in shoe fashions during recent 
years is a natural part of the great revolution which 
has culminated in women’s suffrage, after a struggle of 
75 years; short skirts and pretty shoes have come to 
stay, with votes for women. 

If the shoe manufacturer will go to the fabric spe- 
cialist, just as he goes to the upper leather specialists, 
and will listen to him and treat him with the same con- 
sideration, abandoning his set ideas and inborn dislikes, 
and will sample the best fabrics as fully as he does the 
best upper leathers, a great advance will be made. 





Great Interest in Prize Contest 


The unique advertising rhyme writing contest of the 
Avon Sole Company, Avon, Mass., is attracting great 
interest, thousands of replies having already been 
received from every state in the Union. 





Opens in Marbridge Bldg. 


Zeigler Brothers Company, women’s shoe manufac- 
turers, of Philadelphia, have opened an office, 608 
Marbridge Building, Broadway and 34th street, New 
York City, with H. A. Manchell as resident salesman. 





March 16, 1918 BOOT AND SHOE RECORDER 43 











Patriotic Co-operation! 











Retailers! The success of our industry depends upon Efficiency in 
all departments, and your success depends upon our success. 
You constitute a vital part of our industry. We, therefore, appeal 
to you to patriotically support the notice now being sent out by the 


iM AM 


members of our Association, which reads as follows: 








YAY 


O CO-OPERATE in a patriotic spirit with, and acting upon the urgent request 3 

of our Government to eliminate unnecessary waste, and to permit lowest : 

possible prices, we request you to immediately report any mistake. or 
reasonable cause for complaint, before returning goods. 


LEMME 


ALB! 


@_ Goods returned without an order are sent at the risk and expense of the shipper according 


to law. 


wn 


@ Upon notification from you, we will, if you have justifiable complaint, send order and shipping 
instructions to be placed upon goods to be returned. 


Unanimously adopted by the National Shoe Wholesalers’ Association 
at its annual meeting, January 11, 1918 











By so doing you will be assisting our government by relieving our 
overtaxed railroads of a needless burden. You will be helping to 
keep the rising costs of doing business down to the minimum, and 
you will be lending your aid in maintaining that all-important 
industrial necessity, “Efficiency.” Here’s a chance to do your 
bit. Your efforts to co-operate with us we can assure you will 


receive our hearty appreciation. 








The National Shoe Wholesalers’ Association 











| 209 So. La Salle St. - - - Chicago, Ill. 





ON EVERY HEEL 





“Star Brand 
Shoes 
Are Better” 


They Cost Less 
per Month 
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This Star on the Heel is 
Your Guarantee 


Solid-Leather Shoe 


of a 


ERCHANTS selling “Star Brand” all-leather 
M shoes are never skeptical regarding the quality. 

They know that every “Star Brand” shoe is 
solid leather—no “paper” or substitutes in any part. 
The Star on the heel assures it. 


This confidence—this knowledge of quality—is a tre- 
mendous help in making sales. 


Dealers who concentrate on “Star Brand’ make the 
most of their opportunity. “Star Brand” all-leather 
shoes are made for every member of the family. A va- 
riety of grades in dress, work and medium weight shoes. 
700 styles. Every shoe solid leather. It’s the one logical 
line on which to concentrate and grow. 


————————— 


We invile correspondence from reliable mer- 
chants in towns where our line is not rep- 
resented. 


‘ 





ROBERTS, JOHNSON § RAND 


MANUFACTURERS Branch of International Shoe 


ST.LOUIS 
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The Service Good Counters Should Give 


Testing Out the Parts of Shoes 


HAT is unseen should be above suspicion, and 

the counter is the backbone of a shoe. That 

the high-grade ‘ibre counter has its field of service is 

recognized, and this recognition is growing daily in shoe 
stores of the highest grade, 


How Fibre 
Counters Are Made 


Hemp, the toughest fibre that can be bought today, 
is the basic ingredient of good fibre counters. The first 














=~ 


Fibre caught from the beaters in 
making fibre counters. 


step in actual counter making is the separating of the 
raw stock into fibres. Thereafter the chemistry and 
process of production are as exact as those of leather. 
The fibre, when bleached, must be worked to assure 
the fine grain anc! uniform texture that all fibre counters 
should have; it should not be hurried through the 
beaters—which are machines somewhat resembling 
those seen in paper mills—or hard and soft spots may 
result. When the mass is finally transformed into 
sheets they are calendared for appearance, and then cut 
or moulded to fit all lasts perfectly. 


Some of Their 
Characteristics 

Flat fibre counters, designed for turn shoes, now 
have a rival in the moulded counter, through the per- 
fecting of shoe machinery and the development of 
processes, and these moulded counters, now universally 
adaptable, have certain characteristics worth bearing in 
mind. Better fitting linings have been made possible 
through their use in turn work; they need no soaking 
in the shoemaking process, being ready—mounded to 
fit the last; the first grades are both tough and flexible; 
they have a backbone that will not break down. For 
the good fibre counter, it is demonstrated that im- 
mediately on be‘ng worn, it becomes as flexible as the 


need requires, and it does not “run over” in service. 
The best fibre counters are guaranteed by the makers 
Shoe merchants who look into this guarantee can, in 
turn, guarantee his shoes to the customer. 

Like the synthetic or the fibre sole, the fibre counter 
owes its development to the stimualting effect on 
American genius of a high leather market in war time. 
It is difficult to remember that leather was high in 
1898, but during the first decade thereafter the demand 
for fibre counters fluctuated with the dips and jumps 
in leather prices. The Spanish War period gave us the 
fibre counter; today it dominates its field. Who shall 
say what new standards in shoemaking the World War 
will develop? Said a shoeman of sober judgment the 
other day: “The time is coming when the all-leather 
shoe may be a luxury; the development of the non- 
leather shoe is a possibility, and thus far,” he pointed 
out, “we have approved in service the ‘fibre’ sole, so 
called, fibre counters, fabricated innersoles, cloth tops, 
fabric linings, non-leather backstays and other in- 
gredients, all standardized. 

The development of the fibre counter spreads over 
two decades. Prior to 1898, perhaps the best known 
alternate for the solid leather “backbone” was the 
so-called Hatch counter, made of leatherboard lined 
with thin leather and put together with rubber cement. 
In the years following its introduction in, 1872 by 
James L. Hatch, this counter built up considerable | 
popularity, but was gradually superseded, when, in 











Fibre pulled apart to show length 
and strength, insuring quality 
counters. 


1898, guaranteed fibre counters, moulded and straight 
respectively, were developed and marketed almost 


tensimultaneausly by two different concerns. Gradually 


these fibre counters gathered momentum, until today it 
is estimated that 75 per cent of all shoes made in the 
United States have non-leather counters. 
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DRYDEN TOP LIFTING 


Nails, pegs, slugs, sands, stains and 
polishes like leather, yet costs less and 
wears longer. 


DRYDEN RUBBER CO., CHICAGO 
BOSTON DETROIT 
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ZABREN, 


DRYDEN 
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A Counter Flexing Device 


A machine to soften leather counters, seen in the 
store of Jones, Peterson & Newhall Co., Boston, is 
regarded by Mr. Peterson as a great improvement over 
the common method of holding the heel and pressing 
thumbs against the back of the counter, or grasping 
the shoe with both hands and rolling the counter on the 
seat of the fitting stool. . These rough-and-ready 
methods tend almost invariably to spring the heel away 
from the heel seat, and to avoid such damage this 
device was designed and placed on the market by a 
Lynn shoe man. It is simple and compact, operated by 
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COUNTER FLEXING MACHINE. 
Photographed in a Boston shoe store. 


a lever, and the counter is softened by inserting the 
back of the shoe between curved dies and turning the 
shoe until the length of the counter has been covered, 
an operation of Jess than one-half minute per shoe. 





New Standards in Shoe Materials 
(Concluded from page 33) 

they meet all requirements from exactly the point 
where the leather sole supply falls short, for these 
sole manufacturers recommend for women’s shoes syn- 
thetic or fibre soles not lighter than nine-iron, and 
for men’s shoes not lighter than ten and one-half iron. 

It has gone further. Linen thread, generally used 
in stitching leather soles, is no longer obtainable for 
civilian shoes. It has been used as the best thread 
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for stitching leather, and there will be absolutely no 
more when shoe factory stocks are used up. Cotton 
thread must then be used as a substitute—but for 
fibre soles cotton thread is already recommended as 
standard. 


Performing a Great 
National Service 

The development of the new sole industry has 
progressed to the point where it is doing a great public 
service in releasing absolutely, for the demands of 
national defense. the leather that the government de- 
mands for its forces. Perchance the conservatism of 
government departments will be supplanted under the 
stress of war needs by that progressiveness which the 
shoe industry has demonstrated in its acceptance of 
this now standardized product. 


Each Material in 
Its Proper Field 

Nor are soles the only things for merchants to con- 
sider. Shoe fabrics, fibre counters, box toes, linings, 
innersoles, back-stays and facings have their strong 
points, both in economy and service. Leather will not 
pass from shoes. As the horse and the automobile is each 
performing its function efficiently, so leather and 
materials other than leather can serve the wearer. 
It remains for the trade to test out functions of each 
in order that each may be used efficiently in its field 
of service. 





Eastern Branch for Aluminum Heel 

The Automatic Shoe Heel Mfg. Co., of St. Louis, 
manufacturers of the aluminum heel, have opened a 
branch office in New York, at 1472-1480 Broadway, 
where it will be in a better position to take care of their 
Eastern and Southern business. 

The Eastern agencies report large sales of their 
aluminum heels in staple colors. Colors now manu- 
factured are brown (chocolate), black (dull and 
patent), ivory (champagne), white grey and the 
natural aluminum, polished or silver. 

Dr. Finberg, who exhibited the aluminum heel with 
such success at the N. S. R. A. convention in Chicago, 
is now devoting his entire activities to the development 
of the Eastern branch business. 


Selling More Pairs in Men’s Lines 

The Smith-Briscoe Shoe company, Inc., of Lynch- 
burg, Va., report that its sales force, which has been 
out for three weeks past with new samples for Fall and 
Winter, have thus far met with a most encouraging 
reception. 

The volume of business in pairs thus far rceived 
is very much larger than has ever before been the 
case at this season of the year, notwithstanding the 
necessarily higher average in price. 

















Neodlin Soles 


Trade Mark Keg. U.S. t 


HE repair shop that makes | 

a specialty of NeGlin Soles 
not only builds trade by giving 
eood value but gains a reputa- 
tion for wp-to-dateness which any 
business must have to thrive now. 


INGFOOT Heels, also, 

are a worth-while specialty. 
A heel-application business built 
on Wingfoot quality is bound to 
orow. These heels are guaranteed 
to outlast azy others—leather or 
rubber. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 
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Easter Windows and Showcards 
Timely Ideas Presented in Detail to Stimulate Easter Selling 


HE merchandise is the essential part of the 
Easter window and we can safely discard all 
tableaux and other features that will attract attention 
only to themselves instead of to the merchandise. 
Rabbits, eggs, nests, doves, chickens (the, little 
downy ones), are suitable decorations for the Easter 


7 


used to frame the central part 
The outer panels are similar in 
design and may be Stencilled in water paints 
or finished with wall paper designs. Grey and 
black on white panels will show up better than 
natural colors of foliage. 

The pilasters or narrow panels are finished 


deep border is 
of the panel. 
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in a vogue at present at its height. These 
may also be painted in water colors or in 
flat-tone oil paints. The conventional flowers 
should be outlined with gold paint. 


Making and Covering 
Platforms 


The platform is made in two pieces so that 
they may be used separately or together. 

_ They are more easily made separately than 
in one. When made separately the smaller 
may also be placed on top of the larger to 
secure a different effect. These platforms are 
made of solid lumber, inch boards being 











window, if they are not used to excess. The Easter 
lily is the most suitable emblem of all and may be 
used in great quantities and in many ways. Good 
ymitation flowers are easily procured, either by mak- 
ing them’ out of tissue and crepe paper or by pur- 
chasing them ready-made. 
Proper Decorations 
jor Easter Windows 

In Sketch No. 1 we show an Easter set- 
ting in which the Easter effect is secured 
entirely by the use of two giant Easter 
lilies. If the display man cannot take the 
time to make these giant lilies he may use a 
bunch of the natural size. 

Natural growing plants may be used in 
the window if desired, but these have the 
disadvantage of drawing dampness into the 
window, and there is a likelihood of the 
windows steaming where they are used. Ar- 
tificial flowers are preferable for window 
displays. 
Background Design 
and Construction 

This window is purposely’ made so 


used for the sides and lighter ones for the 
tops, which must be strongly braced to give 
its strength. 

These may bé finished in a number of ways. 
Felt makes a splendid material to use, as it may 
be stretched flatly on the foundation and tacked into 
place. Decorations of gilt paper, plaster or wood 
may be used very effectively for decorations. If made of 
smooth lumber they may be painted. Chintz, paper and 


other materials may also be used to cover them. The 
very fact that they may be re-decorated to match any 
color scheme makes platforms or plateaux of this nature 
very useful. 


that it can be used without the Easter setting. It 
consists of a background and a platform. The back- 
ground is made up of three panels and two pilasters. 
The center panel is finished with wall paper. A 
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VU MOAN 
iy FIBRE 
SOLES 


Made under our United States Patents 
Number 1,096,286. 


All Rights Reserved 







To determine a genuine fibre sole, run it 
through a splitting machine and the fibre 
will be observed by the naked eye, as per 
illustration. 


ww IMPORTANT! 


(NOTE—Even after being cautioned against 
it, operators persist in working VULCAN 
LEATHER FIBRE SOLES like rubber soles. 
This is a mistake which you will avoid if you 
will follow these suggestions.) 


ALWAYS BEAR IN MIND that VULCAN LEATHER 
FIBRE SOLES are worked like Leather and NOT 
like rubber soles. 

Cement the soles. 

Stitch about 7 stitches to the inch. 

Use waxed thread and pull thread down into the 
stock, just as if you were sewing leather. 

Trim, set edges, etc., the same as leather. 


DON’T use dry thread. 

DON’T use long stitches. 

DON’T wet knife blades when cutting, 
trimming, etc. 


Forget the Word “RUBBER” 


“Quality is remembered long after price is 
) zo & Pp | 
forgotten 


Vulcan Leather Fibre Co. 


Soles, Taps, Heels and Top-Lift Stock 





- ° e . ° : : Boston, Mass. 
ILL R. B. McCARTHY 


183 ESSEX STREET -. 


I. H. SAWYER A. M. ROBLEE R. J. H 
Cincinnati Representative New England Representative 


Pres. and Mer. St. Louis Representative 
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Good Taste and Simplicity in Showcard Design a Feature 
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How a Gothic Back- 
ground Is Made 

Sketch No. 2 is given as a good type of special 
background for use in an Easter window. This may 
be carried out without the fancy panel in the center 
if desired. By carrying the trefoil decoration across 
the back between the Gothic pointed panels a good 
effect will be obtained. 

The framework decorating the center panel is cut out 
of wall board, but it may be made out of half-inch 
strips. It should be painted a contrasting color to 
the background. We would suggest that the back- 
ground be a pale lavender and the framework an apple 
green. The ribbon may be white or a deeper shade of 
lavender or a lighter shade of green. The sprays of 
Easter lilies are supported by the ribbon. 

The frame should be set at least an inch in front 
of the background panel and not flat against it. This 
may be done by placing corks or blocks back of the 
frame between it and the panel. The other panels 
should be decorated in the same shade as the center 
panel. The Gothic panels may be decorated to repre- 
sent imitation wood or the outlines may be painted in 
with gold on a white or lavender ground. 

The floor of the window should be covered with 
white, green or lavender, for these may be considered 
to be the Easter colors. 


Timely and Effective 
Show Cards ; 

The formal Easter design shown in Card No. 1 
may be used in any display of shoes at Easter time. 
It might be mentioned in passing that formal “Spring 
Styles” and “Fashion Show” cards may be substituted 
for the Easter cards, which may be used in advance of 
that event. 

This design will be distinctly in good taste on-a green 
matt card. The panel is to be of a lighter shade of 
green and pasted on, the edges being allowed to roll 





slightly, as indicated in the design. The flowers are 
painted on the card in natural shades, white, green and 
yellow. The lettering is to be black, the word “Easter” 
being outlined with gold. 

The layout of Card No. 2 is very good. The panel 
decoration in black and white may be quickly sketched 
on the card. If there are a large number of cards 
to be used throughout the store at Easter it would pay 
to have a cut made of some such decoration and 
have the cards printed. 

Card No. 3 shows an idea that is in use in the J. L. 
Hudson Co. store in Detroit. The small panel is a 
separate piece of paper or card tipped on a larger card 
with glue or paste. The smaller card or panel is a 
lighter- shade of the same color as the foundation card. 
The lettering is done on the lighter card with color the 
same shade as the dark card. 

Cards in shades of brown were used throughout 
a recent window display of tan and brown shoes and 
the effect was particularly striking and effective. These 
cards are used much in eighth sheet sizes, the lettering 
being small and modest. This type of card will go well 
in any display if kept uniform in coloring. 





A Valued Testimonial 
Brockton Man Complimented 


Lucius E. Reynolds, for the past 19 years 
employed by the Brockton Welting Company, 
part of the time as_ superintendent of the 
making room, has resigned to take up the 
superintendency of the Columbia Welting Com- 
pany’s factory, Boston. Before leaving, Mr. Rey- 
nolds was presented by fellow workers in the Brock- 
ton Welting Company’s plant with a gold watch, 
suitably inscribed, as a testimonial of their regard. 
Carl L. Whitcomb of Brockton will have charge of | 
the Columbia Welting Company’s New England } 
sales department. 
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Fashion decrees that such and such a color shall be 
worn this season—and it is. Next season it eliminates 
this same color and designates something else. 


But there is one color that holds sway season in and 
season out, and even the decrees of fashion cannot dim 
its popularity—and that is WHITE. 


That is why it is a certainty that there will be many 
white styles worn next Summer—with one difference— 
the majority of styles will embody BEECHWOOD, the 
purest of white cotton shoe cloths. 


BEECHWOOD has the silky, smooth, white texture 
of kid, with a pliancy and strength that will stand every 
strain the foot subjects it to. 


We would like you to look over samples of BEECH- 
WOOD and assure yourself of its wonderful qualities. 
Once you have done this, we feel sure you will specify 
BEECHWOOD from your manufacturer on next 
Summer’s styles. 


Shall we send samples? 


' A Caution—For your own protection 
and your customers’, warn them 
against the use of cleansers contain- 
ing bleaching acids. They will rot 
or burn ANY cotton shoe cloth. 
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* BUENOS AIRES, ARG. 





176 Williams St., New York City 


BOSTON MONTREAL, CANADA ST. LOUIS, MO. 


nc. 


SAO. PAULO, BRAZIL 




















NM hid ecetbanng aaa 





March 16, 1918 





HARRY J. HEHMAN 


FRED A. McGRIFFIN 
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W. H. CRUICKSHANK 


In Middle West a Drake & 


a 


oO 


The Traveling Shoe Salesman 


News Developments and Doings of Our Trade Ambassadors 


Victor Sales 
Manager Honored 

W. H. Cruickshank, sales manager for Victor Shoe 
Co., of Salem, Mass., was elected selectman of the town 
of Foxboro, Mass., at a recent town meeting. He 
makes his home in Beverly, does business-in Salem, 
Boston, New York and elsewhere, and votes in Fox- 
boro, where he maintains legal residence. Victor 
salesmen going out with the line for the new season are: 

Chas. K. Allison, Minnesota, Iowa, North and South 
Dakota; J. H. Armstrong, Arizona, California, Wyom- 
ing, Colorado, Oregon, Nevada, Utah, Montana, Idaho, 
New Mexico; W. W. Benson, Georgia; C. P. Webb, 
South Carolina; P. A. Brady, 


Florida, Alabama, Tennessee; 
Two Lynn Shoe Men “Over There” 


C. E. Denton, Illinois; G. W. 
Dreefke, assisted by F. Mc-_ 
Cann, New York State, with 
the exception of Brooklyn 
and New York City; E. F. 
Knight, Missouri and Ne- 
braska; Harry L. Landsberg, 
assisted by Fred Jessar, Phil- 
adelphia, Pa., and Maryland; 
I. J. Leibert, assisted by Geo. 
Pells, A. Vanderwood, New 
York City and Brooklyn; 
H. J. Marks, Mississippi and 
Louisiana; H. F. McCarthy, 


Eastern Pennsylvania; T. J. LOUIS E. TIMSON 





McDonough, Western Pennsylvania and West Virginia; 
F. M. McNaught, Kentucky and Cincinnati, O.; George 
H. Moore, assisted by J. J.. Buckley, Arkansas, Texas, 
Oklahoma and Memphis, Tenn.; F. 'T. Morrill, Massa- 
chusetts and Western Connecticut; H. V. Nichols, East- 
ern Massachusetts; J. R. Mulligan, New Jersey, vicin- 
ity of Philadelphia, Pa.; H. S. Owens & Son, assisted 
by J. D. Perry, J. P. Whedbee, North Carolina, Vir- 
ginia, Delaware; James T. Powers, Maine, New Hamp- 
shire, Vermont, Rhode Island, Eastern Connecticut; 
C. E. Sawyer, Michigan, Toledo, O.; Chas. Schuff, 
Indiana; A. Z. Shaw, Ohio, except Cincinnati and 
Toledo. 
Hehman Covers 
Northern Route 
Harry J. Hehman is to rep- 
» resent The Holters Company 
of Cincinnati in part of Ken- 
tucky, Tennessee, Alabama, 
Georgia and Florida. 

Mr. Hehman, who has 
traveled for five years, knows 
women’s shoes and has a 
wide acquaintance. 


Cleveland Shoe 

Travelers’ Association 
The Cleveland Shoe Trav- 

elers’ Association held their 


GEORGE L. HERRICK (Continued on page 115) 
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Sterling 


Americans 
JOHN-PAUL- JONES 
Born July 6,1747- Died July 18, 1792 

The Father of the American 
ie * * * Navy * « : | 


—~-— 








































Honored for His “‘Zeal, Prudence and Intrepidity”’ 


It is significant that Congress voted a gold medal and passed resolutions 
commending John Paul Jones, the famous Revolutionary naval hero and 
sterling American, for exactly the same qualities that make the sterling Ameri- 
can of today, successful, whether in business or war. 

“*Zeal”—that means enthusiasm, and no business can succeed without it. 


“Prudence and Intrepidity”’ mean Caution till you know you.are right, then 
go ahead. 










OG.6:6:: 
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3) Be a John Paul Jones, shoe retailer or manufacturer, and share in the advan- 
es tages of an established and guaranteed product. 

6/y > PATENT 

e Sterliiy'Golt Sterliiq Kid 


BRISTOL PATENT LEATHER COMPANY, Boston, Massachusetts 
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The sale is not 
more important 


than the delivery 


If you deliver satisfaction, your trade grows 
If you do not deliver satisfaction, you lose trade 


litre 


FHUTUUGUAGONONEUUUUGAOONNOEUUUGAAQNONEUUUOANANEEOUUGOEOOONENEUUOGOGOROOEUUUGGONOROUUGGSONONUUOGAOOONOUUUOGOOAEONEUUUGGAEAOOUUUOGGOOOOOU UAL 


There is no spread ta @ 





Nor has it the appearance of a rubbery sole 
IT HOLDS ITS FINISH 





LOXSOL HEELS AND HEEL LIFTS 
may be handled by regular machine methods 


H. E. LOCKE & CO., Inc. 


Boston Cincinnati St. Louis Milwaukee 
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Rinex 


Soles | 
Are 





a hte because we say so, but because they are 
steadily and surely demonstrating the 


betterments they embody. 


Because they afford big advantages that leather 
soles never did anid never can— 


—A Waterproof Bottom 
—Far Greater Resilience 


Many a far-seeing retail shoe merchant has told us that our stand for 
one unvarying quality—the best we can produce—will steadily and 
surely make RINEX soles appreciated in the way they deserve. 


We have perfected RINEX Soles beyond any other fibre ones—this 
is especially true of our RINEX Soles of Oak Color. 

And this great company having developed RINEX Soles will continue 
to improve them in every way it can—maintaining them always as the 
best possible at any price. 

















<2 


United States 


Sole and § ! 
1790 Broadway, New York City | ‘ 











| Co 








WE know it will be worth your while to 
insist on the use of RINEX Soles when 


ordering shoes from your manufacturer. 


Not only because of what we claim for them 
—but also because the public knows the 
high standards we maintain in every U. S. 


~ Rubber Company product. 


RINEX Soles are standardized by the largest 
rubber manufacturer in the world. 


—made in one quality only 
—branded with one brand. 


Can you afford to sell Shoes with fibre soles less 
responsibly made and marketed? 


CTC 


G Go & 





S1ay 


;| Rubber Company 
| Heel Dept. 
| 60 High St., Boston, Mass. 
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OVER OVER THERE 
Civilian Fay Soldiers Crmy Shoe 


MOUSAM 
FIBRE” 





“HORN 





COUNTERS 


ESPECIALLY ADAPTED FOR CIVILIAN 
SHOES MADE OVER THE 


MUNSON ARMY LAST 


FIRST WITH THE IDEA 
FIRST IN QUALITY 
FIRST IN GUARANTEED SERVICE 


ROGERS FIBRE CO. 


121 BEACH ST., BOSTON, MASS. 


Successors to 
MOUSAM COUNTER CO. 


AGENCIES 


Wilkinson & Reger, 301 Florist St., Philadelphia, Pa. William"Linklater, 192 McGill St., Montreal, Can. 
John C. Rupp Co., 507 Sycamore St., Cincinnati, O. Charles Tandberg, Nordal Brungst, 13, Christiania, 


Norway 
Dennett & Prince, 1602 Locust St., St. Louis, Mo. Hernandez & Augusti............. Havana, Cuba 
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ONE OF OUR BOYS “OVER THERE” WRITES: 


as I have been wearing. They keep my feet very warm and 
are a great thing for over here, and if not asking too much 
would like a few pairs for some of my friends.” 


KENWORTHY BROS., CO. 
Stoughton, Mass. 








PU 


“Wish you would send me a few pairs Kendex insoles same ; 


TTT 


The Season Was Backward 


A creditor 
also had a 


and the retailer was running a little slow. 
placed a claim with a collection agency. We 
claim against the debtor. 


Here is part of a letter the debtor wrote to the creditor 
who did not give his claim to us: 


“We do not need any Black Jacking Methods to bring 
us to terms. We know just exactly the right from the wrong 
and we are going to follow the right only. 

“Just to show you different business methods, we are en- 
closing you a letter from The Credit Clearing House, and 
they did not seem to try to use Bulldozing Methods, and we 
are only too glad to abide by their demands, because they 
have their Patrons’ Interest at heart. They try very much 
to avoid any expense and especially any litigations and they 
seem to do just what a person with good common sense 


should.” 
You profit by our Constructive Methods 


The Credit Clearing House 
** Builder of Better Credits ”’ 
Offices in all important cities 
Executive Offices: 440 Fourth Ave., New York, N. Y. 
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Kendex Slip Insoles 


DIFFERENT 
SUPERIOR 
GUARANTEED 


Kendex Insoles are 
fast color and will not 
stain white hosiery. 


Kendex Insoles are a 
sure cure for callouses. 


Kendex In-oles _pre- 
vent stinging or burn- 
ing feet, of which 
many rubbersole wear- 
ers complain. 


Kendex Insoles _ will 


E_ will cheerfully _re- 

fund your money for 

any Kendex Insoles found 

unsatisfactory and returned 
to us. 

Order a sample doz. at 
our risk and see how fast 
they sell. not * harden, bunch, 

To buy them once is to crack or curl in the 
go out of one’s way for an- shoe. 


a pee Kendex Insoles are 
non-conductors of heat 
and cold — warm in 
Winter, cool in Sum- 
mer. 


Women’s $1 per doz. prs. 
Men’s $1.25 per doz. prs. 
Terms: 3-10—2-30. Net 
60, f. o. b. Stoughton. 


PLEASE ORDER ON THIS BLANK 
Doz. Pairs Women’s Kendex Insoles 
Doz. Pairs Men’s Kendex Insoles 
Packed 1 dozen pairs assorted sizes to the box with attrac- 
tive display poster. 
Shipment to be returned if found unsatisfactory. 





Please Send me 


March 16, 1918 


MIM 
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Place your orders NOW 
for these Seasonable goods. 
The Military Spirit is 
abroad. Grasp the op- 
portunity for this demand 
by placing orders at once. 
Attractive styles, Prices 
right. Samples of all our 
footwear Specialties can be 
seen at our offices as follows 


- 207 Essex Street, Room 404 
Lee’s Bldg., Room 301 


Boston, Mass. 

Chicago, Ill. - - 

New York, Marbridge Bldg., 1328 Broadway 
Cor. 34th Street, Suite 463 


THE 


Wiley-Bickford-Sweet Co. 
FACTORIES AT 
HARTFORD, CONN. WORCESTER, MASS. 
U. S. A. 
































Outdoor Sports 
ESSEX 


| “Shed-Wet” 


SOLES 
Excel 


“SHED-WET” 
Repels Water 

“SHED-WET” 
Means Dry Feet 

“SHED-WET” 


Never Curls 


“SHED-WET” is 
Comfortable 
Serviceable 
Stylish 

There 
is no 
finer 
fibre 
sole 
made 
than 


‘Shed-Wer 


They 
Satisfy 


ESSEX RUBBER CO. 


Trenton, N. J. 
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GALLUN’S 


QUALITY 
LEATHERS 
for ALL WEATHERS 





















AZTEC CALF 


Favorably known as a high quality leather that is especially adapted to 
summer shoes—for the reason that the pores of the hide are left open in 
the tannage, thus insuring perfect foot breathing. 







This leather also will not chip and takes and holds an unusually bril- 


liant polish. 


VIKING CALF 


A specialized winter leather—close grain, non-absorbent and enduring— 
universally used and universally liked by the best manufacturers. This 


also takes a bright, lasting polish. 














You can’t go wrong on these GALLUN Quality leathers. Specify them 


on your next order. 


A. F. GALLUN & SONS 
MILWAUKEE, WIS. 


H. A. Ely, Manager, 11 East St., Boston 
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ARNING: There is no “private 

brand” of Nedlin Soles. 4// Nedlin 
Soles are marked Ne@lin and zorhing else. Do 
not be taken in by representations which 
conflict with this positive statement. When 
you are offered soles zot marked NeGdlin you 
may be certain they are zot Nedlin Soles— 
nor are they “‘just like” Nedlin Soles. 


The Goodyear Tire & Rubber Company 
Akron, Ohio 


NMeolin Soles 


Mark Reg. U.S. Pat. Off. 
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Retail Advertising Plans Analyzed 


A Clean-Cut Scheme Based on Actual Retail Experience 


Presented by JESSE M. JOSEPH 
President Cincinnati Advertising Club, before the Ohio Retail Shoe Dealers’ Association Convention 


N the course of my retail experience, which covers 

more than twenty entirely different lines of business, 
I have always been told the same story: “We want to 
sell more goods; we want to make more money; we 
want to reduce our expenses.” Nowadays the only 
way to increase your profits and decrease “overhead” 
is by increasing your volume of business; and the 
only way you can increase your volume of busi- 
ness is to do everything you are doing now—plus 
ADVERTISING. 

I have come across many methods of advertising. 
First there comes the “rental basis.” 


Here is a man who pays 
$1500 a year rent, so he fig- 


Goods Appreciate 40 Per Cent; 
Why Not Advertising? 


This merchant will look up his business record from 
last year and see that it cost him 4% per cent to ad- 
vertise. He had a good year, so he takes the same 
amount of money for this year’s advertising, in the 
hope that the same amount of money will get him 
more business. You might just as well figure that 
$1 spent in 1915 would buy the same amount of 
merchandise in 1918, whereas it will only actually 
buy about 60c worth at the present time. Your ad- 
vertising must be adjusted to and adjustable to im- 

mediate local conditions. 


. This, I believe, is not the 





gk x 
ures that this is what he 


ought to spend on adver- 
tising. He believes in.ad- 
vertising and he has made 
it pay on this basis, but, 
if his business grows his 
rent might grow —if his 
business decreases, his rent 
may not decrease. He has 
a fixed basis upon which to 
figure, but he is positively 
going it blind. Suppose the 
trend of trade is in another 
direction (as Sixth Ave., 
N. Y.) away from his store, 
suppose the street cars are 
rerouted (as in Cincinnati), 





“How much should a retail shoe store 
spend for advertising and how should 
the money be spent? 

“To bring this subject down to a prac- 
_tical basis, I am going to ask you to 
assume that I am talking to a shoe mer- 
chant who does a business of about 
$50,000 a year. He is located in a town 
of about 20,000 people, and there are 7 
other stores selling shoes in his town. 
He pays a rent of about $125 a month, 
and sells a fairly high grade of shoes 
for men, women and children.” 


proper method. 
Next comes the “spas- 
modic method.” 


Individuality a Factor 
in Advertising 


This refers particularly to 
the one-man business. The 
owner thinks, sleeps, eats. 
and talks nothing but his 
business. He knows every- 
thing connected with his 
store from the manufac- 
turer’s stock numbers of 
five years back to the por- 
ter’s wife’s maiden s.ame. 
He works no plan and he 








and suppose he has a long * 
lease, which he is sure to 

have under these conditions; suppose a competitor be- 
gins to advertise extensively and brilliantly; suppose 
there is a sudden boom in his town: (Detroit, Akron, 
Charleston, Richmond and Chillicothe); his appropri- 
ation, like the laws of the Medes and the Persians, 
never changes; in a few years time that man will find 
that his business will not have changed for better, 
although the advertising of his competitors might 
change it for the worse. 

But while he is “going it blind,” at least he is going. 
He is bound to get more business than if he did not 
advertise at all; but the rental basis is too fixed, so we 
will look at another method. 


I call it the “last year record basis.” 


* = =~=plans no work. He waits 
until a solicitor comes to his 
store, and then he grabs a piece of wrapping »aper 
and hurries through the ad. Maybe he has a cut 
ready and maybe he uses an old one. He buys his 
advertising as he buys his dinner, but not so regularly, 
and as a consequence his advertising shows it 
We will call the next plan “the ‘Safety First’ 
method.” 


How to Figure Your 
Advertising Appropriation 

Here is a store whose business record is as follows: 
Sales in 1913, $40,000; in 1914, $44,000, an increase 
of 10 per cent; in 1915, $49,000, an increase of 11 3-10 
per cent plus; in 1916, $54,000, an increase of 1C per 
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The Product Must Fulfill 
the Promise 


ODERN business meth- 
M. ods have brought about 
many wise and good 
conditions. Among them prob- 


ably none stands out more con- 
spicuously than this: 


Nowadays the goods have to 
make good—or the maker suf- 
fers. Commercial camouflage is 
on the wane. 


Take shoes, for example. 
Let’s be specific and take Bates 
Shoes. 

They could never have gained and 
held and steadily increased their 
hundreds of reputable dealer-outlets, 


except for one thing. And the Bates . 


dealers could never have found and 
retained and rapidly expanded the 
host of Bates wearers, except for that 
same thing. It is this— 


The Bates Shoe fulfills the promise. 


That promise is, and was from 
the first, to give in Bates Shoes full, 
dependable value to the consumer. All 
the other adjectives in the language 
could not add a featherweight to the 
significance of the statement. 

No impulse to purchase can be 
stronger than the anticipation by the 
purchaser that he will be satisfied 
with the goods. 

To fulfill this expectation, whether 
it be the retail shoe dealer’s or his 
customer’s, is the particular, never- 
ending purpose—and promise—of the 
Bates Shoe. 

On no other basis could the Bates 
Shoe have reached the desirable 
place it has won in the shoe manu- 
facturing and retailing trades. 


Bates National Advertising 
Broad publicity of the best kind has been 

helping to emphasize these Bates principles. 
A full page in next week’s SATURDAY 
EVENING POST will tell several million intelli- 


gent people this season’s news about Bates 


Shoes. 


Bates Shoes Five to Eight Dollars 
A. J. BATES COMPANY 


FACTORIES 
AND GENERAL OFFICES 
WEBSTER, MASS. 


CENTRAL. DISTRIBUTING HOUSE 
328 W. MONROE STREET 
CHICAGO, ILL. 
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problems. 





Juiy 7 to 11, will be held this year in spite of the war. 
at the meetings of which leading merchants from smaller cities, as well as larger centers, will 


discuss war-time retailing problems. There will also be much for the merchant in the general 
sessions of the Convention, while the advertising exhibit will afford information upon retail 


Indianapolis, Ind., will give detailed information to interested retail merchants. 





x 
Coming Advertising Convention to Aid Retail Merchants 
The San Francisco Convention of the Associated Advertising Clubs, which has been set for 
For the retail merchant at the San Francisco Convention there will be a special department, 
The headquarters office of the Associated Advertising Clubs, Merchants Bank Building, 
x 





cent plus; in 1917, $60,000, an increase of 11 per cent 
plus, or an average increase for five years of 10% 
per cent. 

Now let us look at the advertising sheet. 

They spent $1,300 in 1913, cost 3% per cent; $1,760 
in 1914, cost 4 per cent; $1,960 in 1915, cost 4 per cent 
(approx.); $2,200 in 1916, cost 5 per cent; $2.550 in 
1917, cost 4%4 per cent; total 20% per cent, or average 
of 4.1. 

Now assuming that we are going to do $66,300 as 
a logical business for 1918, does it not seem practical 
to you that the average advertising appropriation, 
based on the same time, under the same conditions, 
ought to increase the volume to that figure? 

How will you spend it? Here is a certain town. Its 
population is 21,000, figuring four people to a family, 
and each family to a home, that would be 5,250 homes. 
There are eight shoe stores in the town, and figuring 
upon a basis of the average amount of shoes sold 
and the price per shoe, the town’s shoe business ought 
to amount to close to $210,000 ‘annually, or $36,250 
per store, in men’s women’s and children’s shoes. In 
this town there is a morning paper—The Review— 
with a circulation of 5000. There is also an evening 
paper—The Tribune—with a circulation of 5,000. The 
average local rate under contract on a frequency of 
insertion basis is, approximately, 15c per inch. Suppose 


we figure 15 inches of space 


15c per inch 





$2.25 per day one paper 
2 papers 
$4.50 - 
1.00 for cuts 
$5.50 per day 
300 days 
$1650 
250 cost to get up the ads 


$1900 Total cost 


One Cent a Month to 
Cover the Town 


This means that every man, woman and child who 
reads the papers, whether it be morning or evening 
paper, is bound to see your ad every time they read 
the paper. In order to make this absolutely fair, 
instead of 21,000 people we will figure 2,000 illiterates, 
which would mean that it would cost you $1,900 to 
cover 19,000 people like a blanket. This means that 
you would talk 300 times a year to every reader of 
the paper at 10c each per year. It costs you, therefore, 
lc a month to talk to these people twice every day. 
It means that lc a day puts you in contact with at 
least twenty readers. 


The Proper Space 
in Good Position 


In planning newspaper advertisements, the two- 
column space, about 3x5, is everywhere demonstrated 
to be the “golden section.” Assuming that this will 
be the shape of most of your ads, be sure that you get 
a good position in the papers. They will give it to 
you if they know you are going to run every day or 
frequently. If you cannot get the top of a back page, 
try to get the top of page 2, because important tele- 
graphic news is always carried over from the front 
page to the top of page 2. Fill it with good copy and 
use good cuts. 

Here is an A, B, C of advertising display. 

(a) “Above all attract attention.” 

This is equivalent to 60 per cent of the effectiveness 
of the ad. If an ad is not attractive it will usually 
not be seen. 

(b) “Be brief.” 

Equivalent to 15 per cent of the advertising. Make 
the heading short and forceful. 

(c) “Convincing copy.” 

Equivalent to 15 per cent of the advertising. If your 
headline is good and the reader reads further, convince 
him concerning the merchandise you are offering. If 
you think this is easy; if you think it is not exciting 
work—try it. Try to convince a man in fifty words 

(Continued on page 69) . 
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LEATHER CLOTH 


— 


Manufacturers of boots, shoes and slip- 
pers are invited to write for sample book 
of Meritas Leather Cloth. 

We are headquarters for the leading 
leather substitute — MeritaS Leather 
Cloth. 


Every grain, color, weight and finish re- 


; The Leading Leather Substitute 


quired by the boot and shoe trade is in 
our line. We also make sock-lining, in- 
ter-lining and process cloth of superior 
quality. 

Every piece of our goods is guaranteed 
by the trademark on the back of the 
goods. 


Samples on Request 


The Standard Oil Cloth Co. 


INCORPORATED 


320 Broadway 


Dept. L. 


New York 


~The Leading Leather Substitute. 
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dozen 





Special Offer 


“Fit-Rite” Tongue Pads 





This self-selling Counter Cabinet and 1% 


“Fit-Rite’” Pads FREE with trial 


assortment of 4 dozen “Fit-Rite’’ Pads - $8.00 


This special offer is made so you can prove 
to yourself the value of “Fit-Rite” Tongue Pads. 
They are a wonderful help in selling shoes to 
customers who are hard to fit. 
desired. 


State colors 


Sent Prepaid 


The Fit-Rite Manufacturing Co. 


(Shoe Pad Dept.) 
CANTON, OHIO 




















Jacobean Period fixtures 


A display with our fixtures makes business brisk. 


511 N. Halsted St. 
CHICAGO 











Our latest accomplishment in beautiful and practical 


A copy of our new catalogue will be sent you for the asking. 
Make your windows attractive and draw trade to YOUR store. 


POLAY FIXTURE SERVICE, Inc. 
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P. J. Harney Shoe Co. 
Factory, Lynn, Mass. 


Boston Office 
183 Essex Street 





OMEN’S 
ELTS 
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High Quality Shoe 
Laces for the Manu- 
facturing Trade. 
Write for Samples 
and Prices. 


J.& B.SALES CO. 


470 Park Ave. 
Worcester - - Mass. 








W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP 


403 Albany meta Boston 


New York Office, 127 Duane St., Room 32 


TP DV OBS CN D ESC CIPI P Ok FEO? COT 


bo REDMON LRRD OMI oD) 





69 

















i> nt 
sb poccccccoceocecce 








 ecaseeesooseeeneress 





GUARANTEED 
HUB TWO YEARS 


Hub Gore means Quality and 
ww Service, because the Best of 
Materials and —_— Skilled 


Labor are Us 
BOSTON OFFICE NEW ro OFFICE 
52 Chauncy St. 395 Broadway 














na 
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The Line of 100 Styles 
of Comfort Shoes 
Juliets — Oxfords -— Bals 
—Polish—Button—Theo 
Ties — Three Points — 
Gored Front. Oxfords — 
Prine ndals, etc. 
Women's Flexible Welta 

one McKays, and Warm 
Lined — Men's Slippers 
TIMSON BROS,, Inc, 

Boston, Mass. 





UDMA A 





AHL 





Women’s McKay and Welt Shoes, Stylish 
at all times and values that stand alone 
at their prices. 


Cotter Shoe Co. - - Lynn, Mass. 
Boston Salesroom, 133 Essex St. 


ss 


ANTI 












MONITOR SHOE CO. 
66- 


68 Reade St. 
New York, - - N.Y 






SCHOOL 
SHOES 

















The Easiest Selling House Shoes 
9 
ad + yy 


Turns 
vas COMFORT “™ 
Lane Brothers Co. atiarc. Ave. Boston 


n 
Stock 





(Continued from page 67) 
and you will be astonished at 
how little you can say in so 
few words. 

(d) “Displacement.” 

Equivalent to 10 per cent of 
the effectiveness of the ad. 
This refers to the position in 
the newspapers. If your ad is 
buried it loses much of its ef- 
fectiveness, say about 10 per 
cent. 

Advertising pays if i it is done 
right. I have investigated per- 
sonally, and I know whereof 
I speak when I say that of the 
hundreds of failures reported 
annually over 80 per cent 
are firms who have never 
advertised. 


Money Available 
for All Media 

If $1,900 is spent in news- 
papers—as a neucleus—you 
still have $800 to spend on 
other media, windows, bill- 
boards, direct-by-mail, elec- 
tric signs, souvenirs for cus- 
tomers, and other forms of 
publicity. 
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Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











TANDARD KID 
“TRUE TO ITS NAME 
IT’S STANDARDIZED 
40>% Standard Kid Mfg. Co. 
=" 207 South St., Boston, Mass. 











CASH for your 
EXPORT GOODS! 


Shoe Manufacturers Get in Touch 
with Us 


INDEPENDENT JOBBING CO. 
148 State St. - - - - Boston 








The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 


67-69 Murray St. 
New York 











SHOE CUTS 


ENGRAVING 
CATALOGS 


We Specialize on Shoe Trade Engraving 
Day and Night Service 


JOURNAL ENGRAVING CO. 
257 Washington St. - - Beston 














HENRY LILLY CO. 
88-90 Reade Street - New York 


The Only Exclusive 
Shoe Auction House 





W invented the Label for the Shoe fiom 
nd have Printed most all the Labels u 
Se the — Trade ever ja 
Send for Samples 





~ 














<> 


THE STETSON SHOE CO., Inc. 
South Weymouth, Mass. 








ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details 
of ~~ —— Printing Service for 
he t and Shoe Trade. 
201 Powe Street, Boston, Mass. 
Telephone Beach 4960-4961. 





Designs& Plates 
for every purpose 
SemIeetCSe eared of the advertiser 
Jol S. St. BOSTON. MASS. 











COLOR PRINTING DESIGNING 


CATALOGUES 


Telephone Main 3408 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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The Shoe the Kiddies 
Like the Most 

A Household Word from 
Coast to Coast 





HE Billiken shoe is the great- 
est success ever developed 
in Children’s footwear, and 

once it becomes known in your 
vicinity that you are agents for 
these epoch-making shoes, your 
store will become the center of in- 
terest to every kiddie in your 
vicinity. 

Write or wire today for Salesman 
or Billiken Booklet. 


McElroy-Sloan 
Shoe Co. 


Manufacturers 
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Will Your Customers 
Gain or Lose? 


Business today is a series of re-investments at 
increased prices. To buy at $100 and sell at 
$110 and rebuy at $120 is simply to end with 
a case of goods. The ultimate disposal of the 
goods, when prices fall, will alone show the 
profit or loss. 


An Unlimited American Credit Insufance 
Bond means security for you regardless of 
future adverse conditions. 


And besides affording absolute protection 
against abnormal credit losses, it provides that 
the Company collect your covered accounts not 
over 45 days past due, or the loss is provable 
under the Bond. Send for further information. 


We serve Manufacturers and Jobbers only. 


THE AMERICAN CREDIT INDEMNITY CO. 


of New York a3 a3 E. M. Treat, President 
415 Locust St. St. Louis, Mo. 
Offices in all the principal cities 


B-53-A 
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Chiropodist 


There isn’t a reason in the world why you shoulda’t 
have your y. 4. and degree Doctor of Surgical Chi- 
ropody. No reason at all why you shouldn't become 


A Professional Man 


and gain all the di ity and increased earnings which the 
selling of skill and knowledge entitles one to over what the 
mere selling of labor and time will bring. Chiropodists earn 


$5,000 Per Year or More 
rw) interesting, dignified 


in many cases, and it is a 
that 


life-wor 


Especially Open to Shoe Men 


because of their familiarity with feet 


Gas ranted, on, the ight, wack, nen. Send today for free 


cntsiog an Fgh eae + how easily you can 
Illinois Slope f Seed. 


1321 North Clark Street 























Buyers: hasy Reference Directory 
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4% 
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SH OE MAN UFA C TURERS 


Here is a Quality Blind Eyelet 
Lace that you can buy ata 
substantial saving. Its name is 


JOPALCO 


It is made in all colors, in any 
shade or lengths desired. 
Samples on request. Write for 
prices now! 


JOSEPH P. ALLEN 


PAWTUCKET, R. I. 
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The nearest approach to Nature’s Foot Arch inflexibilit 
strength that science has ever d . They give — 
pone a New arches and aid nature to restore normal strength. 
Send for fall Particulars 


NATHAN ANKLET SUPPORT CO. 


Nathan Building, Reade St.,'New York City 


and 
ief to 
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You will soon be thinking of buy- 
ing your skating shoes for 1918 


MY QQgu 


Write Us For Prices 


We make a complete line for skaters and know 
what the trade wants 


Samples on Request 


THOMPSON SHOE CO. 


ST. PAUL, MINN. 
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CORDO-TAN 


A dye that changes a faded tan or light colored calf 
shoe to a rich deep cordovan brown. 


MOY 





ON OOGVVWA\_ ¥_ 4 
RY % 











Cordo-Tan gives a permanent color and is absolutely 
uniform. It will make money for you. Send for 50c 
trial ao with 10 cents added for parcel post— 


o Pints, 75c; Pints, $1.50; Quarts, $3.00; }4 Gallon, 
$5.00; Gallon, $7.50 


New York Shoe Dyeing Co. 
118 W. Broadway, New York, N. Y. 
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j To 0 7 ds nd P Z The ‘eas “Over There” Enthuse Over Our j 
LEADING STYLES Z 
AT RIGHT PRICES Y ay 0 ois 7 worst possible condi- 
Y Oil Grain Up- tions have no terrors for 
Z Hand Welted their wearers. You can offer 
Y Heavy | Pliable them to your soldier custom- 
Goodyear ‘ 7 
Z Stitched Sole, ers as having made good in 
Lew Feel 17-8 Z a" Heel actual warfare conditions. 
pee High Heel 7 All si at Write for samples and de- 
Made in Brown Patent, and all leading leathers Z TT. fo scriptive booklet. 
and colors. Write for Samples and Prices. Z 
HAVERHILL Z Palmer-McLellan Shoe Pack Co., Ltd. 
MALBON SHOE CO. Z : Fredericton, N. B. Y 
Boston Office---113 Lineoln Street Z Y ~ — Manufacturers of all kinds of Oil Tan 
4% 341A Price, $12.75 Moccasins, Shoe Packs and Sporting Boots. 
ZZ WW aw SS MMOH Ze EZ  X Ss gn °»0nowN MAW S “Et 
ZZ WCCNRN AN WdW RMQAQN 4% SM OOAA “4 
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4 WATERPROOF OIL GRAIN woop SOLE ZG ESTABLISHED 1006 
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Are you selling wood sole shoes to men who work in wet places? The 7 E 
price of wood me Bag hens Dee Ree Fine hobin Eom Z ve In 
Riemer Waterproof Wood Soled Boots Z 
sod Show a ja th thing fr ret Wood Heels 
workers.” Strictly first-class, yet lighter 7% 7 
than if made of all leather. Z Z 
Our Wood is specially treated, doesnot get 7 7 Our experience and time at your service 
soggy—always dry. ZG 
Buckle Shees......91.88 % / BEST WORKMANSHIP 
Steel Ralle (aew)....80 7 PROMPT DELIVERIES 
Y 
A. H. RIEMER 77 ; 
eos _ A. R. WADE & CO. 
Milwauk Wis Z HAVERHILL, MASS. 
Patented TEREES, © GG Wood Block Factory, Newton Junction, N. H. 
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POET 


FINE QUALITY, MEDIUM PRICED 
TURNS FOR INFANTS, CHILDREN AND 
MISSES. You can place orders with us with 
a feeling of confidence that you will get what 
you order. 








IN STOCK 


CHAMPAGNE KID 

88 Infants’ Button, No Heel, Tip, Turn, 
Fee $1.35 

188 Children’s Button, Wedge Heel, Tip, 
are ore 1.60 

288 Children’s Button, Extension Wheel 

rat] Spring Heel, Tip, Turn, C-D, 
EE oc ehe<Rinaheacankeaciuees 2.10 

588 infants Button, No Heel, Plain, Turn, 
D. 1.35 











688 Children’s Button, Wedge Heel, Plain, 
WN, GeO Sas cass casscccesec 1.60 

57 Infants’ Button, ie ge Kid Top, 
No Heel, Plain, Turn, D, 1-5,.... 1.35 

157 —"e Button, Champagne Kid 
Top, Wedge Heel, Plain, Turn, C-D, 
3-8 1.60 

257 Children’s Button, Champagne Kid 

Top, Extension Wheel Edge, on, 


eee eee eee eee ee eee) 





STYLE 657 — Also 


STYLE 88 — Also STYLE 688 — Also sanpenmntine Heel, Plain, Turn, C-D, 8%-1 0 
a ee es oe 57-157-257-557 557 ig Button yg Kid Top. 
? ? 
Heel, Plain, Turn, D, 1-5..... 1. 


; Grieb Shoe Mfg. Co. *'st2** Phila., Pa. "ea rain fam, CB 














Are Your Customers Wearing Frayed Ends? 


Do They Enjoy Twisting and Pushing a Piece of Fuzzy 
String Through Small Eyelets? 


You can easily gain their good will and future orders by selling them 
the best shoe lace made. 


“HUBTIP” ““S CEN ae) SHOE LACES 


EVER Y PAIR PACKED IN AN ATTRACTIVE SINGLE PAIR CARTON. 72 CARTONS 
IN A HANDSOME COLORED CABINET WITH COUNTER DISPLAY: EASEL. 


| He | 
t = is no metal in the tips of ““HUBTIP” Shoe Laces, consequently, th 
} Frewidin aiways a permanent black ; Never Slip. 


__ Made of fast color braid, will wear twice as long as ordinary | 


FOCEECEOCHOGOLEGUGEEGGESGEOONGNOENOONOGOOOSEOROOUNQROREDONGORNOEREE 


“HUBTIPS”? Always Lak : thew, Are Pass Eder 
GUARANTEED TO 
NEVER PULL OFF NEVER FRAY OUT NEVER WEAR TINNY 


Made in 27, 30, 36, 40, 45, 54, 63, 72 inch lengths. Put up also in cabinets of assorted lengths. 
Colors, Black or Russet. Send us your order now for trial cabinet. 


Frank W. Whitcher Co.*<= Boston, Mass., and Chicago, III. 




















PUTT 


Gcneecceagcas Ocenia COQORGGGGURRGRCRRORRORRREE ST 




















Buyers’ Easy Reference Directory 


SHOE LACES 


In Blind Eyelet and Flat Tubular 
10 Fast Color Shades 


SEE-BEE PREMO 
CONICAL-TIP CORRUGATED TIP 
27 to 90 inch Lengths 
For Immediate Delivery 


Manufacturers Distributors 


Crescent Braid Co. Empire Shoe Findings Corp. 
idence R. I. 118 Duane St., New York 


TITTTTTTIT 


GODEEDURRREGGUGRRGGEOREGCRRRRGRCRRURRRRRRRRORRERERS 


Right and Reasonable 


Woman’s Brown Russia Calf 
Polish Full Foxed, Square 
Imt. Wing Tip, 13-8 Military 
Heel, 9-in. Height, Goodyear 
Welt. 


L 







tv 


mr" 


IN STOCK 
AA to D 2% to 8 


$5.00 


STYLE 4402 


122-124 Duane S&, 
NEW YORK col 
GRGRECEORERURCRRCCERECCECRORERCCRRCERRECRORRQRRCCRCRRRRORREOREE 





Hasnesnssnccnnenesennmnenesenenensassantantansiaeetiatite 


WINDOW DECORATIVES 


Fancy Papers in Rolls and Sheets 
for Floorings and Panels 
Ideal for Spring and Easter 

Everything for the display man. 

Artificial Flowers, Springtime Birds, Pedestals, etc., etc. 

Send for catalogues. 


Doty & Scrimgeour Sales Co., Inc. 
74 Duane Street - - New York, N. Y. 





For Rediens White 
Fewrenes” — T3 Not a Cover-Up 


It removes all grease, dirt, road oil 


It not only cleans but it preserves and can be used 
on either shoes or gloves. 





Write for Prices 


RADIUM DYE COMPANY, Inc. 
KANSAS CITY 


The 


UUEDEORUGGUGSURCCEEDGOOEGDOGORUGGERROGGORROREEROODD 2 
THLONOONOURONOONOROGEODOOHOGHOGEONSOUOOOOOOONOONODOOD™ 














riginal 
Chippewa 
Shoes 
SNAPPY LASTS 
CHOCOLATE 


IN STOCK 
Case Lots All Sizes 






6 im Oak Sole, Goodyear Welt... ......ceeecceneceee $3.60 
* Rinex Sole, Rubber Heel..........+.-+++seseee% 3.35 = 


RDER A CASE TODAY 


CHIPPEWA SHOE MFG. CO. 


B ge 


=O 








ll Walker Comp sa + 


Famous for CLEAN shoes 





SECEEEERODDGGUGUEREECGDOGRGCGECRGECGGGRRRREREEOURRCCRRCQRRODGRGRCRRORRURGCCCEREES 
aul 


SPRING 


SUGGESTION 
IN STOCK 


B, Cand D, 2% to 
Goodyear Welt, ta 
Military Heel. 
PRICE, $3.95 
BLACK KID 
84 inch Height 


W. T. Holmes Co. 
15 No. 4th St. .°. Phila. 








ECEEREEOCEREECCQEEEDOGEEROCGEGGRCCEAOCCGEERGGGEROCRCEEURCCREOOCCRORUCERECCOOEAEDS 


GOL LO SHOE co. 


CANVAS LEGGINGS 


NEW YORK, N. Y. 


IN STOCK 
1100 Regulation F ront ee ee eee $13.50 Doz. 
1105 © WE BOs 80 oskc 15.00 “ 
1101 ° pO OPS Ty PE 15.00 “ 


Special Discounts on Gross Lots 


CADDUDRERRGRRROURRRGRERCRRRRORORRERORRRORERORRRORRRORREY 
TTT 
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When You 
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Pair o1 
r Custom 


Your Cus- The trade we’re making a big drive on—farmers, laborers, 
tomer Will miners, transportation men, and all kinds of outdoor workers 
Look for this —want heavy rubber footwear. 


Mark of Qual- ; ; ; 
ity--You Tell The greatest selling opportunity awaits you with the U. S. 
Him What It line, which will give the full measure of satisfaction to your 


Stands For. trade and increased business for yourself. 


With the Backing of 47 Immense 


Plants and Years of Experience 


The U. S. trade mark is the symbol of the greatest rubber 
manufacturer in the world, with its 47 factories, its vast plan- 
tations, its army of 50,000 workers. It is like saying “‘Passed 
by the Board of Censors.”’ It is the gold standard of values in 
rubber footwear. That trade mark is being “sold’”’ to the 
masses as the “Safety First” sign when buying any rubber 


product. 


United States Rubber Co. 
New York 


P| ct = 
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The Ruler Radke 


Weekly Market Review Covering Rubber Footwear and Allied Lines, 
Rubber Supplies and Prices 


BOOTS AND SHOES 


Moderate Retail Demand Shipments of moderate 
for Size-Ups amounts are going from 
the factories to the jobbers, and a moderate demand 
for size-ups is noted from retail stores, but naturally 
the call has tapered off to nearly zero, the manufacturers 
having secured the great bulk of their year’s business 
since January 1, when the new price lists went into 
effect. A large part of these orders, naturally, are 
blanket orders, for dealers, large and small, prefer 
to see the shoes they will sell next Fall and Winter, 
before giving definite detail orders for rubbers to cover 
them. 


TENNIS LINES 


Growing Call for The tennis footwear business 
Fine Welt Lines 
are coming in steadily. While the bulk of these are for 
the low and medium priced goods, there is a steady and 
increasing call for the fine welt lines, which have all the 
style and wearing qualities of the white shoes made in 
leather-shoe factories. 


CRUDE RUBBER 


Light Demand at Crude rubber continues one of 
Unchanged Prices the few materials which have not 
appreciated “on account of the war.” This is because 
of the enormously increased supply, mainly from the 
plantations in the Far East, which are furnishing im- 
mense amounts of a rubber which manufacturers have 
learned to appreciate, and to handle advantageously. 
Fluctuations from last week’s prices are small, and 
transactions generally are mainly of a retail character. 
The transportation situation is improving, and while 
stocks in the eastern markets are not large, they are 
sufficient to supply present demands. Forward prices 
show no change since last report. 

We quote spot prices: First latex pale crepe, 55c; 
smoked sheets, 56c; brown crepe, 4514 to 46c; upriver 
fine para, 56c; islands fine, 47c; upriver coarse. 35c; 
islands coarse, 24%4c; caucho ball, 34%4c for upper, 33c 
for lower; cameta, 25c; centrals and Mexicans, 37 to 
39c; guayule, 26 to 28c. 


SCRAP RUBBER 


Current Quotations on While there is a little better 
Scrap Footwear business doing in scrap rub- 
ber, it has been because dealers have decided to sell 
at reclaimers’ offers, rather than carry stocks longer, 
with the prospect of increased supply as Spring ap- 


' Men and Events 


shows no let-up, and new orders. 


proaches. Dealers are now quoting 8% to 8%c for 
scrap boots and shoes, 6%c for trimmed arctics and 
5%c for untrimmed arctics, which figures are collectors’ 
selling prices, and what they can pay shoe merchants 
for small lots must be at a fair discount from those 
quotations. 

RUBBER NOTES 


The Mexican Government has 
in the Trade reduced the export tax on rubber 
and guayule (gum) to 2 per cent ad valorem, and on 
guayule shrub at 3 per cent ad valorem on the rubber 
contents, in hopes of thus bringing the production of 
rubber up to the level of the year’s previous to the 
internecine war there. 

It is stated that Miss Edith C. Ryder, receiving teller 
of the Malden Savings Bank, has resigned her position 
and is soon to leave for Yokohama, Japan, where she 
will become the bride of F. B. Lynch, formerly of 
Malden, and now with the International Banking Cor- 
poration at Shanghai. Miss Ryder is the daughter of 
Frederick T. Ryder of the United States Rubber Co., 

W. T. Rodenbach, long connected with the rubber 
industry at Naugatuck, Conn., has been appointed 
to act as inspector-general of rubber supplies for the 
United States government and its Allies. He is 
making his headquarters in Washington. 

Mr. T. Kettle, from the San Juan, Porto Rico, agency 
of the United States Rubber Company, was a recent 
visitor to the New York office of the company. 

E. H. Huxley of the United States Rubber Company 
has recently returned from a short trip to Cuba. 


Retail Rubber Sales Heavy 
One Hundred Pairs Daily in One Store 

LOUISVILLE, Ky.—F. B. Koehler, manager of the 
men’s shoe department of Crutcher & Starks, has just 
returned from St. Louis, where he went to purchase 
rubbers, and said that he had bought all the rubbers 
that he thought he could use, but was compelled to 
order more by mail. He states that sales for the 
past two months have averaged 100 pairs per day, 
exclusive of Arctics and boots. 

It is announced that Paul Sage, now in the men’s 
shoe department at Crutcher & Starks, will succeed 
G. W. Rennig as manager of the women’s depart- 
ment about the first of March. Mr. Sage came to 
Crutcher & Starks, last Fall, from Detroit, Mich. Mr. 
Rennig expects to move to Detroit in the near future. 
He was formerly connected with the McAlpin Com- 
pany, at Cincinnati. 
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¥ = Onother Gvidence of Quality” : 
To See Is To Believe 
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YG so we show you in this ad, illustrations made from drawings of ACTUAL 
| \ PHOTOGRAPHS, which prove that our turn shoes are absolutely de- 
Yi void of WRINKLES in the linings and that they DO have a PERFECT 


oa 


heel seat. 
This is made possible only by using the 


‘Demeo Process” 


(PATENTED) 


e™ 


% 


Uf 


which enables us to insert a DRY MOULDED COUNTER AFTER the shoe is 
turned. That is the basis of the patent. 


We have been using this process for more than two years and not only are we pro- 
ducing shoes with SMOOTH linings and PERFECT heel seats, but we are making 
turn shoes the counters of which are GUARANTEED not to break down. As a 
matter of fact the counters in our turns OUTWEAR the shoes. 


UNS 


—ISSZ 


Wik 





Look at ANY turn shoe we make; you see NO unsightly stained or dirty linings 


KA 

: N . which are caused by using wet leather counters; you see NO wrinkled heel linings D> 
: N e which always cause discomfort; you see NO unsightly heel seats—but you WILL Me 
DA see the CLEAN, GOOD FITTING, SHAPE HOLDING, PERFECT turn shoe 


oa 
he 
as 


which our customers recognize as the ““Temco Process.” 


ate, 


SSI. 
MGS 


7. 


If you are still in DOUBT, send for sample boot or low cut turn and COMPARE it 
with any other make, no matter how HIGH the grade; THEN you will be convinced. 









H Mes HELMING-MSKENZIE 7% Cstonertstn 17 
Z are stylish-very stylish CINCINNATI HM ex Ke 
J, Spec ial Service for Welts and Turns Exclusively ; a N 
W Quick Delivery. % retail from * 522 up. And The Sale is Half Made Y) 
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- News in Shoe Markets j 


¥ 
Manufacturing and Merchandising Developments in America’s Shoe Centers 


NEW YORK CITY 


IN THE RETAIL TRADE 


New Season Opens With the opening of the new 
Up Promisingly season, members of the retail 
trade expect generally more favorable conditions. Al- 
ready there seems to be some relief in the transportation 
situation, and past experience has led a greater number 
in the trade to place their orders further forward than 
usual. 


Patent, Kid and Suede 
in Easter Oxfords 


The demand for dress oxfords, particularly those of 
the Louis heel turn type, has been both sudden and 
extensive. When this business developed orders were 
quickly placed, and goods are now in process or on the 
way both to the retail and wholesale houses for Easter 
selling. In these oxford styles the stocks called for are 
patent leather, brown and gray kid, gray suede stock, 
in about the order named. There is a lesser call for 
brown calf oxfords of the military heel type, as these 
are particularly walking and outing shoes. The bulk 
of the pre-Easter business outside of the oxford lines is 
in boot styles in the lighter weight stocks. In these 
there is a very fair showing of cloth top combinations 
as well as the solid color all leather shoes in brown 
and gray, in addition to the more staple blacks. 


OVERGAITER 
SALES 


Biggest Business in While February of 1917 was 
History of Trade the best in the history of the 
overgaiter business, it has been passed by a very con- 
siderable margin during the month recently closed. 
One of the features of the present business is the fact 
that the trade is buying good grades, the higher priced 
styles being in much more active demand than the 
more popularly graded goods. All colors seem to be 
popular, including white, light and dark grays, cham- 
pagnes and both light and dark brown. Ten-button 
heights are selling more freely than the eight-button 
in all grades, and in most cases there is a sufficient 
supply of the wanted goods to take care of orders as 
they arrive. 


NOVEL IDEA FOR 
MOVING STOCKS 


Plan Proposed by The plan suggested by Milton J. 
Milton J. Meyer Meyer of this city for the double 
purpose of ‘helping a market for Liberty Bonds and 


. Onyx Salesmen 


also reducing surplus stocks of merchandise, particu- 
larly the less salable, is receiving a good deal of at- 
tention. Mr. Meyer’s plan is based upon the experience 
of members of the shoe trade that perfectly good shoes 
are unsalable at any reasonable price in the United 
States because of failure to conform with current 
modes, but are readily disposed of abroad. The facili- 
ties of the average merchant, particularly the smaller 
retail merchant, to open up an export connection are 
limited. Mr. Meyer wishes the Government to establish 
a purchasing board for the shoe trade, which board 
will secure this out-of-style merchandise and pay for 
it with Liberty Bonds. 


BETTER SAMPLE 
DISPLAYS 


Alterations Vade at Extensive alterations have 
Diamond Offices been made in the New York 
headquarters and warehouse of the Diamond Shoe Co. 
The sample room has been brought entirely to the 
front, with a small private sample room close to the 
doorway, and except for a small private office for mem- 
bers of the firm the general sample room adjoins this, 
extending half way back the building. Back of’ this 
sample room are all of the general offices, which had 
previous to this time been located in front. 

The work at the Diamond factory has been speeded 
up considerably, and they are beating their own best 
production records at the present time. 


Change in 
Headquarters 


The World Supply Corporation, makers of a shoe 
lace tipping device, announces that they will shortly 
change their address from 1 Union Square to Suite 415, 
Longacre Bldg., 42nd Street and Broadway. 


FALL HOSIERY 
SAMPLES 


The Salesmen of Emery-Beers 
Start on Trips Co. are now leaving for their re- 
spective territories with the new Fall sample lines, and 
it was stated at the house a few days ago that they 
will devote a great deal of attention to the shoe trade, 
in which field of merchandise the Onyx hosiery has 
such a general distribution. While all numbers are 
desirable, the silk styles would make a particularly 
strong appeal to the shoe industry, and in this there 
are some particularly good styles conforming to the 
color requirements of the National Economy Board. 
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BIG SELLERS FOR EASTER 


6061 - - $5.50 6071 - - $5.00 
HAVANA BROWN KID WELT HAVANA BROWN KID WELT 
9-inch Top 9-inch Top (34 Foxed), Imitation Tip 

AA to D, 3 to 8 A to D, 3 to 8 

6072 - - $3.75 

6073 - - $5.50 GUN METAL WELT 

HAVANA BROWN KID WELT 9-inch Top (34 Foxed) 
8-inch Top (34 Foxed), Imitation Tip ; Imitation Tip 
White Welting AA to C, 3 to 8 A to D, 3 to 8 


HARRY M. HUSK SHOE COMPANY 


327 W. MONROE ST. 
CHICAGO ILLINOIS 


Pacific Coast Representative 


H. C. MARXMILLER 
Angelus Hotel, Los Angeles, Cal. 


SAMPLE ROOMS SAMPLE ROOMS 
MINNEAPOLIS, MINN. MILWAUKEE, WIS. 
404 BOSTON BLOCK 302 CASWELL BLOCK 


511A Ridge Bldg., Kansas City, Mo. 
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Herrick Shoe Co. 
in Barclay Bldg. 


The T. W. Herrick Shoe Co. of Lynn, Mass., have 
moved their New York offices from the Graham Bldg. 
and are now located in the Barclay Bldg., 299 Broad- 
way, corner of Duane St. The Herrick Co. specializes 
on ladies’ welts and turns for the retail trade ex- 
clusively, and Max Horn and “Dick” Jacobs will be 
on hand at the new headquarters to take care of the 
city trade. 


PHILADELPHIA 


SOME FALL 
IDEAS 


Louis Heel Styles |The work of making up the sam- 
to Continue ple lines for the Fall season and 
getting the travelling men started out with them has 
occupied a good deal of the time of the peoole of 
Ziegler Bros. Factory within the past couple of weeks. 
In speaking of the new samples Robert Ziegler of that 
house said that most of the boots will be of 81-inch 
height and the leathers called for will be of course grays, 
browns, soft black and shiny leather stocks. Lace 
styles, circular fox, whole fox and fancy fox boots are 
all well represented in the line, the last named being 
quite diversified in character. They also anticipate 
a strong call for colored cloth tops and a very large 
proportion of these are shown in the new sample lines. 
14, 16 and 18-8 heels are shown, the last two of course 
being Louis, and the 14-8 being usually of the spike 
type. This would indicate that the Louis heel is likely 
to retain all of its former popularity, and the low heel 
movement during the latter part of last Fall and the 
early Spring season is not expected to be permanent in 
character. 


New Fall 
Samples Ready 


The Fall samples of the Grieb Shoe Mfg. Co. are 
now practically complete, and the traveling men of the 
house are beginning to leave for their respective terri- 
tories with them. This house has been putting forth 
_some particularly strong efforts with the misses’ and 
children’s turn lines produced in the Palmyra factory. 


In the Findings 
Field 


White goods in laces, dressings and the like are 
being called for in the findings field, according to cne of 
the people in that line of work, and they are looking 
for a good call for buckles also a little later on, al- 
though this has not as yet developed. The dressing 
business is piling up, since there is a good deal of 
unavoidable delay in getting supplies with which to 
fill the orders. A good deal of this is caused by 
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scarcity of containers, particularly glass bottles, which 
together with the shipping delays prevent any large 
accumulation of stock being made. 

The stocks for which a later call may be anticipated 
are moving very well now. ‘This includes such lines 


_as barefoot sandals, bathing shoes and the like, for 
which orders are coming in now in good numbers. 


Edwards Salesmen Leaving 
for Fall Trips 


The traveling men of the factory of J. Edwards & 
Co. will probably leave on their Fall trips within the 
next few days. ‘The time, however, has not been 
definitely set, Mr. Parrott of that concern said recently. 
The Fall sample line is pretty well completed, and in 
it will be shown a good deal of black, tan and gray 
stock, and samples are being made up with cloth tops 
in both the colored and black dyes. There will also 
be some patent shown, but they are not strong for 
that during the coming season. Already there have 
been some Fall orders booked ahead, but these wichout 
prices, because prices have not been settled up to the 
present time. 


In Cloth 


Lines 


Industrial conditions, added to the difficulties of 
transportation, complicate the cloth situation, Walter 
Lippincott of W. A. Lippincott Co. said a few drys ago, 
and he said a number of strikes in the mills, particu- 
larly those specializing on the heavier weaves-of shoe 
cloths, have held back production. The men were now 
coming back to work, he said, but there has been more 
or less unrest and shutting down since October. All 
of this has, of course, affected production, and it will 
take some time, even with the output restored to 
normal, to make up for this loss. As to the white cloth, 
Mr. Lippincott said that there is still a considerable 
inquiry for it, and they anticipate a still heavier demand 
later. 


_ LYNN 


FEATURES OF 
LYNN MARKET 


Present Business and Styles: Lynn factories find a 
Fall Trade Outlook larger call for five-eyelet ox- 
fords, of two types, one the dressy type, with light fore- 
part, genuine or imitation turn and Louis heel; the other 
with a heavier forepart, a welt sole and a military heel. 
White buck and white fabric boots and oxfords are 
selling. White washable kid shoes are in demand for 
big city trade. ; 

Fall Forecasts: A new last, for Fall boots, has a 
long, slim toe, calling for a four-inch vamp and an 18-8 
Louis heel. Oxfords and spats for Fall are mentioned. 
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Top Notch Qualities 


the very pick of the Season now 
being shown in our Fall line of 
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Hosiery 





“Onyx 


Buyers who make a selection of 
“Onyx” can save themselves all 


unnecessary details. 


Salesmen are now on their terri- 
tory ready to show you the line. 


Emery -Beers Company, Inc. 


Sole Owners of “‘Onyx’”’ Hosiery 
BROADWAY AT 24th STREET 
NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street 


The Lytton Bldg. 
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Place Your Customers Under Contract 


Satisfaction is the strongest bond. With its use, you can sell 
not merely one pair of shoes, but continued service. Satisfac- 
tion draws trade back to your store more surely than any 
| agreement can. 


| “M-C” McKays combine the qualities that insure satisfaction. 


Use them to create that bond which means increasing, profit- 
able relations with a regular clientele uf your very own; one 
which competitors can in no way control. 


You will appreciate what we mean when you see the “M-C” | 
line of McKays. 






































Company 


Factory, Lynn, Mass., Boston Office 72 Lincoln St. 
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WHITE BUCK LACE 
9 INCH TOP 
IVORY WELTED SOLE 


DoNN D. SARGENT Co. 


SALEM, MASSACHUSETTS 


FACTORY BOSTON OFFICE 


407 BRIDGE STREET 


195 ESSEX STREET 
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THE FULL 
MEASURE 


Buyers! Make Sure _ For the new types of shoes 
That Lasts Fit new lasts are being used, and 
buyers who make sure of the fitting qualities of their 
shoes are only making sure of their future, like the 
soldier who makes sure that his cartridges fit his gun. 

Salesmen for one Lynn shoe firm, whose case illus- 
trates the methods of a number of firms, make it a 
point to inform buyers of shoes that their lasts are up 
to the full standard measurements, not a particle of 
wood being whittled from thé last in order to give a 
new kink of style to the shoe. 

This advice is a bit of precaution on the part of the 
manufacturers, by the way, for they are not without 
fears of the success clerks in stores will have in fitting 
the slim toe shoes now in fashion, especially with many 
stores short of complete runs of sizes. 


20 CENTS 
A PAIR 


Would You Think It Cost Very likely few shoe 
That to Stitch Uppers? buyers realize what it 
costs to stitch uppers of boots. A manufacturer showed 
a buyer, who happened in the office at the right moment, 
a statement from a firm who was stitching his shoes 
on contract. The statement showed that it cost from 
18 to 22 cents a pair for stitching the uppers of the 
boots, the exact price depending upon the style of the 
boot. The price included labor, machinery, tapes, 
cement, threads and everything else used in stitching 
the uppers. Nevertheless, he could scarcely believe, 
even with the statement before his eyes, that it costs 
as much as 20 cents to stitch the uppers of a pair of 
boots. 


BY MOTOR 
AND BOAT 


One Way of Getting A Lynn firm sends shoes on a 
Shoes to Market “motor truck from its factory 
to a steamer at the wharf in Boston. The steamer 
takes the shoes over to New York. There, another 
motor truck, sent up from Philadelphia by a shoe mer- 
chant of that city, takes the shoes and fetches them 
to Philadelphia. The shoes leave the factory late in 
the afternoon, arrive in New York the next morning, 
and in Philadelphia the next morning. 


Visitors at 


Palm Beach 


Augustus A. Hennessey, of Hennessey, Maxwell & 
Hennessey, Lynn shoe manufacturers; William F. Dee, 
of the Dee Flexity Stain Co., and Louis M. Winslow 
and Jacob Benz, of the Benz Kid Co. of Lyna, are 
at Palm Beach. 
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CINCINNATI 


SPRING ORDERS VS. 
FALL SAMPLES 


Many of the salesmen for the various factories in 
this market have been delayed in getting their line of 
Fall and Winter samples, due to the inability of the 
manufacturers to make way for them in the plants 
in the face of the demands from shoe merchants every- 
where for Spring and Summer footwear shipments that 
have been delayed. Every shoe factory in this market 
is doing its utmost to catch up with scheduled shipping 
dates on footwear for Spring and Summer retail trade. 


Factories Delayed by 
Slow Leather Receipts 


One prominent manufacturer cited his case as typi- 
cal of the conditions against which the shoe industry 
is struggling when he demonstrated that his November, 
December and January shipments of leather and other 
supplies put in an appearance only a few days ago, 
after being delayed in transit for weeks “somewhere 
in America.” Had he not still further anticipated his 
needs during the past three months his plants would 
have been up against it so far as maintaining a nearly 
normal output capacity. Shipping conditions that are 
delaying the receipt of supplies by the manufacturers, 
plus a shortage in some items, and with prices of 
leather and especially of findings firm in tone, sum 
up the problems facing the manufacturers. 


LONGER TRIPS 
FOR SALESMEN 


Need of Merchants’ The traveling salesmen 
Co-operation Emphasized from this market report 
by Conditions in leaving for their terri- 
tories this week and next they will make !onger trips 
and be away from the factory for a greater period 
of time than during any previous season. This they 
say, is necessary in order for them to cover the majority 
of.their towns. In cases where short railroad branches 
have discontinued operation they will have to send 
their customers samples from which to make their Fall 
and Winter 1918 purchases. The increased transporta- 
tion rates, the higher hotel rates and the slower train 
service have made it necessary for salesmen to readjust 
their trips. 


A Time for Early 
Fall Buying 


One big buyer of footwear in speaking before the 
convention of Ohio shoe merchants in this city last 
week pointed out that it is not only good business to 
buy early for next Fall, but that it is the patriotic 
thing to do. This sentiment crystalized into a formal 
resolution of the state association which urged all mer- 
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SNAPPY FOOTWEAR 
FOR SUMMER 


Place Your Order Early for These 


Novelties in Women’s Wear, and Insure 











Prompt 
Delivery 





No. 410 - - $3.35 
BROWN CHROME OXFORD 
Imitation Wing Tip, 
Perforated Vamp and Front, 
13/8 Cuban Heel, 
Broadway Last. 


No. 315 - - $3.25 

BROWN KID OXFORD 

Plain Toe, Single Sole, 
Louis Heel, Fifth Avenue Last, 


A to 


No. 316, Same in Gray Kid, A to D 
$3.35 No. 411, Same in Toney Red. 
Send for Our Over 
"1918 One Hundred 
In Stock Catalog 4 





— 








No. 1397 - - $4.00 
9-inch Gray Patent Lace, 








Gray Cloth Top, = ul 
Louis Heel, 5th Avenue Last. No. 302 - - $3.00 ‘MH 
No. 405 - - $3.50 A to D BLACK PATENT OXFORD _ /|NiAR 


BLACK PATENT CRIMP a a ee Imitation Wing Tip 


in Brown Perforated Toe and Vamp 











|| OR |S) 
Imitation Tip, Louis Heel, es Single Sole, Louis Heel, \ i 
5th Avenue Last, Goodyear 5th Avenue Last. ANE 
Welt. A toD B to D Te 
No. 404, Same in Brown No. 300, Same in Brown a 
Patent, $3.75 Patent, $3.25 "| 
iy) |: 
7] #) 
H\ 
THOMSON-CROOKER _ {ii 
= - 


SHOE CO. 


Roxbury Crossing 





BOSTON, MASS. 
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chants to buy earlier this season than heretofore as a 
matter of self-interest. 


Buying Safe Styles Easier 
Than Heretofore 


Shoe styles are such a fixed quantity for the season 
in advance that buying ahead is made easy compared 
with recent years. Black shoes, including patent 
leather, two shades of gray, two shades of brown, and 
white, cover the range of colors. Kid leather is show- 
ing a sub-normal supply, due to difficulty of importa- 
tion, while the better grades of calf leathers are not 
plentiful. 


Novel Children’s 
Shoe Sale Plan 


A big and novel sale of children’s shoes was a feature 


‘at Potter Shoe store lately. Shoes were placed on a 


large rack in the middle of the department with a 
sign above reading: “One pair for $1.10—Two pairs for 
$1.50.” This was supplemented by strong newspaper 
advertising, and as a result an almost unprecedented 
volume of trade was brought forth. Harry McLaughlin 
stated that this proved to be an exceptionally good way 
to clean up the stock of odds and ends and make room 
for the new stock of Spring footwear. 


ST. LOUIS 


PRODUCING NOVELTIES 
FOR SPRING 


The factories of the city and country under St. Louis 
management are showing no signs of slowing down 
on staples or on the in-stock lines which the houses 
have decided to carry for the new season. The novelty 
departments and separate plants report enough busi- 
ness in sight to keep them weil occupied up to the 
usual period, and even beyond. The call for novelties 
is especially active, as merchants are sensing the public 
demand and are-filling in to meet the calls which they 
have up to the present only partly prepared for. Alto- 
gether, the Spring outlook is regarded as excellent and 
likely to keep the plants operating to the full capacity 
which the labor supply will permit. This is still a 
problem. 


Shoe Repairers 
Form Labor Union 


Fhe shoe repairers employed in the various shoe 
repair shops throughout the city have. been holding 


“meetings during the past several days with a view to 


forming a union and demanding higher pay for their 
labor. They have voted to organize a union and to 
form a local, to be attached to the Central Trades and 
Labor Union of the city. About one hundred and 
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fifty men are embraced in the organization already 
formed. 


Settle Difficulties and 
Resume Production 


The troubles which have existed among the stock- 
holders. of the Red Bud (lIlls.) Shoe Co. have been 
adjusted and the plant will continue its operations. 
The factory has resumed work following the settle- 
ment of differences and is now working steadily to 
overcome the effect of the troubles upon the delivery 
of goods already on order. 


Sales Club 
Honors Bunting 


H. S. Bunting, sales manager for the Hamilton- 
Brown Shoe Company, has been elected a member of 


‘the executive committtee of the Salesmanship Club 


of St. Louis, which is part of the National organiza- 
tion, which holds its annual meetings in Detroit. Mr. 
Bunting has been active in the work of the club from 
its inception. 


To Specialize on 
Women’s High Grades 


At a recent meeting of the board of directors of the 
F. C. Church Shoe Co., successor in title to the Fil- 
singer-Boette Shoe Co. through re-organization, officers 
were elected as follows: President and general mana- 
ger, F. C. Church; vice-presidents, Charles Kern and 
D. G. Cook; ‘secretary, George E. Zaenglin; treasurer, 
A. H. Heitkamp. The management of the plant has 
decided upon the policy of manufacture of women’s 
high grade shoes exclusively, and will not devote fur- 
ther attention to the popular price grades. The re- 
organization of the company has placed it upon a firm 
foundation for the pushing of its business. 


Gets Authority to 
Americanize Name 


Arthur C. Schutz, assistant treasurer of the Brockton 
Heel Co., ‘and a resident of St. Louis, because of em- 
barassment caused by the German characteristics of 
his name in business, though he is a native of this 
country, has had his name changed by court order to 
Arthur C. Sears. 


New Record Set by 
Chamber of Commerce 


The St. Louis Chamber of Commerce, now under 
the presidency of Jackson Johnson, Chairman of the 
Board of the International Shoe Company, has pushed 
its membership over the three thousand mark for the 
first time in its history, as a result of the drive for 
membership which is being made along organized lines 
within the body itself. The Chamber is giving its 
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ARTIFICIAL FLOWERS 


Other things being equal, wouldn’t you 
much rather do your buying in an at- 
tractive store? course you would. 
Consider that in this you are like others. 
A store noticeable for the ay of its 
39 windows and the attractiveness of its in- 
2 terior draws others as it does you. 
6 Successful merchants decorate every sea- 
¢ son with Adler-Jones Artificial Flowers. 
This is established with them and a ne- 
' cessity never to be overlooked. 
It is easy to get acquainted with the Adler-Jones Co. 
Simply send for the book mentioned below. 


THE GUIDE TO BETTER WINDOWS 


Bak Neat Free 


It shows the goodsin natural colors. 
It explains Adler-Jones Service, 
and is illustrated with pictures 
of the best merchandise windows 
in the country. Just your written 
request brings it to you free. 


THE ADLER-JONES COMPANY 


833 SOUTH MARKET STREET, CHICAGO, ILL. 
New York Showroom, 133 West 33d Street 











Four Cents a Day 


Keeps Button Trouble Away 


Is it worth 25 cents a week to have ready 
for instant use an Elliott Machine with 
Maintenance Service? 
Not unless you need it; but when you 
lose just one sale because the customer 
= “couldn't wait” while you struggled with 
a hand tool or a machine that was good 
once, then a quarter looks awfully small 
and Elliott service mighty necessary. 
Our minimum charge for Elliott service is 
25 cents a week—$1.00 per month. 


Ask Your Jobber 
or Write 


ELLIOTT MACHINE COMPANY 
Grand Rapids, Mich. 
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Chicagos Finest Hotel 


All Roads Lead to Chicago 


Hotel Ia Salle 


A central point from which all 
Chicago’s activities radiate 


N the heart of Chicago, “the great national ter- 
minal,”’ stands Hotel La Salle—justly representa- 
tive of its progress and adequate to its demands. 


Here, every day, you may meet men and women promi- 
nent in world-affairs who appreciate the extra refine- 


ments of service. 


RATES 
One person Per day Single room with double 
Room with ere pal bed $4, $4.50 and $5 
, $2.50 and $3 tii R ith 
Room with private bath ~ er oo 
$3, $3.50, $4 and $5 Two persons 


Two persons Per day perso’ 
Room with detached bath ienaaee 


$3, $3.50 and $4 . - 
Room with private bath— 1026 ——s with private 


Double room $5 to $8 


Ernest J. Stevens, Vice-Pres. and Mgr. 


The only hotel in Chicago maintaining floor clerks and individual 
service on every floor 


La Salle 


at 
Madison 
Street 


Chicago 
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ANNOUNCEMENT REGARDING 


CARTER’S 


In 55 Styles (all standardized) are 
IN NASHVILLE, TENN., 


We are operating the big plant shown on the left, having 
diay an output of 3,000 pairs of Men’s Shoes at $2.65, with 
oy = fibre sole; $2.90 with leather sole. Boys’ at $2.60. 

oO ae ee Factory No. 2 is now being operated with an output ca- 

oe pacity of 2,000 pairs per day—same grades as above. This 
‘ plant is under the management of H. A. HOWE. Both 
FACTORY: NASHVILLE, TENN. factories are operated under the name of J. W. CARTER 
EVANSTON AVE. AND L. & N. R. R. & CO. 
Full Gun Metal shoes—top and vamp—are made by 
us in our Nashville factories. No Cabretta tops. All 
shoes made with extra heavy single soles. 













Carter’s Standardization: 


We offer the trade 55 styles in men’s and boys’ dress 
welts. We standardize our shoe making on these, and the 
result is seen in the VALUES offered. 


We do not make a branded shoe. We are not selling 
“brands” or “trade-marks.” We believe in giving the 
shoe dealer real value to offer his customers. The grewth 
§ of our business has shown that it works out in the dealer’s 
favor. Investigate this. wy Tee 


Stock No. 330, Men’s Gun 

Metal Bal, English Last, 

$2.90, less 5 per cent, 

heavy single sole. Made 
in Nashville Factory 





Carter’s Discount: 


We do business on a 5 per cent basis. _ This makes _it 
possible for the dealer to do business on the same: basis 
as we do:—“buy and sell for cash.” ° 


a 


TRY CARTER’S” 


Stock No. 23244, Men’s Xe a ~ Shri } 
Te oS rs NASHVILLE—CHICAGO 
per cent. Made in Nash- 


ville Factory (Address All Mail to Nashville) 











J. W. CAR} 





|} TER & CO. 
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DRESS WELTS 


being made in FOUR factories 
IN CHICAGO, ILL., 


We are operating the factory No. 1, shown on the right, 
having an output per day of 2,500 pairs of men’s gun metal 
and kid shoes at $4.15 per pair, tan calf at $4.35 and «4 xs 
$4.85. This plant is under the management of W. J. 
CONDON, formerly superintendent of the Macdonald 
& Kiley Shoe Co. of Cincinnati, and all shoes are made 
over the famous Macdonald & Kiley lasts. We bought the 
M. & K.. lasts, patterns and factory equipment and moved 


same to Chicago. FACTORY: CHICAGO, ILL. 
833-838 W. CHICAGO AVE. 





Factory No. 2 in Chicago will begin operating this season, 
with an initial output per day of 1,000 pairs, under the 
management of FRED TILT, well known maker of 
men’s and boys’ shoes. Both Chicago factories are 
operated under the name of J. W. CARTER 
CHICAGO CO. 





Carter’s Stock Service: 


It will pay you to investigate the CARTER STOCK 
SERVICE feature at our factories. 






Prompt and efficient service is our constant aim. D 

Stock No. 700, Men’s Gun =a 

Metal Bal, Lennox Last, - 

In Stock on A, B, C & 

D widths at $4.15, less 

5 per cent. Made in 
Chicago Factory No. 1 





Carter’s Salesmen: 
are now in their territories. 


You will find the values in our line (“shoes for the masses 
of men”) such that it will be mutually profitable if you’ 
will write us to have our salesman call and see you. 


CO-OPERATION 


Stock No. 408, Men’s G 

NASHVILLE—CHICAGO Metal Bl, O'Brien Las, 
In Stock After August Ist 

(Address All Mail to Nashville) , sa50, ; : pong 
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F3254 


F3251 


F3252 


F3251 
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Sample Offices: 


708 Central Bldg. 


Albany, N. Y., 
62 Hudson Ave. 


Chicago, Ill., 
603 Security Bldg. 


Louisville, Ky. 
18 anes Bldg. 
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Growing Girls’ Cocoa Brown | 
Polish. English Last. 272-7 $2.50 


Misses, as above, 114-2 $2.10 


Misses’ Cocoa Brown Polish, $2.10 


Medium Toe, | 124-2 


Misses’ Cocoa Brown Polish, 
Medium Toe, 8%-11 $1.85 


Infants’ Cocoa Brown Polish, 
Medium Toe $1.60 


sun.c., Wictor Shoe Company 


212-214 Summer St. 
BOSTON, MASS. 
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We Can Fill Orders Soon 


on the Following Numbers: 


Don’t Fail to Inspect Oar Big, 
New Stock Department When in Boston 


Sample Offices: 


New York City, 
127 Duane St., 
Room 21 
Graham Bldg. 


Philadelphia, Pa., 
44 North 4th St., 
Room 9 


Norfolk, Va., 
114 W. Plume St. 
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attention to a number of important subjects bearing 
upon the industrial interests of the city and the 
administration of President Johnson promises to be 
highly effective. 


CHICAGO 


BOOSTERS WITHIN 
THE STORE 


The O. G. Boosters’ Club is a live organization; the 
members all being employees of the O’Connor & Gold- 
berg shoe stores. They have a real get-together meet- 
ing once a month, usually in the form of a dinner and 
dance. Last Monday, following their dinner at- the 
Capitol Tea Room, they laid the plans for their aunual 
dance, to be held April 3rd, at Gaven Hall. In addi- 
tion to having a good time the O. G. Boosters’ Club 
is also accomplishing a certain amount of serious work. 
Just at present they are “Sammie” boosters and are 
raising a sum of money each month to keep some of 
the boys “over there” supplied with smokes. 


Says Coast Trade 
Reflects Chicago Market 

“The condition of the shoe trade on the Pacific Coast 
reflects the Chicago shoe market very closely,” said 
Irwin M. Gunther of the Harry M. Husk Shoe Co. 
The firm has been represented on the Coast by H. C. 
Marxmiller for some time, and finds that practically 
the same conditions prevail on the Coast as in the 
central states. 


Sends Community 
Fund Over the Top 


In order to provide plenty of healthful amusements 
for the boys from the various training camps 
when they are visiting in the large cities, the War Rec- 
reation Board was organized. This board has raised 
a fund known as the War Camp Community Fund 
to defray the expenses of the boys when away from 
camp, work somewhat similar to that performed by the 
Y. M. C. A. in the various training camps, etc. 

The board allotted $4,000 as the sum to be subscribed 
by the Chicago shoe trade. Under the leadership of 
R. L. Pennington, of Guthman, Carpenter & Telling, 
in the drive to secure the necessary funds from the shoe 
trade, the committee went away “over the top” of the 
amount they were requested to raise. “If we can’t go 
ourselves, the least we can give is our dollars,” is the 
sentiment of the Chicago shoe men. 


R. E. Smith 
Goes to Hot Springs 


Robert E. Smith, of the J. P. Smith Shoe Co., has 
left for a short vacation at Hot Springs. 
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PLANS SECOND 
CHICAGO FACTORY 


J.W. Carter & Co.to J. W. Carter & Co., makers 
Expand This Spring of men’s welts, have given 
additional evidence of the demand being made upon 
them by the trade for the medium grade of men’s 
welts by their decision a year ago to open and operate 
a factory in Chicago, and now comeé their announce- 
ment that they will operate another factory, which 
will be called Chicago Factory No. 2. Factory No. 1 
in Chicago, in charge of W. J. Condon as Superinten- 
dent, is using the equipment, lasts and patterns of the 
former McDonald-Kiley Company of Cincinnati, of 
which company Mr. Condon was superintendent. This 
plant will specialize in shoes for men to retail at $5, 
$6 and $7. 

Chicago Factory No. 2, which will be in operation 
this Spring, will be in charge of Frederick Tilt, well 
known for his long connection with the Holland Shoe 
Company of Holland, Mich. This plant will manu- 
facture men’s welts to retail at $5. 

The factory in Nashville, Tenn., is being augmented 
by the addition of a new plant in the down-town dis- 
trict, in charge of H. A. Howe as superintendent. The 
two Nashville factories manufacture dress welts to 


retail at $3.50, $4 and $4.50. 


Record of Expansion in 
Business and Personnel 


Several years ago J. W. Carter & Co. were making 
shoes that were sold in the southern states only to 
general stores. C. A. Goding, General Manager of 
the company, is credited with having had the vision 
of a broader market for his company, which in recent. 
years has developed with such success that their shoes 
are being sold in all parts of the country. The organi- 
zation has drawn to it R. E. McLaughlin, who was 
former advertising manager of Hamilton-Brown of 
St. Louis; also W. H. Rogers, who was formerly with 
Williams, Clark & Co., of Lynn, Mass.; also James. 


. Tilt, of the Holland Shoe Company, Holland, Mich. 


The company has an output capacity of 5,000 pairs 
per day and is doing a total volume of business of 
$3,000,000 annually. A well-founded rumor has it that | 
the executive offices of this concern will be located 
before the year is out in Chicago. 


SAN FRANCISCO 


CONSTRUCTIVE ACTION 
ON LABOR SHORTAGE 


How Merchants Are San Francisco’s retail 


. Facing This Store Problem shoe trade is facing the 


problem of labor shortage in a constructive way, and 
is pleased with the results so far. Salesmen are being 
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UR salesmen are telling 
us daily how their cus- 
tomers are admiring the 


new Fall and Winter line of 
Steadfast Shoes. 


Orders in number of pairs re- 
ceived during February are 
87% ahead of any previous cor- 
responding period—and about 
the same increase is true thus 


far in March. 


This must mean and does mean 
that Steadfast values are ap- 
parently better than ever. 


Ask us to send the line to your 
store. If you don’t want to buy 
after you’ve seen and priced 


STEADFAST Shoes, you’ll be 
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CANVAS AND LEATHER PUTTEES 


trade circles which they 


hold. 


Hand - sewn _ reinforced 
leather straps are a feature 
that win favor by all users. 
Our leather puttees are 
made up in Imitation Pig- 
market. Their smart skin, Hog Grain Cowhide, 
appearance and Mahogany Cowhide, Gen- 
workmanship entitle them — uine Pigskin, Calfskin and 
to the advanced position in Genuine Shell Cordovan. 





s COLT puttees are 
made from the high- 
est grade of mate- 
rials. 


They are second to 
none now on the 





Our patent canvas puttees are moulded over a form- 
fitting base of leather. 





Send a trial Order 


Prompt Detveries = COLT-CROMWELL CO. Prices on request 


151 WEST 36TH STREET, NEW YORK, N. Y. 


Booklets Furnished on Request 
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coached in a thorough course of business science, and 
the lectures given by their managers on how to save 
time and energy in work are having a marked effect. 
Many establishments are thus being reborn produc- 
tively. Managers and owners are confident that success 
will come only through scientific management, investi- 








A stage last. Short vamp last of particular sales merit 
in the South and in the West, carrying an 18-8 Louis heel 
and bearing all the features to fit the high Spanish arch. 











gation of the problem to be solved, organization prop- 
erly functionalized to exactly fit the needs, proper 
systems of records for quick and reliable information, 
and rewards and incentives for the worker at each step 
of his realization of the right standards, in order to 
keep him doing his best. 


Advance Orders 
Two Months Earlier 


There is apparently a difference of opinion regarding 
the lasts of ladies’ shoes. Some merchants report an 
increasing demand for the broader toe and straight 
last, while others claim that the pointed toe is going 
to be worn exclusively. However, they all agree that 
the military heel is the successor on the Coast of the 
various French styles. The Philadelphia Shoe Store 
says that ox-tans have been selling six to one over 
everything else. Their shipments are still straggling 
in three and four weeks late, but they are glad to get 
them in almost any time, when the strenuous difficulties 
which the East is struggling under are considered. Most 
of the local houses are placing their advance orders 
about two months earlier than they have ever done 
before. 


Shoe Store Manager 
Joins British Army 


The Walkover Shoe store is bemoaning the fact that 
its Market Street sales manager, Leo Gilbert, is going 
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to leave them. He enlisted in the British Army some 
time ago, has been accepted and will leave within the 
next week for New York preparatory to sailing for 
England. He has been with the Market Street store 
ever since it started in business four years ago. Pre- 
vious to his San Francisco term he spent. a number 
of years with the Rosenthal Shoe store, Portland, Ore. 
Mr. Gilbert’s native home is London. 


Maxwell Now 
in Los Angeles 


Frank Maxwell, vice-president and general manager. 
of the Thomas G. Plant Co., Boston, is on his way to 
Los Angeles, after visiting in the city several days. 


Fourteen Salesmen 
Taken in Draft 


The Queen Quality Shoe store has lost fourteen of 
its men through drafts during the last four months. 
It is expected that four more will leave in the near 
future. 

The show wi:dows of the store are in festive array, 
celebrating the arrival of the first Spring month. 


Cloth Tops Are 
Going Strong 


T. D. Edwards of the C. H. Baker shoe store, Mar- 
ket Street, says that during the last two months re- 





x x 


A Men’s Style Product 





Offered in the line of E. T. Wright & Co., Rockland, 

Mass., this cherry red foxed bal is on a new last, carrying 

medium recede: toe with side cottage effect: Lapped 
heel seam. 
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quests for cloth tops in colors have been taking the 
place of former calls for kid tops. 

O. W. Peters, salesman in this store, who enlisted 
last September, left recently for San Pedro, where 
he will be in the Naval Reserve. 








94 BOOT AND SHOE RECORDER March 16, 1918 





\ \) ae \ ~ SW) 
} ‘ 


WYeal ; F-GoodS NOMA a yp’ 








IN-STOCK for immediate shipment, a complete line of Women’s 
Turn Oxfords, Pumps and House Slippers—Grades $2.25 to $2.75. 
Pumps, 234-7 A-C; oxfords, 214-8 B-E. 
ALL THESE STYLES ARE LISTED 
IN OUR STOCK CATALOG, NO. 12 
No. 202 
Patent Pump $2.50 


_L.B.EVANS’ SON CO. + _WAKEFIELD MASS. f 




















In Stock A LITTLE BETTER 
ssiihciaatainlil A LITTLE DiFFERENT 


wees, . SP ATS 
gn FOR EASTER 


Light Gray Kid, 81/-in. 
Lace, Gray Cloth Top, 


14 Louis Covered Heel, Women’s Extra Quality Box Cloth, 9 Flat Tailor 
Turn. A 3-7, B-C 2-7. Buttons, white, fawn, pearl and dark gray, 
black, $19.50 doz. 


$4.50 Women’s Extra Quality Heavy Felt Eight-Button, 
: white, fawn, pearl and dark gray, Havana 
brown and khaki, $12.00 doz. 


Men’s Extra Quality Box Cloth, 5 button, $15.00 
Mens’ Extra Quality Felt, 5 button... .$9.50 


Fawn, Dark Gray and Brown. 


These are really Special Goods, with Fitting, 
Quality, Style aed Grade beyond the average. 


THEY ARE IN STOCK. 


Each Pair Packed in Individual Box. 
FISIN SHOE 
0 the LAING, HARRAR & CHAMBERLIN 
1508 WASHINGTON AVE. 43 N. 3rd St. - - - PHILADELPHIA 


St. Lours, Mo. 
& 8S tae 
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Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in sales effort. 





The House of Taylor HOTEL 
MARTINIQUE 


Broadway, 32d St., New York 
One block from 
Pennsylvania Station 
Equally Convenient for 

wa: Amusements 
Shopping or Business 
if 157 Pleasant Rooms, with 
Private Baths 
$2.50 PER DAY 
257 Excellent Rooms, with 
Private Bath, facing street 
southern exposure 


$3.00 PER DAY 


Also Attractive Rooms from 
$1.50 





Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 





Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 
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The Resta t Prices Are 
400 Baths 600 Rooms ~'4) Most Moderate 
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Dyes 


EALLY effective dyes have almost un- 
R limited possibilities of profit for the 
shoe man either in direct sale to his 
customers or as a method for making un- 
salable merchandise readily marketable. 
The three offered here are easy of applica- 
tion, permanent in character and satisfactory 
in result. 


Rapid Brown Dye | 

We have made this dye darker, so that it 
produces a true Cordovan brown and will 
work on all smooth leather, new or old shoes, 
but it will not do the impossible — make new 
leather out of old leather. 
3 oz. in carton, $22.00 gross $2.00 doz. 
¥4 pint, 40c pint 70c quart $1.25 14 gal. $2.25 

gal. $4.25 


Black Cloth Top Dye : 
A two-solution dye that has no odor, will 
not rub off or smut, and is guaranteed abso- 
lutely fast color. 
Combination in Carton 


3 oz........$0.20 each $2.00 Doz 
Te inanee a « $25 * 
— rr Ree a © 
ee Lm © 

-  <.cscun 2.00 * 

— ie ree 3.60 “ 

ae "ws cannn na * 


New Rapid Black Dye 

Dyes quickest and easiest —is without odor—no 
di le smell after application. Gives rich per- 
manent black and is permanent. Can be used for all 
smooth leather and to yield satisfactory results on all 
fabrics including those cravanette processed. 


Small size ..... $11.50 gross $1.00 Doz. 
BR  ivuass 20.00 “ 1.80 “ 
\% pint, 25c, pint 50c, quart 90c, % gal. $1.65, 
gal. $3.10 


Samples free of charge om request. 


Griffin Mfg. Co., in. 


Established 1890 
67-69 Murray St., New York 
Canadian Representatives Canadian Shoe Findings and Novelty Co. 
2 Trinity Square Toronto, Can. 


Western Office 
33 Minma St., San Francisco, Cal. 
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FOR EVERY 
DEPARTMENT 








SHOE MACHINERY 


FROM LASTING 
TO FINISHING 
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Trade-Mark 




















GOOD YEAR 
WELT AND TURN 
SYSTEM 








REX ) 
PULLING OVER 
SYSTEM 














IDEAL CLICKING 
MACHINES 

















RAPID 
STANDARD SCREW 
MACHINES 











DAVEY 
HORN PEGGING 
MACHINES 











Heel Protector Driving, Heel Compressing, Loading and At- 
taching Machines, Heel Trimming, Breasting, Scouring and 
Finishing Machines, Loose Nailing and Slugging Machines, 
Cementing, Buffing and Skiving Machines, Gem Insole Ma- 
chines, Eyeletting Machines, Eyelets, Shanks, Brushes, Etc. 


United Shoe Machinery Corp. 


205 Lincoln Street, Boston 
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England Trade to entertain werent 
buyers and guests, and where 

men of’ the industry may fraternize 
A large assembly room for sociabi 
ities, a dining, room for hospitality, 
a trade, brary, billiards, etc. 


- o a] ‘ 
EMBERSHIP ;DRIVE 
MARCH 


16 ® 23 
| 
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YU ELUM Lae 


For further information apply to Secretary Boston Shoe, Trades Club, 
166 Essex St., Boston. 
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Stock Style 303 
PARKWAY LAST 





10 Styles In Stock 


Made on Our 


“PARKWAY” LAST 


last every season, and so our stock department has a 
wider than ever range of styles and combinations to 
offer you this season—made on the PARKWAY 


M “ese CROSSETT dealers want our “PARKWAY” 





50 styles in all are in our 
stock department this sea- 
son—all shown completely 
in our Stock Catalog— 
yours for writing 


One very popular 
“PARKWAY” style is 
shown herewith, and the 
9 other styles include all 
desirable leathers and 
patterns 





GP Tive 


“MAKES LIFES WALK EASY” 
TRADE MARK 
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LEWIS A. CROSSETT, Inc. | 
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Ed Skinner, of Field Bros. & Gross, Auburn, is one 
of the few eastern visitors who have called on the 


local trade this month. 


BROCKTON 


SALESMEN ON 

THE ROAD 

Local Concerns Showing Brockton shoe manu- 
Fall Samples facturing houses now 
have their Fall lines of footwear practically completed 
and salesmen are now on the road with new styles. 
These represent artistic, as well as salable, shapes in 
men’s and women’s welts, all maintaining Brockton’s 
high reputation for style, quality and workmanship. 
Manufacturers look forward to a normal business for 
the coming season. Merchants last year were con- 
servative in their buying and have now reduced their 
stocks to a point where replenishments are imperative. 
Through immediate delivery from stock departments 
and for Fall orders from samples, a good business is 
looked for by Brockton concerns. 


“H & F” 
Salesmen Out 

Salesmen representing Howard & Foster Company, 
who have been at the factory during the past few 
days, left last week for their various territories, taking 
with them Fall samples of “H & F” welts, including 
officers’ shoes and army specials in mahogany, chrome 
calf and cordovan. This concern is showing samples of 
officers’ leggings, both spring front and strap fas- 
tened. Their familiar slogan, “Everything New That’s 
Good,” goes well with the Fall lane. Howard & Foster 
Company have a New York City office at 1008 Mar- 
bridge Building, in addition to their Boston sample 
room at 134 Summer street. 


IS NOW 

SALES MANAGER 

Advertising Man Frank L. Erskine, who for 
in New Position many years has filled the 
position of advertising manager for W. L. Douglas 
Shoe Company of this city, was recently appointed as 
sales manager for that concern. Mr. Erskine will 
continue his duties as advertising manager. Treasurer 
Herbert L. Tinkham of the company,. who was re- 
cently elected by the directors as vice-president, will 
in the future hold both these offices. The Douglas 
directors, salesmen and heads of departments, recently 
had a three days’ conference in this city previous to 
the starting out of traveling men for the season. 


ARTISTIC AND 
BUSINESS-LIKE 
Good Printing and In-stock booklets from Brock- 
Illustrations ton shoe manufacturing houses 
show considerable artistic development: Many. im- 
provements have been made in the appearance of 
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these catalogues, till the present season sees them at 
their highest point of excellence both in regard to print- 
ing and illustrations. One of the most attractive issues 
of Spring and Summer in stock booklets is that gotten 
out by Thompson Bros., Inc., picturing and describing 
ready-to-ship styles of the Thompson shoe. There 
are eight men’s shoes illustrated: blucher, bal and 
oxford patterns, in black calf, also light and dark Rus- 
sian calf on up-to-date lasts. Included is the Thomp- 
son United States Army shoe. A new departure is the 
carrying in stock of a woman’s Russia calf boot. 
Price lists, telegraphic code and post card for order- 
ing are features of this catalogue. There is also an 
excellent view of the home of the Thompson “Hand 
Craft” shoe. . 


ARMY 

ACCESSORIES 

Concerns Making Other To be in line with 
Goods Than Shoes plants in other industrial 
centres. several Brockton factories hitherto exclusively 
producing shoes have added the production of army 
accessories. These latter are in the form of canteen 
covers, belts, knife sheaths and similar goods made 
from canvas or leather. 


HAVERHILL 


WOMEN’S TURNS, 

WELTS AND McKAYS 

Fall Lines Going Out Many shoe travelers rep- 
to the Retail Trade _ resenting Haverhill concerns 
are now taking their departures with Fall samples. The 
excellence of women’s goods in these lines is well 
known to buyers of Haverhill-made footwear. The 
Fall samples combine attractive style with good 
workmanship. Merchants who have the opportunity 
of seeing samples from Haverhill shoe manufacturing 
houses will have the best opportunities yet.offered for 
ordering real business-bringing and _ profit-making 
footwear. 


FOR 

SPRING 1919 

Jobbers Want An indication of the requirements 
Samples Early of jobbers as regards samples for the 
Spring of 1919 is seen in the request made to a Haver- 
hill manufacturer recently by a Chicago wholesale 
house that Spring samples for next year be submit- 
ted to them not later April of the present year. “This,” 
said the manufacturer, in comment, “is a reversion to 
the old-time way of doing business, when jobbers al- 
ways worked a year ahead. Of late they have been 
sampling not more than six months ahead. Under 
prevailing trade conditions it is the part of wisdom for 
wholesalers to liberally anticipate their sample needs. 
This request is, I believe, one of many which will be 

(Continued on page 115) 
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duction of ill-shaped, clumsy footwear. 


ceptionally fine fitting qualities. 


men of taste. 








Stock No. 225 $5.75 
Koko Russia Calf, Welt 
Square Throat, Speedway 


B...5% to 11 
A fen 6.8 of 
D.. to 


~ 
~ 


We have in stock many varieties of models that are staunchly 
made while being smart in appearance, appealing to gentle- 


and 148 Duane Street, 


The Essence of Fashion 


War may create changes in materials and colors, in lasts and 
patterns, but these differences are no excuse for the pro- 
Our shoes represent 
the very latest tendencies in lasts and patterns and have ex- 


Stock No. 250 


B.. -5% to 11 
Stock No. 150 


Same as No. 250 in rich 
Brown Cordovan. 


The two shoes shown are the famous “Speedway” last and 
are record sellers for many merchants. 


They are in stock—ready for delivery 


J. P. SMITH SHOE CO.,, Inc. 


CHICAGO 


New York 





$5.00 
ye as No. 225 in — 
ot & Cc. 
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Are You Shoeing Enough Feet 
to Make Your Business a Success? 


You may have a good store, a splendid stock, a 
fine sales force, reliable styles and reasonable prices 
BUT what’s the use of it all if the people who wear 
and buy Shoes don’t know of you and your store? 


You’ve Got to Advertise 


—but don’t worry. The Merchants Business Build- 
ing Shoe Service furnishes you with cuts, copy, feature 
stunts, including the copyright monthly Shoe Fly 
feature, together with sales’ suggestions that will tell 
you definitely how to get the greatest results with the 
least_cost. 


This is an exclusive Shoe Service for one merchant 
in each town. Pin this ad to your letterhead and 
send for full free information NOW. 


Merchants Bing Service 
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*| IMPORTANT NOTICE |; 
* | DO YOU NEED SHOES AT A PRICE - 
z FOR THAT NEXT SALE? 3 
: WE CARRY CLEAN JOBS OF ALL KINDS IN ]} § 
2 SHOES ON OUR FLOOR AT ALL TIMES i 
: SEE US AND SAVE MONEY s 

$ 
= e 
"s A. B. SHOE CO. 7 
3 26 South Wells Street, Chicago, Illinois Hi 
a ¥ 

Absolutely Fireproof 
Hotel Chelsea 
West Twenty-third St.,at Seventh Avenue 
EW YORK CITY 

500 ROOMS EUROPEAN PLAN 400 BATHS 


Room with adjoining bath, $1.00 and $1.50 
Room with private bath, $2. 


Su ioe 


00 
rlor, bedroom and bath, $3. 00 and upward 


reakfast, 25c up. Special Luncheon, 50c up. 


a le d' Hote 


Dinner, 75c nm = attached 


To Reach Hotel 
From Pennsylvania — ek y ‘Avenue’ car south to 


Twenty-third Stree 


— Central, Fourth _—_ car south to Twenty-third 


Bediaeaane oe 5 eading, 


Central and Lehigh Y Valley R.R. Stations, take T 


Baltimore & Ohio, Jersey 
Twenty- 


third Street crosstown car east to Hi 


Principal Steamshi 
take Twenty-' 
WRITE FOR COLORED 


Piers foot West Twenty-third Street, 
Street crosstown car. 


MAP OF NEW YORK 
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100 YEARS OF GOOD SHOEMAKING _ 100 


“Time Always Tells the Truth” 




















WOMEN’S TURN OXFORDS AND PUMPS 
— In Stock — 


$2.75 


for 
Either Style 


EVANS 
— —v"\ 
Sapp 





No. 118 A saad No. 120 
card will bring you our Cata- : 
House Oxford, Turn log No. 12, listing women’s turn Vici Kid Blucher Oxford 
Sheep-Cushion Sock pumps, oxfords and juliets. Also Grey Sheep Lining 
9-8 Rubber Heel Catalog 12A, listing misses’ and 12-8 Cuban Heel 
Sizes 3-8, C-EE a Sizes 3-8, B-E 








L. B. EVANS’ SON CO.—WAKEFIELD, MASS. 


BOSTON OFFICE--110 SUMMER STREET 











Handsome English 


Last—the Konqueror Curb 


Black and Tan 
Models 745-746 


No. 745—Gun Metal Bal $5.35 
No. 746—Cordo Calf Bal $5.50 


While these shoes are earried in 
stock we recommend that you antici- 
pate requirements and thus overcome 
any possible delays in transporting 
due to eleventh hour ordering. 


Our stock style Catalogue shows many 
other interesting styles 


The Preston B. Keith Shoe Co. 


MANUFACTURERS 
Brockton [Campello Station] Mass. 


Bost o New York Office 
207 Ensen, Street Barclay Building 
299 Broadway “CURB”—MODEL 745-746 





N.. B—Interest yourself in Unlocked Process Shoes 
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MEN’S SPRING STYLES 


No. 136 
ARISTOCRAT LAST 


Cherry Red Calf Brogan, Ball 
Lapped Heel Seam, Recede Toe 


AA 7% to 11, A 6 to 11, B 5% to 
11, C and D 5 to 11. 


Price $6.00 























No. 126 
TORPEDO LAST 


Cocoa Brown Calf Bal. 
AA 7% to 11 A, 6 to 11 B, 5% to 11 C and 
D 5 to ill 





Price $5.00 

















No. 347 
SAMMIE LAST 


Black Glazed Kid Blu. 


AA 7% to 11, A 6 to 11, B 5% to 
11, C, D and E 6 to 11. 


Price $5.50 

















E. T. WRIGHT & CO., Ine. 


ROCKLAND, MASS. 


Boston, 183 Essex St. New York, Marbridge Bldg. 
Detroit, Washington Arcade San Francisco, Pacific Bldg. 
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Leather Sales and Prices 


Features of the Leather Market Under the Spotlight in the “Recorder's” 
Weekly Review 


HE leather market shows some improvement over 
last week, but is far from seasonable or satisfac- 
tory. As far as army-shoe leather is concerned, the 
movement continues steadily, and prices are very 
firmly held on all free leather of these special weights 
and qualities. But in lighter weight sole, and in upper 
stock of other kinds, sales are slow. There is a con- 
stant demand, but this demand is mostly for small 
lots, in many cases only enough being bought at a 
time to keep the cutters going from day to day. The 
break in hides and consequent lower quotations in 
leather have given shoe men enough confidence in their 
opinion that leather prices will decline further, and 
this is given as the principal reason for this picayune, 
conservative buying, which is all the more subject to 
criticism by leather men, because shoe orders are com- 
ing along better just now than at any time for some 
months. 


SOLE LEATHER 


Heavy Weights High, But Inthe heavy weights and 
Light and Middle Weak the proscribed grades 
needed by army shoe contractors all coming to market 
are quickly snapped up, and prices remain firm and 
high. Middle and light weight sole leather, however, 
are but moderately steady, and are lower than parity 
with the heavy stock. Where heavy dry hide hemlock 
leather is quoted at 47, 45 and 42c, middle weights 
have sold at 44, 42 and 39c, and light weights are 
offered at 42, 40 and 36c, with no large transactions 
noted. Union sole is in somewhat better demand. The 
sole cutters are. buying weights suitable for women’s 
shoes. Top selections of heavy union are quoted 
around 70 to 72c, but there is little or none for sale. 
Lighter weights range from 62c down. Oak backs in 
heavy weights are selling at 80 to 84c, and best bends 
96 to 98c, while lighter weight backs can be had for 
75c. Belting butts are scarce and No. 1 butts are 
quoted at 95c for light and middle, and 93c for heavy 
Offal goes well in those qualities suitable for inner 
soles and heels for army shoes. Shoulders are quoted 
at 26 to 34c for hemlock, 54 to 60c for union, and 65c 
for double rough oak. Bellies are quoted at 15 to 18c, 
21 to 25c and 35c. No demand for heads. 


UPPER LEATHER 


Colors and Army Grades The demand for upper 
the Principal Sellers leather is mainly confined 
to army grades, and to colored stock, for men’s and 
women’s shoes, mainly the latter. Sales are not large, 


though in number they aggregate a better business 
than for several weeks. Colored calf in desirable 
shades is not plentiful, and prices are held with reason- 
able firmness, and some quite sizable sales are reported, 
including a rather heavy demand for low grade colored 
stock. Sales in the hundred and the thousand dozen 


’ were at 65, 63 and 6lc, while other tannages brought 


60 and 58c, and 55, 53 and 50c. There has been small 
demand for blacks. In side leathers there is a better 
call for qualities suitable for army shoes. Colored 
sides are in fair call, some selling at 48, 46 and 44c, 
but some inferior bark tanned stock has sold fairly 
well at 38, 36 and 34c. Splits are very dull in wax 
finish, but some business is doing in ooze finish. Patent 
leather is in improved demand, mainly in light weights. 
The best qualities sell around 55c, with other grades 
fully 10c lower. Glazed kid is very firm, with a heavy 
demand for grays and browns for women’s shoes and 
tans and browns for men’s. There is a better call for 
low grades than for fine skins in staples, and no great 
supply of any desirable grades. 


Hide Prices 
Continue Downward 


Usually about this time the announcement is made 
that a manufacturer has purchased a few hundred 
thousand hides on private terms, and prices are firmer. 
Such a report is not yet current; and the markets, East 
and West, are, if anything, weaker than at last report. 
There is little doing in this market, tanners’ wants are 
small, and the present run of hides is heavier of hair 
than for many winters. New England hides are quoted 
at 15 to 17c, with no sales reported. Ohio buffs are 
nominally 16 to 17c, and extremes are offered at 15c 
for March salting and 17c for last Fall take-off. South- 
erns are not selling. Offers of 12 to 14c are refused, 
and northerns are held at 16%4c, far south 14c. 

The Chicago packer hide market shows a fairly active | 
business, with prices still on the decline. Heavy native | 
steers of March take-off, according to latest advices, sold | 
at 26c and lights 25c. Some extremes sold with light | 
cows and Texas extremes went at 17c, Light native | 
branded cows figured in one large sale at 1514 and 16c. | 
Texas steers are down to 23c. Country hides unsettled, 
with no important sales, 

The Chicago calfskin market is moderately easy, | 
with a large sale of packer kips on private terms. City | | 
skins are offered at 32 to 33c, outside cities 30 to 31c_ | 
and countries 29c. New York calfskin quotations, 
$3.55, $4.40 and $5.40. 
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Q season’s Snow-Bird — Fine | We 4 to8 

gi White Cabretta, turn edge, E B—3 to7 

5 covered heel, ready to ship. 22 to 6% : 
a , 3% to 5% a 
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; maa. BANCROFT WALKER COMPANY 32% gz 
a] MASS. . RICE BUILDING 
a SMART LADIES’ Mc KAYS 

“Famous for CLEAN shoes” 
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oe Polishes 


@ 


SS 





oR A 6 Cee = ag 4 AND HERE’S THE PASTE 


BOSTONIAN CREAM—the ideal cleaner 
for kid and calf. You'll need a good stock a Pe NOBBY BROWN PASTE—for all 
of the brown for brown glazed kid and shades of brown shoes. Once you put 

‘ON, { ———_ this paste in stock, you'll be like every- 
Then there’s the white Bry? : body else who has ordered it—you'll 


Bostonian for all colors of glazed Russia repeat on it. For it’s one of the best 
sellers in our whole line. 


calf, vici or dongola kid or patent leather— 
.For Red or Oxblood there’s the same 


also light and dark gray and any ether og 
color: or shade. 10c size per Gross $10.00 rise package of PEERLESS OXBLOOD 


Per Gross $24.00 25e size per Gross 18.00 Per Gross $24.00 P. 


There is always a certain and profitable market for these 
dressings. The need grows with the approach of Spring and» 
Summer.. See that you are well supplied. They are easy sel- 
lers. -Everybody knows what Whittemore’s polishes are. 


WHITTEMORE BROS. CORP.., Cambridge, Mass. 





mahogany calf,—also the cordo-tan for 


cordovan leather. 




























March, 16, 1918 BOOT AND SHOE RECORDER 105 





The baseball season will soon 






go after your share of this busi- 


ness ? 


| 
| 
| 
be here. Are you prepared to 
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Popular i 
Models that (my 
Will Make @e 
Friends 













Write for 
Information 


ATHLETIC SHOE CO. 
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To Shoe Dealers! 


Have enlistments and the draft taken your experienced menP 







Are you “breaking in” green help? 


Are you losing money and customers because your sales people are 
not qualified to give entirely satisfactory service P 


We Can Help You 


solve this difficulty, and we can do it quickly and absolutely satisfactorily. 








By enrolling your new men (or the old ones either) in our Home Study Course 
in Practipedics they are given a training so complete and so interesting on the sub- 
ject of the foot and shoe fitting that they are bound to be more valuable to you. We 
can give them a training within a few weeks’ time which it would take them years 
to acquire without our help. 













The study of Practipedics makes the business of shoe selling more interesting. 
It creates a constant desire to do better fitting and to be a better salesman, all of 
which means trade building and increased profits. But the science of Practipedics 
does more. It enables its graduates to give foot comfort based on fundamental 
principles of the most practical source. 







Practipedics is here to stay. It is not a scheme to sell goods. There is nothing 
selfish about it. : 






The idea and entire course has been carefully planned and worked out by Dr. 
Wm. M. Scholl, foremost foot authority, and is the result of many years of study 
and close application to and association with foot work. 











Write for announcement and full particulars today. Learn all about Practi- 
pedics and how valuable a Graduate Practipedist will be in building up and 
developing your business. 





American School of Practipedics 


Chartered by the State of Illinois as an Educational Institution 


211 W. Schiller St. 





Chicago 









: 
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TWO BRAND NEW ONES 
FROM A COMPLETE LINE 
OF SAFE AND 
SANE STYLES 
FOR FALL AND 

















WINTER. 
STYLE NO. 347 
LAST NO. 109 ON OUR NEW 110 LAST 
Mahogany Vamp, Chamois Leather Patent Tan, Fawn Cloth Top, 
Top. A Brand New Style that’s Patent Back-stay. A Style that Will 
a Beauty Sell on Sight 





Salesmen Now on Their Territories 


JOHNSON BROS. SHOE MFG. CO. 


HALLOWELL, MAINE 
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TWEEDIE 


“HYLO 
BOOT TOPS 






No UnsiGutry BUCKLE Here 
PERFECT IN FIT 
ARTISTIC IN FINISH 
TRIM IN ITS SHAPELINESS 
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EVERLASTINGLY AT IT 


AND GROWING BIGGER, BIGGER, BIGGER 


THE TWEEDIE IDEA 











DEMONSTRATED IN 


TWEEDIE BOOT TOPS 








EMBODYING THE TWEEDIE IDEA, we show 
seven distinct fashion patterns 


each one of which is 


a master work of the _ designer’s 

















LOOK INTO THIS 


Our special insurance policy for shoe dealers 
means a saving to you. A postal will bring 
something interesting. 


FITCHBURG MUTUAL FIRE INSURANCE CO. 
FITCHBURG, MASS. 


The city of 141 diversified industries, 
99% of which are locally owned 








HYLO 





DONE IN 


TWEEDIE FEDERAL CLOTH 
EINSTEIN BUCK CLOTH 
and the FAMOUS WORUMBO CLOTH 


MFG. COMPANY 


JEFFERSON CITY, MO. 


Chicago Office, 19 So. Wells St. 


quality shoe laces for 
every requirement 

In bulk for the factory trade. 

Single paired for the fine j job- 

bing trade. 

area pain N eiehone 
abric lips (patent appli 

for). Part of the braid itself. 

Rustless, water-proof, won’t 

pull off. 

Samples and particulars 


upon 


Narrow Fabric Co. 
Reading, Pa. 
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129-133 Grand Avenue 


Show Spats With Low Shoes 


Have a Stock for Easter Selling 


All our spats are exclusively high grade, custom- 
made and perfect fitters. 


For Easter Sunday and summer wear, washable 
spats, always clean. 

Wash with soap and water—makes them soft, 
mellow and new 

Looks like leather. Made of Peters Egyptian 
Reignskin in white and colors. 

Cut on our De Luxe pattern, featuring our in- 
visible buckle. Eight inches high, with genuine 
ocean pearl buttons. 

Packed in distinctive individual cartons. Di- 
rections for cleaning on inside cover. 

Retail at $3.00 a pair—a long profit-maker for 
the_ merchant. 

Boost your Easter sales—spats the vogue this 
season 

Wire or mail us your order at once. 


AMERICAN GAITER COMPANY, Ine. 


Sole Manufacturers and Distributors 


The better stores — . 
throughout the country PETERS 


selves entirely to our 
make of overgaiters. 


In 
colors of clot 
21, 24, 


delivery. Wire if nec- 
essary, specifying sizes. FINEST 





confining them- 


the prevaltins 











o 











msure early — rarg-uscparorrice] 


SHOE FABRIC 
IN THE WORLD 











rooklyn, N. Y. 


A Peters label in 
every pair guarantees 
the genuine. 
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g: shoes. They meet the demand for 5G) bps 
| daintiness and originality of style St A 
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Stock Style 552 


Stylish English Model 
Gun Metal Calf Bal. Mat 
Calf Top. Perforated Vamp. 
Invisible Eyelets. A 7 to 10, 
B 6 to 10, C 5 to 10, D 5 to 
ll, $4.25. 








717-719 ATLANTIC AVE. 









‘Fiske’? Shoes Give You 
Extra Selling Advantages 


The “Fiske” line affords oppor- 
tunity to satisfy all tastes. Forty 
styles in stock. Shoes of black 
leather are selling fast now. The 
two styles referred to here are 
winners. 


Royal. Stock Style 500. Stylish English 
Modl. Gun Metal Bal. Mat Top. In- 
visible Eyelets. B, C, D, 6-to 11. Price 
$3.75. 


FISKE SHOE AND LEATHER COMPANY 


So. Station), BOSTON, MASS. 
301-303 WEST MONROE STREET, CHICAGO, ILL. 











“Norwich 


Fixtures” 


If you were compelled 
to give up all kinds of 
advertising but one, you 
would naturally retain 
your show windows, as 
they are the best medium 
for putting your wares be- 
fore the public. Then 
why not make your show 
windows more effective 
by using NORWICH 
FIXTURES? 


Norwich Nickel 
& Brass Co. 
Norwich, Conn. 


SALESROOMS 





Boston 


712 Broadway 26 Kingston Street 


ESSEX 








BOSTON 





Is correctly located to assure 
the least trouble, travelling 
and expense to guests, on 
pleasure or business bent, in 
Boston and vicinity. 
















ead 
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‘18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 








$100,000,000 


A YEAR 





is said to be the volume of the shoe repairing 
business of the United States. 


ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 


United Shoe Repairing Machine Company 


BOSTON, MASSACHUSETTS 
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GO ON 


Or Go Under 


Our work is not done 
until the war is won and 
peace secured which will | 





guarantee freedom to all 
peoples, great and small. 


The Third Liberty Loan 
Let the Stay-at-Homes Help! 





SAVE TO BUY 


Liberty Loan Committee of New mane 


Liberty Building, Boston 
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PROCESS PATENTED 
PAT. AUG. 19 JAN. 12 
1913 1915 





PATENTED JAN. 12, 1915 








The Vulco-Unit System marks a dis- 
tinct advancement in box toe making. 
It is an invention which has revolution- 


ized the quality of box toes. 


Tested under every condition of wear, 
Vulco-Unit Box Toes are prominent 
by the entire trade of the country as 
the most serviceable and practical box 


toe ever produced. 


They are specified by discriminating 


shoe retailers in all their orders. 


Beckwith Box Toe Co. 


108 LINCOLN STREET, BOSTON, MASS. 
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M. A. Packard Co. 








‘THE — | 


PP ? P 


“BILTMORE” Model 
Going Stronger 
Than Ever Before! 


PACKARD dealers are as enthusiastic over the 
“Biltmore” as we ourselves. They have found 
that while most English models possess one or 
more of those undesirable traits so common in 
lasts of this type, the 
“Biltmore” never fails 
to satisfy. We are fea- 
turing it stronger 
than ever in our 
line-up of Styles In 
® Stock. 
Why not let us 
send you a run 
- of sizes? 














No. 600 
IN STOCK 
Mahogany Russia Calf Bal. Biltmore, A, 7 to 
Te eee ee er ee oeerr re $5.75 
Stock No. 608 
treated Kid Bal. Biltmore, B, C and D 6 to 
Siachncuiudsceieialé,0@-a.diece >-4ipKvo tame an eee On $5.75 
mA No. 557 
Black Calf Bal. Biltmore, A, 7 to 10; B, C and D 
DR co ciiond nso deasce sees ameatdanas ante $5.50 
Stock No. 607 
Mahogany Russia Calf Bal. Biltmore, white oak 
duplex, fibre sole and heel, B, C and D, 6 
a kc ar oa iid Gi nda soe eewas Gere $5.50 






No. 624 
IN STOCK 


Stock No. 624 . 
Mahogany Russia Calf, Oxford, Sthsane: B. C and 
Rees rhe eye ier Ore ee rere ee $5 
Stock No. 625 
Tony Red Oxford, white oak duplex, fibre sole 
and heel, Biltmore, B, C and D, 6 to 10........ $5.00 


Stock No: 558 
Black Gun Metal Calf Oxford, Biltmore, B, C 
SRE GS WOT occ sdncccsmiusta cas anadeteilee $5.00 





BROCKTON, MASS.. .Sa*=> t-.. 
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Best Buys in the Boston Market 
Order While We Have Them 












2808—Oxford, in Patent 
Colt; imitation wing tip; 
leather Louis heel; suede 
quarter lining; McKay. 
B. C. D. All sizes. 

Price $2.75 
















1051—White Nubuck; 9 
inch lace, Goodyear welt, 
2806—Oxford, in gun metal 







white painted sole and heel; Uxiore 4 , 
imitation straight tip, exactly calf; imitation wing tip; 
15-8 military heel; smooth 









like cut. 
2809—Oxford, in gun metal Price $3.50 ry vie Goodyear welt. 
calf; imitation straight tip; A. B. C. D. ~ ico $3.00 
14-8 military heel; suede rice . 
2807—Oxford, in vici kid; 






quarter lining; McKay. 
B. C. D. All sizes. 
Price $2.50 


same detail as above. 


Price $3.00 






ROADWAY, Michigan Avenue and Tremont Street are all getting into their Spring stride 
and using oxfords in doing it. In patent, kid and calf the streets are twinkling with them. 
We ordered our big stock of oxfords months ago, and the way they are taking in every style 


center of the country is evidence enough that we were right. 
You may have plenty of oxfords—if so, congratulations—but if not, and you live in a town 


where style counts ia merchandising, get in touch with us and we’ll ship them to you right away— 
they will leave our warehouse the day your order comes in. 


Katzman-Adler Shoe Co. 
211 Essex Street, Boston, Mass. 


NO SINGLE PAIR 


TERMS NET. 
30 DAYS . ORDERS SHIPPED 
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The Traveling Shoe Salesman 
(Concluded from page 53) 
final dinner of the season at Hotel Winton on Friday, 
March 1. Every member entertained one affiliated 
with the shoe industry as a guest. Special arrange- 
ments were made for accommodations in the Rainbow 
Room, where everyone could enjoy the cabaret. Later 
the meeting assembled in the Association Club room, 
where a get-together meeting was held. 

New members were enrolled at this meeting; also 
associate members from the retail and wholesale trade. 
The Cleveland Shoe Travelers’ Association welcomes 
all members of the National Shoe Travelers’ Asso- 
ciation to make this their headquarters when in 
town. 


McGriffin With 
Haverhill Line 


Fred A. McGriffin is starting out with a full line of 
samples of Reynolds, Drake & Gabell Co., North 
Easton, Mass. He is to cover his old territory in the 
Middle West formerly traveled with the Matchless 
Shoe Co.’s line. 


Chicago Shoe 
Travelers Meet 


The adjourned meeting of the Chicago Shoe Travel- 
ers’ Association was held Saturday, March 2, at the 
Morrison Hotel. Following the luncheon, educational 
letters were read by members as follows: 

“Calfskins,” by John Roedder. Mr. Roedder de- 
scribed the tanning of calfskins from the hide to the 
finished leather ready for the cutter’s block. 

E. B. Slocum followed with a talk on how shoe uppers 
are made. 

Direct and indirect methods of a salesman’s approach 
was the next subject discussed. The direct method was 
handled by Simon Ruwitch, the indirect method by 
Frank Phelps. 

In the absence of Ben C. Davis, Harry Modlin 
acted as secretary, and the meeting was presided over 
by Frank King, president of the local association. 
Harry C. Moir, president of the Morrison Hotel Co., 
was one of the interested visitors at the luncheon. 


Haverhill Letter 

(Concluded from page 99) 
received in Haverhill along similar lines. It is the 
wise jobber or retailer today who looks far ahead in 
his buying.” 





PRESIDENT OF 

LOCAL ASSOCIATION 

Prominent Member George W..° Dobbins, of 
of the Trade Witherell & Dobbins Com- 
pany, who is this year president of the Haverhill Shoe 
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Manufacturers’ Association, is a member of one of the 
city’s best known and most successful manufacturing 
concerns. President Dobbins is energetically devoting 
himself to the duties of his new office and making 
plans for the further development of the organization 
of which he is at the head. His committees are all 
representative men in Haverhill’s leading industry and 
reflect credit upon President Dobbins’ executive 
ability. 


MARKS WITH 
EMERY & MARSHALL 


Traveling Salesman Charles L. Marks of Cin-. 
in New Position cinnati, after nine years with 
Plaut & Butler, has resigned his position with that 
house and engaged with Emery & Marshall Company 
of Haverhill. He 
will carry the “E 
& M” line of 
women’s welts 
and turns through 
the entire South, 
and as far west as 
Denver, including 
the cities of Louis- ° 
ville and Cincin- 
nati. With all this 
territory he is 
thoroughly famil- 
iar. Charlie is now 
out with his new 
Fall samples, con- 
cerning which he 
is most enthusi- 
astic. 

This picture 
shows a live wire 
salesman,one who 
knows the shoe selling game and enjoys the confidence 


of his trade. 


STYLE SHOW 

AT THE 

Local Manufacturers Haverhill will be well rep- 
Interested resented at the Copley-Plaza 
Style Show, to be held in Boston, July 8-12, under 
the management of R. J. Walsh. At the January 
show this year there were numerous lines of Haver- 
hill-made footwear exhibited on the feet of young 
women models. Plans for the July exhibition include 
sample rooms where exhibitors’ lines may be shown, 
also the use of the large ball room for the evening 
display of shoes on living models. A large number of 
visiting buyers will be in Boston during the time cf 
the show. Thus it will be especially effective as a 
means of bringing before the many buyers of Haver- 
hill-made goods the latest styles of women’s footwear. 





CHAS. L. MARKS 
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The Great Dress-Up Time 
of the Year—Easter 


VERY one joins in the “parade,” in spirit at least. 
The happiness of the occasion is everywhere 
manifest in the brightness of new finery. 


I Dainty pump models in grey and black kid, patent 
n leather and dark tan, high curved and straight heels 


Pumps —also lower and broader heels—are priced at 


$4.00 to $6.00 © 


Beautiful plain toe Oxfords, with high curved 
heels—smart military heeled Oxfords in black and 
tan—handsome high straight heels with plain and 
fancy tips—Prices 


$5.00 to $8.50 


Tan, black, grey and white with colored 
and plain tops of cloth and leather— 
lasts ranging from daintiest of high heel 
slim shapes to the plain wider toe military 
boot. Prices 


$5.00 to $10.00 
Shop Early—’Tis the Better Way 


You may find it difficult to decide just which of the many dainty designs you 
prefer, but we promise whatever your selection be, you will have chosen what is 
fashionably correct. 


In 
Oxfords 


In 
High Shoes 


Insert Your Store Name Here 
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Get Your Easter Cuts Now—Today 


It’s really the last call if your are going 
to get in big on the big “New Shoe Week” 


of the year. 
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Stylish High Tops 
Especially Priced 
$4.85 


E are making a_ special 

Easter feature of this 

handsome tan lace boot this 
week, 

It is far and away above what you 
might expect for the price and we 
promise you will be well paid to jump 
at this remarkable value in these days 
of ever advancing prices. 

Remember—this week only 


e 
‘Insert Your Store Name Here 
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Only Ten Days 
More—then Easter 


UR Easter shoe style display 
has always been a source of 
special pride with us, but 

this season—You will just have to 
see for yourself to appreciate the 
handsome shoes and the vast as- 
sortment of styles. 


Service 


Everything has been done to make 
your Easter shopping easier and, as 
usual, we are to be depended upon to 
fit you properly. We have the sizes 
and the lasts to do it with, and we 
know how to use them. 


Prices 


=: OXFORDS— of black, gray, and tan, 
straight and curved heels, 


$6.00 upwards 


PUMPS—High heels and lower heels 
—grey, tan and black, 


$5.00 upwards 


HIGH SHOES—Lace and button, 
plain and colored tops, 


$5.00 upwards 


The usual Blank value at whatever 
price—This means “Best for the 
Money” 
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Insert Your Store Name Here 
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Please Notice: ’Twill Save Delay 


Be sure that your remittances accompany each order— 
to do this will save you the time necessarily consumed in 
writing to you for the cash before the order is shipped. 
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Kiddy Shoes 
in 
Healthful Shapes 


OU know well enough 
that Nature’s way 
with feet is the wide 

broad tread. See that your child’s 
shoes are shaped on these lines— 
Charming little styles, each one 
of which is correctly made from 
especially selected materials, in 
new spring styles at Blank’s. 


Bring them in. We'll 
fit them properly. 


Insert Your Store Name Here 














Now’s the Time 
for Oxfords 


And you'll find Blank’s is the 
place to get them. 

We have some real live snappy 
styles and others that are a bit 
quieter. 

The usual Blank value is built in 
every pair, which means, “the best 
for the money.” 


BLANKS 


Insert Your Store Name Here 




















Don’t Forget— 
“Cash With Order” 





No Cuts Shipped 


Otherwise 
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Thousands of “Poets” or “Near Poets” 
Their Rhymes or Jingles in the Great Du-Flex Prize Contest 


THE EFFORTS OF A FEW OF THE CONTESTANTS ARE SHOWN HERE 






Fibre Sole a né 


have Made him easier fee) 





Try a pair with the Du-Flex Sole and Heel, 
Believe me; your joy will be unable to conceal. 


Our shoes have tongues, but our prices do the talking, 
And if you want comfort whether standing or walking, 





FROM ALABAMA 





Should auld acquaintance be forgot 
And new ones brought to mind? 

Yes! Acquaint yourself with the Du-Flex soles 
To keep up with the times. 











FROM TEXAS 


FROM RHODE ISLAND 








Du-Flex Soles don’t crack or break, 

And will outwear any other make; 
They are far better than leather, 

And are good for all kinds of weather. 











FROM OHIO 





Wherever we may travel, 

From extreme East to the West, 
The Du-Flex Soles and Heels, 
Are quoted as the “Best.” 











DU-FLEX Soles and Heels Made Exclusively by 
AVON SOLE CO., AVON, MASS. 


Sending in 








Send For 
CIRCULARS 
Contest Free 
To Everyone 
Address 
DEPT. C 
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Modern Taxation 
(Continued from page 32) 

This sounds rather rigmarolish, also rather for- 
midable. But it will probably be understandable 
even to those “of the meanest capacity,” as the English 
- bulletin put it, upon brief study. 

The purpose is 
to skim off a 
share of the 
cream of “war 
profits.” Many 
concerns, espe- 
cially in the met- 
als, have made 
large percent- 
ages of profits 
since the war 
opened. It is 
such concerns 
chiefly which will 
be most affected 
by the tax. This 
tax is expected 
to pay the larg- 
est single item in 
the entire law, as 
it is estimated to 
produce a billion 
dollars. 





More 
Disturbing 
to Business 

It should be 
noted that a 
heavy tax of this 
kind, levied di- 
rectly upon firms 
and corporations, 
has a more dis- 
turbing effect on 
business than 
taxes levied upon 
the personal in- 
come of the in- 
dividual, al- 
though this in- 
come may be de- 
rived from divi- 
dends or interest 
upon the securities of business concerns, and for this 
reason: the apportioning of dividends by business con- 
cerns is done_after all expenses are paid, and provision 
of every kind made for the future, such as repairs, 
renewal of plants, depreciation, sinking funds, amortiza- 
tions, suitable cash surplus for emergencies, etc. The 
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dividends are over and above all these, and the in- 
dividual receiving them is in position to use the money 
as he will—use it for living expenses, or re-invest it 
in something else, if he wishes. But the business tax 
thrusts itself in among the other affairs and confuses 
them. 

Who is to say 
how much a con- 
cern needs for 
surplus, or de- 
preciation, or re- 
pairs, etc., to be 
provided for be- 
fore “profits” are 
to be estimated? 
Evidently the 
directors and 
managers of the 
business are not 
to have full con- 
trol, but are to 
be subject in 
part at least to 
the ideas of gov- 
ernment Officials, 
whose practical 
knowledge of 
business affairs 

_ in general and of 
the particular 
victim in detail 
may be in in- 
verse ratio to 
their zeal. 

The collecting 
of such taxes -in- 
volves interfering 
very directly and 
‘intimately with 
the deepest prob- 
lems of manage- 
ment of business 

=“, ium concerns of all 
2! kind, in ways 
; ARS which may seri- 
ously affect their 
continued  effi- 
iency. It remains 
to be seen how 
this measure of control will be handled. 














Defects and 
Injustices 

There are some deficiencies and injustices in this 
section of the law. Thus, profits are to be calculated 





























We Don’t Let YOU Experiment 


EVERY shoe in the Beacon line for Fall and Winter has a 


vital reason for being there. 
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It is wanted and needed—for a specific purpose. 


We experiment, beforehand—but we don't ask the old 
and prospective new Beacon Shoe Agents to do it. 


“ ~ . ~ 


When one of the forty Beacon salesmen shows you the 
season's line, you may know that every style in it is a 
healthy seller and a reliable profit-maker. 


Our local dealer proposition is backed by .the entire 
efficiency of our great manufacturing and merchandising 


organiza tion. 
PRICE RANGE $3.00 to $5.50. 


F-M-FHOYT SHOE CO) 


*-MANCHESTER:::: N-H: 
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will instinctively like. 


design, practical in their fitting qualities. 
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only upon the following basis: “Actual cash paid in, the 
actual cash value of other property paid in to secure 
shares in the business, and the surplus or undivided 
profits actually employed in the business. Patents, 
good will, and franchises are to be allowed only the 
cash value of the stock or other property exchanged 
for them, in the case of all intangibles not to exceed 
20 per cent of the stock now outstanding. 

There are businesses in which the element of “good 
will” is an asset which really has been earned or paid 
for, piece-meal, through years of effort and expense 
which have not been definitely charged to capital at 
all, only to running expenses. Any publisher will 
understand that thoroughly. Also, there are patents 
of high value which have never been fully charged 
to capital. 

Another peculiar feature is the section which pro- 
vides a flat 8 per cent rate on all excess profits in 
businesses in which “a nominal capital” is invested. 
That brings in traveling salesmen or any profession 
for a double tax, or rather a triple tax; both the 1916 
and the 1917 income taxes and this part of the “excess 
profits” tax. This is placing an extra tax upon an 
earned income and not upon an unearned income, a 
reversal of the usual plan. 

It would appear that a patent or trade-mark cannot 
be valued by its original owner for deduction, but can 
be by any one who has bought such patent or trade- 
mark. Thus, suppose Thomas Edison had recently 
invented the incandescent light, and had put a million 
dollars into a plant to produce it, not having paid out 
any cash for his own invention he could not claim 
any value for it. But if a syndicate of bankers had 
bought the patent and had organized a company to 
manufacture lights they could put in a claim for its 
value up to 20 per cent of the stock of the company. 

These discrepancies may not have been intentional, 
and some of them may be removed by later legislation, 
when Congress re-assembles. 


Other Taxes 
on Business 

Other war taxes which entered into the merchants 
calculations in estimating business expenses are the 
following: 

Passenger fares, 8 per cent; parlor car and sleeper 
accommodations, 10 per cent; express charges, 5 per 
cent; freight charges, 3 per cent; all telephone or tele- 
graph messages above 15 cents, 5 cents each; all parcel- 
post packages, 1 cent each; effective November 1, 1917. 

Letter postage 3 cents, postal cards 2 cents, same 
date. 

There are a number of stamp taxes upon various 
documents, such as 2 cents per hundred dollars on 
promissory notes, 10 cents on voting proxies, 50 cents 
per $500 on conveyances of realty, etc. 

The tax on wines is doubled, spirits $2.10 a gallon 
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additional, beer $1.50 a barrel additional, grape juice 
and all soft drinks, 1 cent a gallon. 

The following preliminary table will be of interest 
as indicating by later comparison the accuracy of the 
government experts on estimating: 


Estimated Revenue 
from War Tax 
Incomes, individual and corporate......... —— 


ee eT eT er ee 1,000,000, 
eS ere errr eres 135,000,000 
EE MEN as. 5 cons esas Recs nesPeanes 5,000,000 
PORE TOR 6.6 6 dsc ence ccansocacies 46,000,000 
I NNR Ns 0.65 0 d:s,0 ci0rd ic be ewe aicie 7,000,000 
Seis, G0RE GHNG, CUR ie 6 iccsccccspencue 13,000,000 
CIE ke dcadeeicdbddatseduwncneaes Mies 10,000,000 
REO nods cakts ace ween <desceuudies 21,500,000 
ee eye Pere eer ror 30,000,000 
fe Serer 77,500,000 
ee rere rte 10,800,000 
Passenger tramegortation... ........00se000s5 60,000,000 
4,500,000 


Pipe-lines transportation................-.. 500, 


eS eee ee 4,500,000 
Telegraph and telephone messages......... 7,000,000 
ee OO Te I AEA ie ee 5,000,000 
Automobiles and motor-cycles............ 40,000,000 
Musical instruments, phonographs, records, 

WOE. 6 ccosuncausiendseescdvad dances tem 3,000,000 
Motion pecture G6. x5. c ccc cctcrgecses 3,000,000 
NE. Saws acta cine daddckveencetaneneen 4,500,000 
PN NIRS 3 a vsainncar kaise 366 scckns ase 1,200,000 
ee gE a ree ae 500,000 
Propeietary MGdicies........sccccccciccses 3,400,000 
Perfamery and cosmetics................- 1,900,000 
i eS eee 400,000 
PROP ei ee ers eee rere ere 1a 750,000 
PARINGUE GEIS 6.6.0 e056 oinivigcicentas 50,000,000 
Eerie re Saree preee oe e 1,500,000 
Stamp taxes, including playing cards and 

ee | ECCT Aen LORIE FS 29,000,000 


WEE. séiscdcedsvendeetiaendesdawigaeen $2,421,530,000 
These amounts are over and above all sums col- 
lected in the regular and ordinary measures of Federal 
taxation, which amounted to about $1,200,000,000, as 
in ordinary years. 
(To be continued) 





Tanners’ Council Bulletin 
Developments of the Week in Washington 
WASHINGTON, D. C.—Officials of the Tanners’ 

Council have decided to remove the $1,000 limitation 
from importations of finished leather. There will be 
no limit whatever on either raw stock or leather in’ 
the future. 

In the near future the Tanners’ Council expects to 
send a resolution to the War Trade Board requesting 
that it enter into negotiations with the Canadian Gov- 
ernment looking to the admission of American leather 
into Canada on the same basis as Canadian leather 
comes into the United States. 

Officials of the National Boot and Shoe Manufactur- 
ers’ Association have made representations to the Tan- 
ners’ Council asking the latter to collect certain statis- 
tics for them in connection with the council’s question- 
nairies. There has been no decision on this point as 
yet owing to many difficulties which have come up in 
connection with such a proposal. : 
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Changes in Business 
The Last Week’s Failures, Suspension and Changes 


Failures 


Lawrence, Mass.—Bruno Glenzel (75 Essex St.), shoes, reported assigned. 

Lynn, Mass.—Boudoir Slipper Co., manufacturers, reported assets sold at 
mortgagee’s sale. J ’ 

Fall River, Mass.—Robert E. McGuire, shoes, etc., reported an involuntary 

tition in bankruptcy was filed against him on the 5th inst. by creditors. 
& the petition it is alleged that preferences had been made. 

Danvers, Mass.—Naumkeag Shoe Stock Co., shoe manufacturers, reported Harry 
T. Talty agpointed trustee in bankruptcy. } ; 

New Bedford, ass.—Sarah Lipson, Shoes, reported offering to compromise 
at 50 per cent. a : 

C. & A. Shoe Co., shoe manufacturers, reported petitioned into bankruptcy. 

Talladega, Al—Ben Hoffman, shoes, etc., reported petitioned into bankruptcy. 

Bridgeport, Conn.—Ray Cadzin, shoes, etc., reported embarrassed. : 

Sanford, Fla.—F. Warman, boots, shoes, etc., reported after leaving 
town and closing the store, this party has made an assignment to Arthur 
Masters. The assets are estimated at $4,000 with liabilities of approxi- 
mately $2,000. Mr. Masters, it is understood, is preparing to operate the 
business for a short period. . 

Marion, Ind.—Knepper Shoe Parlor (Wilson J. Knepper, Prop.), shoes, re- 
ported first meeting of creditors of above who have filed voluntary peti- 
tion in bankruptcy and have been adjudged bankrupt, was scheduled for 
March 29. 

Lathrop, Mo.—Buford Campbell, shoes, etc., reported has filed a voluntary 
petition in bankruptcy scheduling assets of $3,255 and liabilities of $3,926. 

Minneapolis, Minn.—M. T. & K. Bootery, shoes, reported has filed a volun- 
tary petition in bankruptcy, listing its liabilities as $13,546.63, and assets 
at $10,166.79. The first meeting of creditors has been set for March 18. 

Detroit, Mich—Sam Raimi, boots and shoes reported is in bankruptcy. 

Goldfield, Nevada.—F. S. Hunt shoes, etc., reported assigned. Se . 

Binghamton, N. Y.—Halperi-Jacobs Co., shoes, etc., reported petitioned into 
bankruptcy. Reported Irving Gillespie appointed receiver. : 

Brooklyn, Y.—lIsador Safran (1552 Pitkin Ave.), shoes, reported assigned. 

New York City—Jacob Jagorda, (90 Lenox Ave.), shoes, reported embarrassed. 
He is owing for merchandise $7,300, for moneys loaned $3,200, and has 
a stock consisting of 1,616 pairs of shoes, none of which we are advised 
is mew spring stock, and consequently not very salable at this time. 
He has submitted two propositions, one is to pay creditors 50 per cent., 
15 per cent. in cash and 39 per cent. in good endorsed notes running for a 
period of two years, payable monthly. The other is to pay creditors 35 
per cent. cash at once. 


Utica, N. Y¥.—Rite-Fit Boot Shop (Crisophe & Durante), shoes, reported ] 


receiver appointed. eee 
Buffalo, N. 7 leak R. Cramer, shoes, etc., reported has filed petition in 
* bankruptcy. As shown by schedule his liabilities total $8,738.54. Assets 

$6,831.45, which include stock of shoes, $5,300. . ; 

Walden, N. Y.—R. Brown, shoes, etc., reported offering to compromise at 
33 1-3 per cent. i ‘ 

Trenton, N. J.—William H. Mulrey, shoes, reported called a meeting of his 
creditors on the 13th inst. for the purpose of terminating his business. 
The schedule given below represents his céndition as presented at the 
meeting, the inventory of merchandise stock having been taken February 5, 
1918, by an outside individual. Assets, total, $6,206.20; liabilities, total, 
$10,940.60. This subject’s lease on the premises occupied shortly expired 
by reason of which it was explained that it was not feasible to continue 
the business under a receiver. It is understood, however, that an offer of 
50 cemts on the dollar has been made for the merchandise stock on hand by 
an outside individual, and it was generally believed by those present that 
if a transfer of this character could be consummated, the estate would 
likely pay in the neighborhood of 30 cents, the acceptance of which was 
regarded as advisable, the only alternative being bankruptcy, which pro- 
ome it was thought best should be avoided. re are no preferred 
claims. 

Arlington, N. J.—F. Kamanowitz, boots and shoes, reported has been 
petitioned into bankruptcy. Liabilities are said to be over $3,300 and 
assets consisting of stock of about $2,000. Judge J. J. Murphy has 
been appointed receiver and is in charge of the business. A meeting of 

-  ereditors was held February 25. 

Cincinnati, Ohio—Durrell Bros. Co., shoe exporters, reported receiver applied 


for. 

Philadelphia, Pa.—Jacob A. Levine, boots and shoes. At aa meeting of 
creditors of the above the following schedule was shown: Liabilities: total 
$3,500. Assets: merchandise stock $1,500 to $2,000. Levine claimed his 
exemptions. The matter as a whole appeared so unsatisfactory that a peti- 
tion in involuntary bankruptcy was later filed by creditors. 

So. Bethlehem, Pa.—Ernest Hirsch, shoes, etc., reported has been sold 
out by the constable, realizing about $1,700. This virtually cleaned out 
all assets and there is practically nothing available for creditors. It is 
understood that he is owing in the neighborhood of $15,000 and an 
effort is on foot to have creditors create a fund paying 10 per cent. of 
their claims for the purpose of prosecution. F 

Philadelphia, Pa.—S. Pravdo Co., wholesale shoes, reported the meeting of 
creditors the debtor stated his condition to be as follows: Assets, stock 
of merchandise $2,000 to $2,500, accounts receivable $1,500; liabilities, 
for merchandise $4,737.55, to bank for borrowed money $250, to loan 
corporations $1,926; total liabilities, $6,013.55. The debtor through his 
attorney offered creditors a settlement of 25 per cent. cash and 10 per 
cent. additional, 60 day note endorsed by his sister. It was the sense of 
those present at the,meeting, which included his largest merchandise cred- 
itor, that this settlement be accepted. 

Lykens, Pa.—Light Bros., reported. Attorney has filed a petition for a com- 
position on basis of 25. per cent. Appraisement has been made and shows 
that the assets are inventoried and appraised at a few dollars less than 


$2,200. 
Philadelphia, Pa.—Jacob A. Levine (331 South St.), shoes, reported petitioned 
into bankruptcy. 
Gafiney, S. C—M. E. Mayer, shoes, etc., reported petitioned into bankruptcy. 
— S. C—Helms & Co., shoes, etc., reported offering to compromise at 
per cent. 


Denison, Texas—U. $. Mercantile Co., shoes, etc., reported petitioned into 


. 
bankruptcy. Reported meeting of creditors called for February 28 last. 


Greenville, S. C.—L. Goldstein (Sample Shoe Store), boots and shoes, re- 
ported his affairs are in bad shape financially, as overdue accounts have 
for some time past been in the hands of local attorneys, and he is 
unable to djust these matters. Reported that Goldstein filed a vol y 
petition in bankruptcy with liabilities of $7,448 and assets $2,500. 

Lake City, S$. C—J. D. Knight & Co., shoes, etc., reported embarrassed. 

Lufkin, Texas—Passmore Autrey Co., shoes, etc., reported offering to com- 
promise at 50 per cent. 

Silsbee, Texas—Silsbee Mercantile Co., shoes, etc., reported offering to com- 
promise at 65 per cent. 

Richmond, Va.—Hyman Hurwitz, shoes, etc., reported petitioned into bank- 
ruptcy. 

San Francisco, Cal.—Eugene M. Goldstein, shoes, reported in financial diffi- 
culties. Assets and liabilities each about $5,000. 

Jacksonville, Fla—Baer Clothing Co., shoes, etc., reported petitioned into 
bankruptcy. 

Abram Berman (Baer Clothing Co.), shoes, etc., reported petitioned into 
bankruptcy. 

Moscow, Idaho—Haynes Clothing Co., shoes, etc., reported Roy Haynes, trad- 
ing under the above style, has made an assignment to the Inland Mer- 
chants Association. The liabilities are estimated at $12,400 and the assets 
approximately $8,000. 

Paducah, Ky.—M. Klein & Sons, boots and shoes, reported are in financial 
difficulty and, through their attorney, are offering to compromise with 
their creditors on basis of 25 per cent. The total liabilities are stated at 
approximately $3,000 and the total value of the assets approximate $800. 

Portland, Me. ny Katz, shoes, etc., reported petitioned into bankruptcy. 

Caruthersville, Mo.—S. Comet, shoes, etc., canal Glaiae to compromise at 





25 per cent. 

Detroit, Mich.—Lewis L. Steinberg, shoes, etc., reported has submitted cred- 
itors a 25 per cent offer of comp i is indebted is J 
and the’ appraisal just completed shows stock of over $11,500, fixtures of 

_ $1,100 and accounts we 

Big Falls, Minn.—John Ekeberg, shoes, etc., reported creditors of the above 
are being offered 40 cents on the dollar in settlement of their claims, fol- 
lowing fire loss which occurred on January 24. The insurance carried 
amounted to $5,000. The liabilities are estimated at $4,685. The $2,500 
insurance on the stock has been collected and is in hand, except $644, 
which was paid to the Aetna Life Insurance Co., being the repayment of 
a loan from them on a life insurance policy in which his wife is a 
beneficiary. It is said that Ekeberg has already settled with quite a 
number of the creditors on the 40 per cent basis. ; 

Passaic, N. J.—Quality Shoe Shop (Rosenberg & Preskel), shoes, reported peti- 
tioned into bankruptcy. 

Mt. Vernon, N. Y.—H. Gorewitz, leather and findings, reported assigned. 

Trenton, N. J.—Episcopo & Connell, shoes; in our issue of February 23 we 
reported this firm as offering to compromise at 75 per cent. € are in 
receipt of a letter from this firm, under of March 6, in which they 
state that they never knew anything about such an offer. We, therefore, 
wish to correct this error in justice to Episcopo & Connell. 

Olean, 4 Y.—James Kelsey, Jr., shoes, etc., reported offering to compromise 
at per cent. “fhe 

Brooklyn, N. Y.—Isador Safran, shoes, reported petitioned into bankru é 

Cleveland, O.—H. Saltzman, shoes, reported petitioned ‘into bankruptcy. — 

Columbus, O.—Mid-Western Leather. Co., leather, r@borted embarrassed— 

_ feported meeting of creditors was called for March 11 last. 

Cincinnati, O.—F. H. Stevens Shoe Co., infants’ shoe manufacturers, reported 
the court has appointed H. J. Sebanthaler as receiver for this concern. 
It was reported two or three weeks ago that Mr. Stevens had left town 
for parts unknown. 

Brandonville, Pa.—Calvin Hauck, shoes, reported was recently sold out by 
the sheriff. 

Mt. Pleasant, Pa.—Volkin & Marchel, shoes, etc., reported an involuntary peti- 
tien in bankruptcy has been filed against these parties by creditors. 

George Saffer of Pittsburgh has been appointed receiver. 

— Pa.—Clarence Schell, shoes, etc., reported offering to compromise 
at per cent. 

Denison, Texas—U. S. Mercantile Co., shoes, etc., reported offering to com- 
promise at 40 per cent. } 

Bloxom, Va.—Nock & Gill, shoes, etc., reported offering to compromise at 


60 per cent. 
Changes 


Boston—Keller Leather Co., leather, incorporated with capital of $5,000. 
Guttermann Strauss Co., leather, capital stock increased to $100,000. 
. E, Peckham Co., Inc., shank manufacturers, name changed to W. H. 
Foss Co., Inc. 
Boston—John M. Carrecabe, leather board, removed to Chelsea. 
F. A. Wishtokat, shoes, sold out. 
Lynn, Mass.—Sternberg Stolpher Co., Inc., shoe manufacturers, incorporated 
with capital $5,000. 
Haverhill, Mass.—Union Top Lift Co., manufacturers, incorporated with 
capital of $5,000. 
—— Mass.—E. E. Lincoln Shoe Co., shoes, reported sold out to R. A. 


ng. 

Haverhill, Mass.—Perry Malcolm Co., shoe manufacturers, capital stock in- 
creased to ,000. ! 

Gloucester, Mass.—J. C. Richardson (136 Main St.), shoes, succeeded by 
Robert E. Broad. 

Hope, Ark.—Safferstone & Boswell Co., shoes, etc., dissolved partnership. 

Chicago, Ill.—R. Sachtleben, shoes, sold out. 
_.The _—— Leather Co., increased caapital from $2,500 to $20,000. 

Belleville, Ill—Hoerr-Adam Shoe Co., John J. Hoerr, part owner of the 

ve, has sold his interest in that concern to the company and will retire 

from the shoe manufacturing business. 

Mt. Vernon, Ill.—Elbert Epler, shoes, etc., sold out to-H. P. Flint. 

Crawfordsville, Ind.—John McClamrock & Son, shoes, succeeded by McWil- 
liams & Kustanzer. 

Rockville, Ind.—Brubeck & Smith, shoes, etc., succeeded by Brubeck, Sm'th 


& " 
—- eee ate Shoe Co., shoes, succeeded by Maxweli-Brown 
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F01—D coves 2S 2.45 F48—Tan.... : 40 2.75 (D . Cincinnati Office 
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are the children’s shoes that your trade 
will appreciate—the materials used and SPATS 
the sensible styles will bring them back FELT AND KERSEY IN ALL COLORS 


8, 9 and 10-BUTTON STYLES 
$9.00 to $42.00 per dozen 
Fall Line Now Ready 


Deliveries Guaranteed 


“The Best Values Your Dollars Can Buy” 


A. PHILLIPS & CO., INC. 
902 Broadway - - - New York, N. Y. 


to your store. Put them to the test. 

















_NON-CROCKABLE LININGS 


Will not stain the hosiery 
Samples of New Shades 
sent upon request 
New York Office, 15 Spruce Street 


Mullins, Trowbridge & Company 
38 South St., Boston, Mass. 








BUTTON 







WILLIAMS, HOYT & CO. 


ROCHESTER, N. Y. 


Traugott Schmidt 6 Sons Sah | 














METAL 
SHOE FITTING 
STOOLS 





MIRRORS 
That Are Practical 


as well as Attractive 


Streit furniture satisfies Write for our 








the most critical. Send catalog 
for illustrated catalog and prices 
C. F. Streit Mfg. Co. — 
1047 Kenner Street us 
Cincinnati Ohio THE CHICAGO WIRE CHAIR CO. 
621 N. La Salle St. CHICAGQ, ILL. 











a 


PSL 








We can put you in touch with the big European Buyers 
of Leather and Shoe Supplies. It will pay you to investi- 
gate this business and the information and service which 


we can render you. 
Address Boot and Shoe Recorder, 207 South St., Boston. 
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Hazelton, Ia.—John Wadsworth, shoes, etc., succeeded by W. & A. Wells. 

Albia, Ia—Gantz & Kellogg, shoes, sold out to Boatman & Elledge. 

Allerton, Ia.—Moore Bros., dry goods and shoes, sold out to the Farmers’ 
tore. 

Carroll, Ia.—Light Bros. Co., dry goods, shoes, etc., Inc. Capital, $40,000. 
Incorporators, H. W. Stratemeyer, president; Eva Light, secretary. 

Centerville, Ia.—Nelson & Silknitter, shoes, sold out to Harry L. Tilson. 

Coon Rapids, Ia.—Fred Davis, dry goods and shoes, sold out to Abe Patrick. 

Waukee, Ia—lI. A. Kinyon sald a half interest in his dry goods and shoe 
business here to H. L. Staver. 

Freeman, Ind.—Frank Haners, dry goods, shoes, sold out to Press Freeman. 

Ute, Ia.—J. J. Miller, dry goods and shoes, succeeded by L Montgomery. 

Eddyville, Ky —W. B. Jones, dry goods and shoes, sold out to G. C. Black 
and B. O. Langston. 

Potter, Kas.—W. A. Hodges, shoes, etc., W. W. Belts admitted. 

Marysville, Kas.—John Schmitt, men’s shoes and repairing, succeeded by John 
Schmitt & Son, John Schmitt, Jr., assuming a one-half interest in the 
business. 

Alexandria, La.—Weiss & Goldring Co., shoes, etc., succeeded by Rapides Mer- 
cantile Co., Inc. 

Bishopville, S. C.—L. Slesinger Co., shoes, etc., incorporated with capital 
of $10,000. 

Houston, Texas—J. Jarrett Pincus Dry Goods Co., shoes, etc., capital in- 

Mi creased to $ 


Tencha, Texas—Corley & Hayden, shoes, etc., succeeded by Corley Mer-- ' 


cantile Co. 

Dallas, Texas—M. Rosenblatt, shoes, etc., succeeded by Shapiro & Orne. 

El Paso, Texas—Everwear Shoe Co., wholesale shoes, name changed to 
Shelby Shoe Co. 

Corsicana, Texas—Jarrell-Elliott Dry Goods Co., shoes, F. A. Elliott, presi- 
dent, retires. 

Stoughton, Wis. —The Department Store Co., shoes, etc., will discontinue 


arc 
Wilson, Wis. —Abraham Lewis, shoes, etc., sold out to J. J. Opdahl. 
Milwaukee, Wis.—The Western hoseoes Co. filed an amendment increasing 
its capital from $250,000 to $300. 
Edgerton, Wis.—Babcock & Keller, =, etc., C. H. Babcock retires. 
Superior, Wis.—H. L. Miller & Co., shoes, etc., will discontinue. 
La Crosse, Wis.—La Crosse Rubber Mills Co., manufacturers of rubber 
shoes, capital stock increased from $500,000 to $1,000, 
Scott-Rose Co., shoes, etc., closing out. 
Green Bay, Wis. —Emporium Dry Goods Co., shoes, etc., F. J. Klindt & 
Son, A. Little retires. 
Montgomery, La.—Miller & Worley Dry Goods Co., shoes, etc., closed out. 
St. Louis, Mo.—Ehrhart Leather Co., leather, succeeded by W. P. Ehrhart 
Leather Co. 
Alma, Mich.—Louis Rockstein bought a dry goods and shoe business here. 
Fairmont, Minn.—The Thompson Hedemark Shoe Co., Inc., capital $15,000. 
H. B. Thompson is president. 
Ottowa, Minn.—D Morgan, dry goods and shoes, sold out to John Wigley. 
Spicer, Minn.—Toby Johnson, dry goods and shoes, sold out to J. B. Feeland. 
Gilman City, Mo.—F. M. Whitten & Co., dry goods and shoes, sold out to 
Robertson & Beckman Mercantile Co. 
Midland, Mich.—E. L. Gardiner, dry goods, shoes, etc., increased capital from 
$25,000 to $40,000. 
Center City, Minn.—J. B. Hanson bought a dry goods and shoe business 7 
Darfur, Minn.—Mr. Langer sold his interest in the Martinsen, eed & 
dry goods and shoe business, to Ben Martinsen and W. Schu 
Elk River, Minn.—E. Nelson bought the F. M. Plank Dry y & Shoe 
business here. 
Henrytown, Minn.—G. M. Lund, dry goods and shoes, sold out to H. W. 


War 
‘ Madison, Lake, Minn.-—Philip Dauk, dry goods and shoes, sold out to J. P. 
rien. 
Center, N. D.—Ray E. Watson bought the dry goods and shoe business of E. 
H. Ries of Ft. Clark. 
3% N. D.—Gooler & Hosmer, dry goods and shoes, dissolved partnership. 
_- Hosmer continues. 


Frybure. N. . D.—Kanan & Samara, dry goods and shoes, succeeded by Richard 
Glen Ullin, N. D.—Butnitsky & Gloes bought the Buchman clothing and 
shoe business. 


Remer, Minn.—Troendle Tie & Cedar Co., shoes, etc., reported sold out. 

Brooklyn, N. ¥.—Raimondo Farruggia (259 Third Ave.), shoes, sold out. 
Morris Feinberg (1474 Broadway), shoes, sold out. 

New York re ge Shoe Co., Inc., shoe manufacturers, incorporated 
with capital of $10,000. 
A Finestone & Co. (1803 Fulton St.), shoes, Mrs. Hattie Hurewitz retires. 

Crosby, N. D.—Crosby Clothing House, shoes, etc., sold out to Lanning 
Clothing Co. 

Oneonta, N. Y.—Tupper & Goldman, shoes, etc., closing out. 

Fingal, N. D—C. W. Pollock, shoes, etc., sold out. 

Akron, O.—Charles H. Meyer, shoes, sold out to Abraham Schneider. 

Francis, Okla.—Watson Bros. & Co., shoes, etc., sold out to T. A. Holdman. 

Dayton, O.—Fred J. Nurrenbrock, shoes, will retire from business on account 
of ill health. 

Braman, Okla.—L. R. Willey, tom. etc., sold out to Meschke Mercantile Co. 

Manning, S. C.—Manning Dry Goods Co., shoes, etc., dissolved. 

Nashville, Tenn.—Hall & Polk, — etc., sold out. 

Arbilene, Texas—Anderson Dry Goods Co., shoes, etc., dissolved 

Crowell, Texas—-J. W. Allison, shoes, etc., succeeded by Self ~~ Goods Co. 

Curtiss, ~~ —Chas. Block, shoes, etc., sold out to John Sturner. 

Montreal, Q.—Gravel Gosselin & Co., shoe manufacturers, recently com- 
ak ‘business here. 

W. A. Lane & Co., leather and findings, succeeded by Adanac Leaather Co. 

St. Johns, P. O.—Canada Leather Board Co., Ltd., dissolved. 

Ripon, Wis.—Mr. Paul Schiebold sold the Daylight Store to Herberger Bros. 
of Osakis, Minn. 

Dry Bone, Wis.—John Chaney bought the, dry goods and shoe business here. 

Gays Mills, Wis.—Lewis & Onstine, dry goods and shoes, dissolved paftnership. 
Frank Lewis continues. 

Nashville, Tenn.—‘‘Sterling Shoes, Inc.,”” incorporated with capital stock of 


Memphis, Tenn. —Memphis Shoe & Trimming Co., organized with capital of 


oul hon, Wis. —The Department Store Co., shoes, etc., will discontinue 
arch 1. 
Wilson, Wis. Delacaten Lewis, shoes, etc., sold out to J. J. Opdahl. 
Milwaukee, Wis.—The Western Leather Co. filed an amendment increasing its 
capital from -$250.000 to $300,000. 
Stella, Wash.—D. B. Horton has purchased the Struckmeier & Son, dry goods 
and shoe business. 
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Havana, Cuba—Alvarez, Lopez en C., wholesale shoes, changed style of firm 
to J. Lopez & Co. S. en C. Partners are Jose Lopez Alvarez and Juan 


Franco Montero. } 
Huntington, W. Va.—Solof Bros. Co., shoes, etc., A. Solof retires. 





From Counters to Soles 
A. J. Lyons Takes Rex-Hide Line in Western 
Territory 

A. J. Lyons of Milwaukee has been appointed district 
sales manager of the Rex-Hide Rubber Manufacturing 
Company, East 
Brady, Pa., and will 
have charge of the 
sales of Rex-Hide 
soles and toplifts in 
the territory which 
includes Minnesota, 
Wisconsin, Iowa, 
Nebraska, and Chi- 
cago, Ill., and adja- 
gent shoe centers. 

"Mr. Lyons is well 
known to the shoe 
trade, having been 
actively engaged in 
the counter busi- 
ness for over twen- 
ty years. He or- 
ganized the Lyons 
Counter Company, 
Lynn, Mass., and 
was president of 
same for many years. Mr. Lyons will soon make an 
extended trip over his territory with a complete line 
of samples. 


Allen in St. Louis 
Territory 

Mr. C. C. Allen of St. Louis will be in charge of 
the sales of Rex-Hide soles in St. Louis and adjacent 
territory. Mr. Allen has for some time been promi- 
nent in the shoe industry and is thoroughly familiar 
with conditions, having done a large business in leather. 


New Shoe Stores 


Griffin & Co., Valdosta, Ga. 

F. W. Kern, Two Rivers, Wis. 

The Harper Co., Lancaster, S. C. 

R. & K. Shoe Shop, Providence, R. I. 

Jos. Kellel, Guthrie, N. D., shoe department. 

Robt. E. Broad, 136 Main st., Gloucester, Mass. 

McMinn-Jones S. Co., 109 W. Cherry st., Herrin, IIl. 

Sievers: & Kelson, Wilmont, Minn., shoe department. 

J. C. Penny. Co., La Salle, Ill, shoe department, will 
commence business about April 5. 

W. B. Bradin, Divide, Ill., shoe department, branch 
store. 

Zane Bros., Wanamingo, Minn., shoe department. 





A. J. LYONS 
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Classified and Opportunities Department 


: “Recorder” rates for space less than one-eighth 
: page per issue: 

3 Space ltime 7times 13times 26times 52 times 
: linch....... $4.00 $3.00 $2.75 $2.50 $2.00 
> Oiee.:....; 8.00 6.00 5.25 4.75 4.00 
: 3inch....... 12.00 9.00 7.75 7.00 6.00 
| @teh.....+ 15.00 12.00 10.00 9.00 8.00 


SALESMEN WANTED 


insertion. 


each insertion. 


Payment in advance is required, except when regular advertisers, as amounts are too 


small tu open accounts. 


OSITIONS WANTED: Three cents per word for each - 
Minimum amount accepted, sixty cents. 
For other ““Want” advertisements, five cents per word for 
Minimum amount accepted, 
Ads. under this heading will 
Tuesday, P. M. When advertisers desire answers to come in 
care of this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire replies for- 
warded direct to their address, each word of the address must 
be counted in the advertisement and paid for accordingly. 
Answers to ads. must be sent under letter postage. 





March 16, 1918 


ne Dollar. 
be received up to five o’clock 





Seertececesecesescossee*tesassesend 





SALESMEN WANTED 


POSITION WANTED 





ETAIL shoe salesman wanted—State age, ex- 

perience, full -particulars regarding self and 
salary expected. Also give references. A Ruff's 
Sons, Butler, Pennsylvania. 





GALESMAN wanted to carry as a side line five 

samples of a well-known men's line of patent 
arch support shoes. United States, Canada and 
England open. Apply for territory. E. P. Steere, 
671 N. Sangamon St., Chicago, IIl. 


ALESMAN—For Pennsylvania, New Jersey and 
Delaware. Sell on commission, line medium- 
priced women’s, misses’, childs’, boys’, youths’ 
shoes. Good side line, in stock. Address A2019, 
care Boot and Shoe Recorder, 207 South St., Bos- 


ton, Mass. 


GHOE SALESMEN WANTED—We have room 
for two A-I salesmen. Fine store conditions. 
salary $20 and commissions. Address, stating ex- 
perience. Watters, 496 Main St., Buffalo, N. Y. 


YANTED—Eaperienced shoe salesmen for estab- 
lished trade in Washington, Oregon, Montana, 
Idaho, Wyoming, N. and S. Dakota, Nebraska, 
Missouri, Utah, Colorado, New Mexico, Texas, Min- 
nesota, Northern Wisconsin and Arizona, who are 
acquainted with these territories, to represent a linc 
of Milwaukee work shoes, Men’s, Boys’, Little 
Gents’, Bluchers and Outings; Goodyear Welt and 
Nail. Give references, age, experience, etc. Ad- 
dress Luedke-Schaefer-Buttles Co., Milwaukee, Wis. 


ALESMEN WANTED—Positions open for three 
strictly reliable men, to call on the shoe find- 
ings trade, with an old and reliable line of shoe 
tools and findings. The following sections are open: 
North, West and South. Standard Shoe Machin- 


ery Co., Lawrence, Mass. 


WANTED—Live wire salesmen to sell Milwaukee- 
made work shoes on commission basis in Ar- 
kansas, Oklahoma, Tennessee, Missouri and Ken- 
tucky. Address A2015, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


ANTED—Salesmen for the following states: 
Pennsylvania, New York, New Jersey, Ver- 
mont, Ohio, Michigan, Illinois. To sell well-known 
pular-price line of work shoes, Scouts and Mc- 
ays, misses’ and children’s. Address A1197, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 























“Get in theDrive’ 


We want first-class, up-to-date salesmen to 
carry as a side line our famous Boys’ and Girls’ 
Monitor School Shoes, McKays and Welts. A 
stock and factory proposition combined, on a 
straight 6 per cent commission basis. We will 
consider only references of long standing, as we 
want you for keeps. State experience and the 
exact territory covered. This will be a wonder- 
ful proposition for agents. Lines will be ready 
for Fall trade. MONITOR SHOF CO., 66-68 
Reade St., New York City. 














WANTED 
SALESMAN 


To sell line of Women’s Welts to 
big retail trade in the principal 
cities. Only high grade man with 
a record for this trade need apply. 
Splendid opening for right party. 
Address A 2020, Care of Boot & 
Shoe Recorder, 207 South St., 
Boston, Mass. 














SALESWOMEN WANTED 


HOE SALESWOMEN—FExcellent opening for 
thoroughly experienced shoe saleswomen, reason- 
able hours, good living conditions, salary and com- 
mission, in big busy store. Apply “Buffalo,’’ care 
a and Shoe Recorder, 207 South St., Boston, 
ass. 











POSITION WANTED 


WANTED—A position as manager or buyer of 
shoe department or shoe store; married,’ age 
31; 11 years’ experience, 8 as buyer and manager. 
Proper references furnished. Address A2021, care 
Boot and Shoe Recorder, 207 South St., Boston, 


ass. 





RETAIL SHOEMAN—Six years managing large, 

up-to-date store, wishes position as manager, 
window trimmer and show card writer. Address 
A2024, care Boot and Shoe Recorder, 207 South st., 
Boston, Mass. 








HELP WANTED 


F-XCEPTIONAL OPPORTUNITY for young 
man, draft exempt, to qualify for position as- 
sistant buyer for large wholesale house im New 
York City. Must be American, Christiam; must 
have thorough knowledge of leather and shoes. One 
with factory experience preferred. Address P. O. 
Box 1343, New York City. 








WANTED—A good live wire, experienced shoe 
clerk, act as manager and produce results. 
Good pay and steady position to the right party. 
H. & R. Shoe Store, McKeesport, Pa. 





WANTED—New England shoe man to take 
charge of retail shoe store forty miles from 
Boston. Must be a man who has the ability 
to increase our sales. If you have no method 
of getting new business quickly don’t waste ., 
Address A2014, care Boot and Shoe Recerder, 
South St., Boston, Mass. 








LINE WANTED 


RESIDENT buying service in Boston. My daily 
contact with the best values in Boston makes 
it possible for me to offer you a personal —. 
service on shoes. I will buy, the shoes you 

and see to it that they are shipped when you need 
them. Fifteen years’ experience qualifies my ability 
to buy at the right price and in the right style. 
Address A2016, care Boot and Shoe Recorder, 
South St., Boston, Mass. 








HIIGH-GRADE SALESMAN—Over draft age, 20 

years’ experience selling shoe mfgs. Knows the 
trade; open to talk to concern who can use such 
a man. Address A2022, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


; WOMEN'S LINE wanted for Wisconsin by ex- 


perienced shoe man calling on good accounts 
only, wants a women’s novelty line, in-stock pre- 
ferred. Address A2017, care Boot and Shoe Re- 
corder, 189 West Madison St., Chicago, Ill. 





WANTED—By experienced shoe factory office 
man, department manager. Nine years with 
present firm; wishes to make a change; capable and 
efficient; competent to assume charge of one or more 


departments. Address W 137, care Boot and Shoe 


Recorder, 207 South St., Boston, Mass. 





NERGETIC SALESMAN wants to connect with 

live, responsible concern; territory, Buffalo 

and Western New York vicinity. Address Sales- 
man, Flat 6, 200 Niagara St., Buffalo, N. Y. 





I want to represent A-1 manufacturers of special 
lines ladies’, men’s, children’s. shoes, commis- 
sion basis, Texas, Louisiana or portion. Wide ac- 
quaintance, favorably known. Highest references, 
ability, integrity, habits, etc. You have quality, 


prices. Make delivery. I'll do the rest. Address 
“Get There,’’ care National Upstairs Shoe Parlor, 


Beaumont, Texas. 


A NO. 1 live shoe salesman with 15 years’ retail 
experience strictly high-grade footwear, well ac- 
quainted with Pacific Coast trade and Southern ter- 
ritory, wants any line that is Am hustler. 
Commission., straight salary or drawing account. 
Am in position to furnish the best of references. 
Address A2018, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


WANTED—To get in touch with a good, honest 
manufacturer of kid pumps or slippers or 
overgaiters, good for the department stores. Will 
sell under your name or mine and divide profits 
or buy for cash. Address Dan I. Murray, 39 West 
32nd St., New York, N. Y. 


LINE of men’s or women’s welts and McKays 
wanted for Chicago and vitinity, thoroughly 
experienced. Address A2009, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 
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FOR SALE 


WANTED TO PURCHASE 





FOR SALE—SAMPLE SHOE CABINET—Large 
oak cabinet in good order at fraction of first 
cost. Howard Dustless Duster Co., 290 Franklin 
St., Boston, Mass. 








BUSINESS OPPORTUNITY 


Men’s 





GREAT opportunity for quick buyer. 
shoes, hats and furnishing store; clean, up-to- 
date stock; established business in one of the live, 
growing towns in New Jersey. Population 35,000. 
Act quickly as I am called to the colors and will 
sell to the first arriving buyer. Make appointment 
through A2023, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








WANTED TO PURCHASE 
SEB BSBBEBEBBa SE 


. 


We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts 


NO QUANTITY TOO LARGE 


We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us iculars of 
what you have for sale. 

Short Term Leases Taken 
We Pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Ma 
687 Broadway, New York, N.Y. 
Telephone 2248-2249 Spring 


TWeseaeeeaeuass 








a 





























We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or any 
other merchandise. 

ney ed no object. — 

‘or 30 years our specialty. 

Bank and mercantile references. 
BROOKLYN PURCHASINGS YNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
*Phone, 2328 Williamsburg 














MISCELLANEOUS 





VENTILATED shoe patented. The final and 
right way all shoes will be made. Wanted a 
concern to make same on goyalty or other basis. 
Write at once. Enoch J. Larson, 15 New Chambers 
St., New York. 





Ladders 
Now In Use 


Milbradt Rolling Step Lad- 
ders are being used through- 
out the country. They are 
real time and money sav- 


Shipped subje 
i subject to ap- 
pom and satisfaction 


guaranteed. 

Write Fy catalog showing 
: Milbradt Ladders suited for 
every kind of shelving. 


Milbradt Mfg. 

Company 

2410 N. 10th Street 
St. Louis, Mo. 
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Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. —— 
tities no object. Retail or whole- 
sale. Short term leases taken off 
your hands. = 
Wire or Phone us 
Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 
$20-522 Broadway, New York, 
tanatheaemetan 


We also purchase clothing, 
hats, furnishing goods, etc. 
































CASH PAID 


for shoe stores or surplus stocks of shoes 
er for other merchandise. Leases taken 
ever. We will send a representative to 
investigate and make offer upon request 


Max Kalter Mercantile Co. 


100-102-104 Grand St. New York City 
Phone Spring 9413 








Bicycle 
STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 
shelving. 
Send for catalog 


giving full de- 


Chicago - - Ill. 








EDITORIALLY, THE 
Boot and Shoe Recorder 


is the most alert, aggressive and 
progressive journal in the world 
published for the shoe merchant. 
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Boot & Shoe Recorder 


OFFICES IN 


BROCKTON OFFICE: 224 Moraine St., Geo, 
W. R. Hill, Manager. Telephone 507. 

CHICAGO OFFICE: 189 West Madison St 
Telephone Franklin 5073. B. C. Bowen, 


Manager. 
ST. LOUTS OFFICE: 1627 Locust St. B.C. 


Bowen, Manager 

NEW YORK OFFICE: Room 97, Graham Bidg., 
127 Duane St., H. Walter Scott, Manager. 
Telephone 959 Worth. 

PHILADELPHIA OFFICE: 929 Chestnut St., 

F H. Walter Scott, Manager. 

HAVERHILL OFFICE: Chamber of Commerce 
Rooms, Haverhill National Bank Bildg., 
Geo. W. R. Hill, manager. 

ROCHESTER OFFICE: 16 State St., Robert W. 
Woodruff, Manager. Telephone 1611J. 
CINCINNATI OFFICE: 604 First National Bank 

Bidg., B. C. Bowen, Manager. Telephone 





Main 609. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B.C. Bowen, Manager 

FORFIGN DFPT.: 207 South St.. Boston, Mass., 
Eduardo Berge-Soler, Director. 

Paris Office: 66 bis Rue Saint Didier. George E. 
Light, Manager. 

London Office: John C. Curtis, Manager, Man- 
sion House Chambers, London, E. C. 

Australian Office: Cromwell Building, Melbourne 
Wm. H. Elsum, Manager. 

Argentine Office: Elias N. Rocca, Balcarce 150 
Buenos Aires. 

Spanish Office: Leoncio de Miguel, 20 Fuen 
carral, Madrid. A 
ae Leon Combacau, Ouvidor .71, Rio de 

aneiro. 
Japanese Office: Yokohama, J. F. Wagen, Mar 








MISCELLANEOUS 








All Mercantile Lines 





and Imp 
: Stores, Shoe and Drug 
Stores, Dry Goods and Groceries, 
‘Warebouses and Stock Rooms of any Kind; also 
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T. W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. - 


F. E. JONES COMPANY 


coors MAT KID 


COLORS 
95 South Street, Boston , 


Job Lote of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 





5 CENTS A WORD 
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The chief purpose of the ‘ 


Member of Associated Business Papers, Inc. 


SUCCCA RS eee SARS RE SERS Eee eeReeeeeeeeeaseeesaeeesesees 


depends the progress of the entire allied industries relating to s 
Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. 
Member of the Root 


SHOE RECORDER 


March 16, 





THE RECORDER CREED : 


Getting More Shoes Sold Right; not only “‘more”’ but “‘right”’; sold for the right pur 
t fitting, for the = price, at the right rofit. 


Each issue copyrighted by the Boot and Shoe Recorder re 
ntered at the Post Office, 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


This is the great problem o 
oot and Shoe Recorder’ is to “w solve it; for this is the basic problem upon which 
oes and leather; their production and distribution 


Newspaper Ass'n 








WHERE TO BUY 

















BOOTS AND SHOES 


A. B. Shoe Co., Chicago 
Arnold Shoe Co., M. N., No. Abington, Mass. 
Athletic Shoe Co., Chicago, IIl 
Bancroft-Walker Co., Haverhill, Mass....73-104 
~~ Co., A. J., Webster, Mass., and Chicago, 

ll 


Brown Shoe Co., St. Louis, } 
Carter, J. W., & Co., Nashville, Tenn., and 
Chicago, 8 
Chippewa Shoe Co., Chippewa, 
Churchill & Alden Co., Brockton, Mass. 
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